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USE PRAGUE POWDER®, 
\ - 
ist." 8088 | Tocana “Cold Pack Ham” it is better fp Griffiths 
‘Short Time Cure."’ The ham presses down i the\can ang. 
stays. Canning direct from the pickle cellar 
WW weight. We save all the flavorful meatjuices. W 
Au jelly in this ‘cold pack” ham. 
eA . 
eee There is no reason why the American packer sh 
bow his head to the German, to the Pole or to the Russian. 
Prague Powder is a safe There are no secrets; there is no sleight of hand perform- 
foundation for all'curing. ; bas 
Rich, ripeand dependable. ance. Just use plain common sense and the Griffith me- 


Mitfith’s"* Vacuum Hood’ ’givesperfectvacuumand thods. Our canning department is 


time—has great power and is easily operated. : = GRIFFITH'S ; STRONG 
> a hed ready to help you in this field. a omenninear ianateniii. 
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“Cold Pack Short Time Cure” 
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| feck ( a) ot. a Practical Unit 

a J iF PER HOUR 

aa a. | Griffith's Vacuum Hood Unit local- 


a a izes the vacuum to the vent area. 


; { 1 | | All other can surfaces are subject 
_ a. \ 4 sal to atmospheric pressure, which 
s, } . I —am mf * 


: : helps produce a tighter package. 
oe ig This equipment consists of an air- 
peor ~} 


| ‘ 
| ee cooled vacuum pump producing 


w. 28 inches vacuum at the vent; 3 
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hoods with foot lever operation to 
move can into hood engagement. 
wank Team BY Each hood is equipped with solder- 
PUMPING _ ing iron and light to permit oper- 
ator to readily see vent for 
closing. The system is tosolder 
one can while vacuum is 
being drawn on other two. 
A practical unit. 





THE GRIFFITH LABORATORIES 


1415-1431 West 37th Street, Chicago, Illinois 
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IF YOU ARE—— 
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INTERESTED IN 


* Increasing yield and ppropits 

* Increasing production 

° Improving guality 

® Increasing consumer demand and sales 
e Reducing cutting time 

e Reducing operating cost 

WRITE TODAY—Let a BUFFALO representative show you 


how new BUFFALO Silent Cutters are accomplishing this in 
many plants. 






Damme JOHN E. SMITH’S 
commen SONS COMPANY 


50 BROADWAY BUFFALO, N. Y. 


11 Dexter Park Ave., Chicago 360 Troutman St., Brooklyn 
5131 Avalon Bivd., Los Angeles 612 Elm St., Dallas 
44 Hobomack Rd., Quincy, Mass. 


New BUFFALO S. elf-Empatying Silent Cutters 
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““DRY-ICE”’ Distribution Points 


ALBANY, N. Y. 
ATLANTA, GA. 
AUSTIN, MINN. 
BALTIMORE, MD. 
BERKELEY, CAL. 
BETTENDORF, IOWA 
BINGHAMTON, N. Y. 
BIRMINGHAM, ALA. 
BUFFALO, N.Y. 
CAMBRIDGE, MASS. 
CHICAGO, ILL. 
CINCINNATI, OHIO 
CLEVELAND, OHIO 
COLUMBUS, OHIO 
DAVENPORT, IOWA 
DAYTON, OHIO 
DEEPWATER, N. J. 
DETROIT, MICH. 
ERIE, PA. 
HARRISBURG, PA. 
HUNTINGTON, W. VA. 
INDIANAPOLIS, IND. 
KANSAS CITY, MO. 
LOS ANGELES, CAL. 
LOUISVILLE, KY. 
MILWAUKEE, WISC. 


MINNEAPOLIS, MINN. 
MONTGOMERY, ALA. 
NEWARK, N. J. 
NEWBURGH, N. Y. 
NEW HAVEN, CONN. 
NEW ORLEANS, LA. 
NEW YORK, N. Y. 
NIAGARA FALLS, N. Y. 
OMAHA, NEB. 
PEORIA, ILL. 
PHILADELPHIA, PA. 
PITTSBURGH, PA. 
PROVIDENCE, R. I. 
READING, PA. 
ROCHESTER, N. Y. 
ST. LOUIS, MO. 
SACRAMENTO, CAL. 
SAN DIEGO, CAL. 
SAN FRANCISCO, CAL. 
SHREVEPORT, LA. 
SPRINGFIELD, MO. 
SYRACUSE, N. Y. 
TOLEDO, OHIO 
UTICA, N. Y. 
WATERLOO, IOWA 
WICHITA, KANSAS 


WILKES-BARRE, PA. 


*The words ““DRY-ICE” in the design shown 
above, constitute the registered trade 
mark of Pure Carbonic, Incorporated, for 

the product, Solid Carbon Dioxide. 
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INCREASED PAYLOADS and BETTER PROTECTION 





With this economical, easily installed ‘‘DRY-ICE’’ method of 
‘Refrigeration in Transit’, progressive shippers have greatly in- 
creased their payloads — yet afforded better protection to their 
shipments. In fact, the dry carbonic gas, which ‘‘DRY-ICE”’ emits, 
has a definite preservative effect on meat “bloom”. 

Regardless of high outside temperatures, ‘‘DRY-ICE"’ main- 
tains a uniform low temperature inside refrigerator cars or trucks. 
Perishable products are perfectly protected — without heavy, 
complicated machinery and with no soggy dampness or damage 
to trucks from corrosive brine. Write for complete information 
on this dependable, economical method of eliminating your 
refrigeration problems. 


PURE CARBONIC 


INCORPORATED 


General Offices: 60 EAST 42nd ST., NEW YORK, N.Y. 
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Published weekly at 407 So. Dear- 
born st., Chicago, Ill., U. 8. A., 
by The National Provisioner, Inc. 


Yearly subscription: U. S&., 
$3.00; Canada, $4.00; foreign coun- 
tries, $5.00. Single copies, 25 
cents, 


Copyright 1940 by The National 
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* 
DAILY MARKET SERVICE 


(Mail and Wire) 
E. T. NOLAN 


Cc. H. BOWMAN 
Editors 


The National Provisioner Daily 
Market Service reports daily mar- 
ket transactions and prices on 
provisions, lard, tallows and 
greases, sausage materials, hides, 
cottonseed oil, Chicago hog mar- 
kets, etc. 


For information on rates and 
service address The National Pro- 
visioner Daily Market Service, 407 
So. Dearborn st., Chicago. 
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Printing, in one or more colors, is a part of the com- 


plete service available in our modern plants. Every 
detail, such as typesetting, artwork, platemaking, 
and printing is handled by skilled workers. Deep 
colors or delicate tints can be printed on Patapar. A 
wide variety of beautiful effects can be obtained. 
Our inks are colorfast and harmless to health. If 
you'd like new ideas for a Patapar wrapper for one 
of your products, we'll gladly submit suggestions. Just 
mail us one of your present wrappers, and indicate 
the wording you wish included in the design. Also, 
kindly mention the approximate quantity in which you 


are interested so we can quote on your requirements. 
* 


Paterson Parchment Paper Company 
Headquarters for Genuine Vegetable Parchment since 1885 
Bristol, Pennsylvania 


West Coast Plant: 340 Bryant Street, San Francisco, California 
Branch Offices: 120 Broadway, New York, N.Y. ° 111 W. Washington St.,Chicago, Ill. 


Patapar Vegetable Parchment 


INSOLUBLE - GREASE-RESISTING - ODORLESS 
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Liver Sausage 
Starts April 22 


(Fo Scimye| GET ON THE BANDWAGON 


You've liked it cold . . IS youll like it het! ss=>~ 


\ | 
= 









The success of this Liver Sau- 
sage Promotion now is squarely in 


the hands of the members of the 








===| meat industry. 





This two-page, full-color spread appears in Life, April 26 


A lot of money has been spent 
and a lot of midnight oil has been burned to give you a great 
merchandising program and all the tools to go with it. It’s planned 
right and it’s timed right. 

Capitalize on the sales opportunities offered. Tie in with this pro- 
motion. Cover your retail customers thoroughly and aggressively 
between now and April 22 when this promotion breaks. 


You've got to tell ‘em to sell ‘em. 


INSTITUTE OF AMERICAN MEaT PACKERS 
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First posters go up April 22 in the stores of your customers. On April 26, two-page, full-color 


ad appears in Life Magazine reaching some 19,900,000 readers. Check to make sure your retail 
customers have received and are using these posters and other materials. 
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. THE AUTOMATIC PLANI. 
METER PEN RECORD which 
shows steam flow in volume units 
and the time at which it was 
duced or used in any part of the 
24 hour period, enabling you to 
easily analyze ‘the cost of steam 
production and distribution. 


. SIX INTER-RELATED RANGE 
TUBES with inter-related direct 
reading charts. 


; hd gg eh ig DIAL. Easy to 
read. Simple counter—plain fig- 
ures. Read it like your automo- 
bile mileage indicator. 


. STREAMLINED tog Universal 
mounting provides the m 
desired Rush appearance. 





Advanced Design—simMPLIFIES METERING 
OF BOILER OUTPUT AND PROCESS STEAM 


When the operating principle of a fow meter is fundamen- 
tally sound, and when it has a service record of dependable 
accuracy of more than ten years in hundreds of power plants 
throughout industry, it's a difficult job to improve its design 
and performance. 


Yet, that is what Brown engineers have done with the new 
line of Brown Rectangular Case Flow and Liquid Level 
Meters. They have not only improved the appearance but 
have produced an instrument that is a Triumph of Accuracy 
and Simplicity . . . thus obtaining even better performance 
than that of previous design. 








Available with either electrical or mechanically-operated 
meter bodies for the measurement and control of steam, air, 
oil, gas and other fluids. 


The Brown Boiler Room Instrument Book- 
let describes where to use Brown Flow 
Meters. Write for a Copy. THE 
BROWN INSTRUMENT COMPANY 
a division of Minneapolis-Honeywell 
Regulator Co., 4445 Wayne Avenue 
rays me Pa. Offices in all principa 
cities. Toronto, Canada: 117 Peter 
Street . C, Holland: 
Wijdesteeg 4.. and: Wadsworth 
Road Perivale, Gree — Middlesex.. 

Stockholm, 16, Sweden: Nybrokajen, 7. 


e) 





30 WU] Flow Meters 








fecurate Measurement with Simplicity 





City’s “Finest” Products — 
More Tempting in “Cellophane” 














ITY PROVISION COMPANY, Inc., of New 

York know that housewives today like to 
see what they’re getting. Hence the transparent 
wrap of sparkling “Cellophane” for City’s 
“Finest” brands. 


The 100% visibility of “Cellophane” displays 
these products to their fullest advantage . . 
lets the customer see their color and quality. 
The bright label impresses the brand name... . 
reminds housewives to buy again! 


In winning customer acceptance for your 
products, “Cellophane” cellulose filmcan play an 
important part. Modern shoppers recognize the 
extra plus of protection—the added assurance 
of freshness and flavor that “Cellophane” gives 
... the kind of protection they demand today. 
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PACKAGING IDEAS: 


> We'll gladly help you work out new packaging ideas 
for your line. No obligation. Just write: ‘‘Cellophane”’ 
Division, Du Pont, Wilmington, Delaware. 


DU PONT ON THE AIR—Listen to “Cavalcade of America“ Tuesdays, 
9 p. m., E. S. T., over the National Broadcasting Company networks. 
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ARMOUR’S 
SEWED LIVER SAUSAGE 
CASINGS 


@ Now’s the time to cash in on liver sausage! 
It’s being backed right now by hard-hitting 
advertising and merchandising to Mrs. 
America, your customer. 

And here’s thewaytodoit...use Armour’s 
Sewed Liver Sausage Casings! 

They’re just naturally made to give new 
eye-appeal, new goodness to liver sausage... 

They’re clear and white...and will display 
your liver sausages to the finest possible 

And they help keep liver sausage fresh 
and tasty, right to America’s dinner table! 

You'll find new sausage profits ... more 
repeat business this year and every year 
... if you make Armour’s Sewed Casings 
your choice. 

They’re better... naturally! 


Beestuaee 


OL at OF ae oe 








CASING DEPARTMENT 


ARMOUR 4x> COMPANY 


UNION STOCK YARDS, CHICAGO, ILLINOIS 
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By L. O. GREEN* 


important a part of their job as processing, 

distribution, or any of the other numerous ac- 
tivities necessary in conducting the business. Safety 
work has never been done by means of special cam- 
paigns because we are convinced that best results 
are obtained when workers realize that safety is an 
everyday part of their jobs and not something for 
special occasions. 

That this position is sound has been proved by 
the consistent reduction made in lost time accidents 
over the past five years. In 1939, lost time accidents 
in Wilson plants were reduced to a new low point 
for the fifth consecutive year. 


G import to the folks in Wilson & Co. is just as 


Foreman Is Key Individual 


The key individual in safety work is the foreman. 
Experience has demonstrated that the special safety 
man, regardless of his technical knowledge and 
efficiency, cannot handle the entire assignment 
alone. It is impossible for him to be everywhere at 
once; to know every worker and piece of equipment 
well enough to forestall every likely mishap. 

The foreman, on the other hand, working closely 
with the men and equipment in his own depart- 
ment, is in a strategic position to visualize safety 





“Industrial relations department, Wilson & Co., Inc. 
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How Wilson Improved lts Safety 


Record for 5 Consecutive Years 








Saving workers’ hands—a good exam- 
ple of machinery guarding in Wilson 
& Co. plants. The meat tendering de- 
vice shown, used for “Minute Steaks,” 
is equipped so that the pronged plates 
will not come together until the oper- 
ator has lowered protecting cage into 
correct position. While such guarding 
and special safety equipment are es- 
sential, Wilson & Co. has found that 
the personal element is of vital impor- 
tance. The wholehearted cooperation 
of the employe must be enlisted and 
he must be made safety conscious. The 
firm has discovered that the key indi- 
vidual in safety work is the foreman; 
he can supply first-hand information 
on operations and make suggestions, 
as well as educate his workers in safe 
methods. 





needs as they arise and make his recommendations 
accordingly. 

Foremen and safety men (who in most of our 
plants are also the casualty men) cooperate closely 
on safety. When the safety man spots some situa- 
tion which might lead to an accident, he discusses 
the matter with the foreman and gets his views on 
how the difficulty can be eliminated. A certain ma- 
chine may require more effective guarding, or per- 
haps some of the men have been lax in observing 
safety requirements in connection with their work. 

In most cases the foreman, once his interest has 
been aroused and the potential danger pointed out 
to him, is able to offer constructive suggestions for 
correcting the situation. The opinion of the foreman 
is also valuable in reviewing the causes of acci- 
dents, because of his familiarity with operations in 
his particular department. In some of our plants, a 
safety committee determines the cause of accidents 
and fixes the blame, outlining the necessary correc- 
tive procedure. 


Solving a Safety Problem 


One of our foremen, whose department formerly 
was the scene of two or three accidents a month, 
made up his mind to do something about it. Accord- 
ingly, he began to hold brief morning meetings on 
safety, at which the workers in his department, 
numbering over 100, reviewed the operating haz- 
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ards involved and mapped out methods 
of coping with them. Interest in safety 
was kept at a high pitch. Accidents in 
this foreman’s department are now 
practically unknown. The men are 
proud of their record, and want to keep 
it intact. 

This brings out an interesting point 
in connection with the development of 
employe cooperation in a meat plant 
safety program—the value of appeal- 
ing to the pride of the foreman and 
his workers in the ceaseless struggle 
against accidents. The safety-conscious 
worker realizes, in the final analysis, 
that his personal safety is pretty 
largely up to him. 

When the company has adequately 
guarded all machinery, provided special 
equipment for performing certain haz- 
ardous operations safely, and familiar- 
ized the employe with the safest method 
of doing his work, it can do little more 
than rely upon him to conduct himself 
intelligently. Because the personal ele- 
ment is so important in the success of 
the safety program, only when workers 
cooperate fully will the plan be success- 
ful. The tine safety record which has 
been established in Wilson plants is due 
in large measure to the wholehearted 
cooperation which our workers have 
shown. 


Rivairy for Safety 


Through various approaches, Wilson 
& Co. appeals to employe pride in car- 
rying out its safety program. For ex- 
ample, the safety records of our respec- 
tive plants are ranked each month in 
our employe publication to stimulate 
rivalry. No superintendent likes to see 
his plant at the bottom of the list. 
Safety pennants are awarded to each 
plant which completes a month’s opera- 
tion without a lost time accident and can 





EMPLOYES GUARD GOOD RECORD 


As indicated by departmental safety sign, 

workers in Wilson bacon slicing and 

wrapping department had completed 356 

days without a lost time accident when 
this photograph was taken. 


be displayed by the plant until its record 
is broken by a lost time accident. 

Company executives frequently write 
personal letters to superintendents of 
plants whose safety records are com- 
mendable. Department signs showing 
the number of days worked without a 
lost time accident are helpful in stimu- 
lating interest in safety. From time to 
time special buttons have been given 
to workers in departments with high 
safety ratings. 

Good health is a big factor in plant 
safety. Newly employed workers re- 





SPECIAL PROTECTION FOR HAZARDOUS TASKS 
Displays of this type, placed where Wilson workers see them frequently, call attention to 
safety shoes, helmets, mesh gloves and other equipment available for protection of 
employes. 
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ceive a physical check-up before being 
assigned to their duties. If the physician 
detects any handicap such as faulty 
hearing, or defective vision, the condi- 
tions of employment are adapted to suit 
the worker’s individual capacity. Plac- 
ing a man with poor vision on a knife 
operation would defeat our safety pro- 
gram at the outset. Hence the care in 
assigning duties. 


Safety Hints for Workers 


As part of the worker’s educatien in 
safety, a small booklet entitled “Safety 
Hints” is provided. It is called that, 
rather than “Safety Rules,” because the 
worker will cooperate more willingly 
when he is not made to feel hedged in 
with a lot of restrictions. By pointing 
out to him how safety protects his phys- 
ical health, his paycheck and the well- 
being of his family, a more effective 
response is developed than by coldly 
laying down a series of safety rules 
and warning him: “Observe them—or 
else!” Special booklets are given to 
drivers, elevator operators and other 
types of employes. 

A most valuable safety weapon is 
the display of safety equipment main- 
tained at each plant. Safety shoes, knife 
pouches, helmets, guarded knives, and 
mesh gloves, gauntlets and aprons are 
among the items in these displays. 
Cards beside each piece of equipment 
explain its function and tell when it 
should be used. 

Such displays, placed where they may 
be seen frequently by the workers, are 
constant reminders that there is a safe 
way of doing every job, and stimulate 
use of the equipment provided. Dam- 
aged shoes, broken goggles, and other 
objects illustrating the consequences of 
preventable accidents are also occasion- 
ally shown. These make a deep impres- 
sion on workers. 


Use of Safety Equipment 


All Wilson plant employes are en- 
couraged to wear safety shoes, and our 
plant storerooms carry a supply of them 
at all times, making the shoes available 
at very low’ price. Special equipment 
such as mesh gloves and aprons, gas 
masks, helmets, goggles, etc., used in 
connection with hazardous operations, 
is in charge of the foremen. The latter 
are authorized to supply these items to 
employes whenever the need arises, dis- 
cretion in such matters resting pri- 
marily with the foreman. 

A summary of all lost time accidents 
is prepared in each plant monthly. 
Copies of these reports are sent to the 
plant manager and superintendent and 
to the general office at Chicago. In the 
general office these reports are carefully 
checked by the safety man and casualty 
man, who offer comments and sug- 
gestions, and designate corrective meas- 
ures designed to eliminate repetition of 
similar accidents. 

If a particularly serious accident oc- 
curs, a special report is made to the 
general office at Chicago by telegram or 
air mail. In addition, the casualty de- 


(Continued on page 42.) 
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PACKAGING DEVELOPMENTS SHOWN 


UNDREDS of packages and con- 
tainers for all types of products, 
incorporating the newest ideas in 

materials, design and fabrication, were 
exhibited at the Hotel Astor, New York 
City, on March 26 to 29, during the 
tenth annual packaging exposition of 
the American Management Association. 
Outstanding impression: American 
products are going forth to meet the 
consumer this year in sturdier, more 
practical, more attractive packages than 
ever before. 


This year’s exposition included more 
exhibits than has any show in the past, 
and attracted more manufacturers and 
executives interested in packaging prob- 
lems. Transparent wraps, open-faced 
cartons, glass containers, individual 
boxes and sturdy bulk shipping cases 
bid for attention of visitors. With them 
were displayed machines for stapling, 
stitching, sealing and other packaging 
operations, as well as other packaging 
equipment and supplies. 

At the conference held in conjunc- 
tion with the exposition, unit packaging, 
packaging machinery and production 
were discussed in all phases by authori- 
ties in the field. During sessions, the 
increasing functions of the modern 
package were reviewed, new materials 
and fabrication techniques discussed and 
numerous detailed problems exhaustive- 
ly covered at special “packaging 
clinics.” 


Packers’ Winners Shown 


In competition for the Irwin D. Wolf 
Awards, sponsored by the American 
Management Association, the re-de- 
signed and re-labeled containers of Rath 
Packing Co. received honorable mention 
in the “family of packages” classifica- 
tion. Also on display were several other 
packages, developed and being used by 
meat packers, which received awards in 
the All-America package competition 
sponsored by Modern Packaging maga- 
zine. Detailed information regarding 
these awards appeared in the March 9 
issue of THE NATIONAL PROVISIONER. 

Exhibitors of materials and equip- 
ment having application in the meat 
packing and sausage manufacturing 
field included: 


ACME STAPLE CO.—Acme exhibited 
a machine for tying stockinettes on 
butts, hams, etc., as well as for stapling 
cellophane containers and wraps, and 
also showed a machine for assembling 
knock-down fibre and corrugated car- 
tons. The company was represented by 
M. S. Cook, president; L. B. Cook, vice 
president, and A. J. Paynter, sales man- 
ager. 

ANCHOR-HOCKING GLASS CORP. 
—The company’s new steam vacuum 
capping machine was shown in opera- 
tion. Simple and fast, it is designed to 
handle tumblers, jars and bottles, with 
or without pry-off ledge. The company’s 
line of wide-mouth packers’ ware, in- 
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Exposition Reveals Trend Toward Visual 
Appeal, Sturdy and Practical Packages 


PACKAGING 
PROGRESS 


The accompany- 
ing displays are 
typical of those 
shown at the re- 
cent Tenth Pack- 
aging Exposition 
held in New York 
City. 

Du Pont exhib- 
ited foods and 
numerous other 
products in Cello- 
phane wraps and 
containers, con- 
trasting the mod- 


symbolizing com- 
modities packed 
in folding type 
cartons. 


The exhibit of 
Sylvania Indus- 
trial Corp. con- 
sisted of a color- 
ful array of prod- 
ucts in printed 
and plain Syl- 


































So 






vania cellophane, 
including sausage 
and meat special- 
ties packaged in 
Sylphcase cas- 
ings. Bacon and 
ham_over-wraps 


were also shown. 


Among = equip- 
ment displayed 
was a progressive 
type of stapling 
machine _ (left) 
shown by Inter- 
national Staple & 
Machine Co. It 
seals corrugated 
fibre cartons at 
10 per minute. 
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cluding the popular pork sausage bowl, 
and closures were also shown. In at- 
tendance were W. V. Fisher, vice presi- 
dent and general manager; C. D. King, 
general manager, container division; S. 
B. DeMerell, sales manager, container 
division; J. J. Glynn, Western district 
sales manager; S. B. MacFarlane, sales 
manager, closure division, and J. H. 
Gilluley, advertising and promotion 
manager. 


ARMSTRONG CORK CO., GLASS 
AND CLOSURE DIVISION.—This ex- 
hibit spotlighted closures and a com- 
plete line of wide-mouth containers suit- 
able for meat specialties. The new de- 
velopment of applied color labels which 
are baked into glass, giving lasting 
identity to the container and its con- 
tents, was also stressed. Those in at- 
tendance were R. A. Horning, assistant 
manager, glass and closure division; 
H. E. Wright, New York manager; H. 
C. Seaman, manager, glass division; M. 
S. Ireys, manager, sales promotion and 
package merchandising department; S. 
W. Menefee, assistant manager; G. C. 
Coleman, manager, Boston office, and 
F. H. May, manager, glass container de- 
partment. 

BOSTITCH, INC.—The Bostitch dis- 
play featured a Tucker blade machine 
permitting top stapling by hand with 
through clinch, and a top stapler sealing 
completely from outside. A machine 
for closing artificial casings for picnics, 
butts, and like items proved of interest 
to packers. J. D. Whalen, president; 
F. I. Brown, vice president and general 
sales manager; S. L. Smith, advertising 
manager; E. Gale, research manager, 
and Charles Pearson were at the exhibit. 


CELLULOID CORPORATION.—The 





Packers Whose 
Containers Won Awards 


Wilson & Co.—Lard container. 

Rath Packing Co.—Family group of canned 
meat containers. 

H. C. Bohack Co.—Ham wrap and con- 
tainer. 

Swift & Company.—Glassine sausage wrap. 

Cleveland Provision Co.—Wiener, bacon 
and pork sausage cartons. 

Armour and Company.—Ox tongue can 
with metal foil label. 





Celluloid display included bacon and 
ham wraps and a new liver and bacon 
sausage wrap, as well as a new line of 
open box displays for various meat spe- 
cialties. These wraps come both 
laminated and plain. The large ex- 
hibit showed a complete line. D. S. 
Hopping, director of sales, and Miss 
Harriet Raymond, advertising manager, 
led the sales staff from Cleveland, Chi- 
cago, Leominster, and New York. 

CONTAINER CORP. OF AMERICA. 
—Container Corp. exhibited its general 
line, stressing display folding cartons 
for shipping, etc. A number of packer 
shipping containers were shown. Among 
representatives present were J. J. 
Bossard, vice president; E. A. Throck- 
morton, sales promotion manager; E. S. 
Jacobson, art director; M. Gaukerud, 
advertising manager, and Eastern sales 
staff members. 

DENNISON MFG. CO.—The Den- 
nison exhibit included a compact ma- 
chine for banding frankfurts. Other 
items shown were lacquered greaseproof 
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THESE LITTLE PIGS WENT TO MARKET 
Containing 250 cases of Spam, this striking window display was used recently by an Abbott, California district sales man- 


enterprising Sacramento, Calif., retailer. The inside of the display also centered around 


two porkers, and was arranged so that Spam could be sold from it. 
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tags; laminated greaseproof wraps for 
hams, shoulders, bacon, etc., printed in 
four colors, and printed cellophane. On 
hand at the display were S. Meadows, 
director of marketing; S. W. Van Ness, 
director of advertising; J. J. Ford, ad- 
vertising manager; A. A. Hally and 
F. L. Robinson, merchandise develop- 
ment department, and members of the 
Eastern sales staff. 

DEXTER FOLDER CO.—This com- 
pany manufactures the Bliss box 
stitcher and power lift top stitcher. 
Bliss containers are said to be easy to 
assemble, strong and light-weight, and 
reduce carrying costs while keeping 
product in prime condition. At the ex- 
hibit were James S. Gilbert, president; 
W. S. Reed and George Heintzemann, 
vice presidents; G. B. Wing, secretary; 
G. P. Fuller, sales manager; W. R. 
Thompson, advertising manager; John 
H. Bliss, and Herbert Louv, New York; 
L. Sandman, and Charles Fasch. 


THE DOBECKMUN CO. — Dobeck- 
mun specialties of cellophane bags, en- 
velopes, zip opening, tape, display car- 
tons and labels printed on the new 
Doplex laminated material created much 
interest. Printed cellophane overwraps 
for hams and bacon were shown. T. F. 
Dolan, president; R. M. Siegle, art direc- 
tor; J. M. Cowan, advertising and pro- 
motion manager; C. J. Voneman, lami- 
nated sales manager, and the Eastern 
sales staff were present to help visitors 
at the Dobeckmun exhibit. 

CELLOPHANE DIVISION, E. I. DU 
PONT DE NEMOURS & CO.—The ex- 
tensive Du Pont display included a large 
exhibit of food products and other items 
packaged in “Cellophane.” Called “The 
Parade of Progress,” the company’s ex- 
hibit contrasted the old and the new in 
merchandising, dramatizing the days of 
unpackaged food products by means of 
an old-fashioned grocery and meat mar- 
ket. Bacon, pork sausage, hams and 
other meats, fresh and frozen, were dis- 
played in sparkling transparent pack- 
ages of “Cellophane.” M. C. Pollock, 
promotion manager, was in charge of 
the exhibit, assisted by a group of sales 
and merchandising executives which in- 
cluded O. F. Benz, L. B. Steele, C. F. 
Brown, R. M. MacDonald, I. A. Shellen- 
berger and members of the New York 
and Eastern district sales staffs. 


PLIOFILM DIVISION, GOODYEAR 
TIRE & RUBBER CO.—This company’s 
large exhibit showed many packages 
wrapped in this new transparent mate- 
rial, stressing the fact that it has long 
life, is impervious to moisture and can 
be heat sealed. It is unaffected by acid, 
alkali, brine, grease, mold, oil and ver- 
min, and is sewable. Pliofilm offers a 
number of qualities of interest to the 
meat packers. In attendance were A. B. 
Clunan, manager, packaging sales; E. 
B. Brewster, Pliofilm publicity division; 
A. F. Laudefeld, manager, Pliofilm de- 
partment; Dr. J. E. Snyder, research 
director; W. J. O’Keefe, New York dis- 
trict sales manager; H. R. McCleary, 
Chicago district sales»manager; R. D. 


ager, and members of the sales staff. 
(Continued on page 48.) 
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Teamwork on All Fronts as 


Liver Sausage 


FFERS of cooperation in the ap- 
O proaching nation-wide advertis- 

ing and promotional program on 
liver sausage have been received from 
railroads, retail groups, meat packers 
and others during the past few days by 
the Institute of American Meat Pack- 
ers. 

Thus far, 35 of the nations’ leading 
railroads have pledged their coopera- 
tion in featuring hot liver sausage 
dishes on railroad dining car menus. 
The Institute has supplied them with 
recipe material around which the cam- 
paign has been built. 

One of the roads—among the largest 
in the country—advised the Institute 
that pork sausage links still are being 
featured on its menus as a result of the 
recent advertising campaign. This 
company states that pork sausage links 
have been one of the most popular menu 
features in its history, and that, as a 
result of the promotion, more pork sau- 
sage link dishes have been prepared and 
served than ever before. 


Retailer Support Indicated 


Retail food dealers have been equally 
enthusiastic, about the liver sausage 
campaign and have pledged their full 
support. John A. Kotal, secretary of 
the National Association of Retail Meat 
Dealers, stated that members of his or- 
ganization throughout the United States 
showed increased sales and profits from 
the pork sausage campaign. Mr. Kotal 
shared the feeling of other retail groups 
that the liver sausage campaign offers 
even greater opportunities for profitable 
merchandising. 


In a recent bulletin to members of the 
National Association of Food Chains, 
John A. Logan, president, announced 
the liver sausage drive and emphasized 
the fact that the program had some- 
thing new and appealing, inasmuch as 
it features both hot and cold liver sau- 
sage dishes. 

Super-market operators throughout 
the United States also have been in- 
formed of the campaign and have been 
urged by their association, the Super 
Market Institute, Inc., to cash in on its 
unusual sales opportunities. In a letter 
to members of the Super Market Insti- 
tute, M. M. Zimmerman, secretary, 
said: 

“The request for cooperation comes 
from an industry that deserves whole- 
hearted support from our members. 
Please, then, take judicial notice of this 
request, and give this liver sausage 
campaign a big play in your markets, 
Iam sure that the members of the Insti- 
tute of American Meat Packers will be 
deeply appreciative of all the effort you 
expend in their behalf.” 

Indications of the earnest support of 
restaurants and hotel operators also 
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Drive Nears 


have been received by the Institute. 
Several requests already have been 
placed for supplies of the liver sausage 
menu sticker, which the Institute soon 
will issue to members and others. This 
sticker illustrates a hot liver sausage 
dish, and urges consumers to try the 
popular sausage product in this new 
way. 

Meat packing companies participat- 
ing are planning to organize their sales 
forces in one of the biggest institutional 
advertising campaigns in the history of 


Institute’s 500 local chairmen. This ma- 
terial is being shipped to the latter so 
that they may have time to distribute 
it to dealers by April 22. 


On April 26, the first of the two Life 
magazine advertisements will appear. 
This is a big two-page spread in four 
colors, which reproduces many attrac- 
tive and appetizing hot liver sausage 
dishes. The second Life insertion will 
be out May 17. This full-page adver- 
tisement also is in full color. The at- 
tractive illustrations and recipes should 
be helpful in building lively consumer 
demand for liver sausage. 


A great many of the meat industry’s 
20,000 salesmen are being advised of the 
sales opportunities offered by the cam- 
paign through the Institute’s sound 
slide film, “Tell "Em and Sell ’Em.” 
The film is designed for an audience of 














Your Brand Name and 
Selling Message goes 
in this space. 














Your Brand Name and Selling Message goes in this space. 











THREE MATS FOR INDIVIDUAL PACKER TIE-IN 


the industry. The Institute points out 
that one of the best ways for packers 
to get the most out of the program is 
to create their own advertising tie-in 
material. During the pork sausage link 
program, many meat packers found 
that sales of their individual brands 
were greatly increased by use of their 
own tie-in material. 


As an aid to individual members in 
working up advertising material, the 
Institute has prepared three large post- 
ers and streamers. Mats of this material 
have been offered to packers. Partici- 
pating firms can make stereotypes from 
the mats and add their own selling 
message, producing store advertising 
material which features their own 
brand of liver sausage or Braun- 
schweiger. 


A four-page, two-color recipe leafiet 
is another sales aid prepared by the 
Institute and offered to packers. The 
leaflet features many of the recipes ap- 
pearing in the Life advertisements. 
Orders already placed indicate that the 
leaflet will prove to be a very popular 
feature. It is available to members at 
relatively low cost. 


The campaign gets under way April 
22. By that time, more than 200,000 
retail meat dealers throughout the 
United States will have received the 
colorful, sales generating store adver- 
tising material being distributed by the 


salesmen, and leading meat packers 
have advised the Institute that it is the 
most stimulating film of its type ever 
developed by the industry. Through the 
Institute’s membership, the film is being 
shown in all sections of the country. 


1940 MEAT BOARD CONTESTS 


Entries from high school, college and 
university students from a wide area 
have been received in the National Live 
Stock and Meat Board’s nationwide 
meat poster and méat essay contests for 
1940. 

The meat essay competition is limited 
to college and university home eco- 
nomics students. Subjects are five in 
number: “Why the Growing Child Needs 
Meat,” “Modern Methods of Meat 
Cookery,” “Guides to the Consumer in 
Buying Meat,” “The Value of Meat as a 
Food,” and “Meat, the Center of the 
Meal.” 


The meat poster contest is open to 
high school students. All entrants must 
make a poster illustrating the im- 
portance of meat as a food and in ad- 
dition must write not more than 300 
words on, “What Making a Poster Has 
Taught Me About the Importance of 
Meat in the Diet.” National champion- 
ship winners will be named in each 
event. 
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WHEN THE"BLOOM ‘IS ON THE BACON 


—IT SELLS FASTER 


The manager of every bacon pack- 
aging department will find it profit- 
able to pay occasional visits to, say, 
half a dozen retail meat shops and 
delicatessens handling his brand of 
packaged bacon, and see for himself 
just how it is displayed, how it stands 
up in color and appearance with com- 
petitive brands, how it “takes with 
the public.” 


Sliced bacon is-delicate, loses color 
easily and while you have no control 
over the handling of your bacon by 
retailers, you have the consoling 
thought that they handle all brands 
alike, under same temperatures and 
in the same display cases. Your brand 
suffers no more than others. 


So, to insure maximum preference 
for your brand, you must produce the 
finest appearing packages possible. 
There are three things to watch if you 
are interested in maintaining a rich, 
red “bloom” on your sliced bacon: 
temperature, exposure to air and un- 
necessary handling. 


TEMPERATURE—When bacon 
has to be “sharp” frozen during cut- 
ting and then is subjected to thawing 
temperatures, slices often crack dur- 


U. S. Installation in the Fried & Reineman plant at Pittsburgh. 


ing wrapping, fat separates from lean 
and color fades. 


The U.S. Heavy Duty Bacon Slicer 
handles bacon at temperatures up to 
35 degrees F. and the working tem- 
perature of your room can be as high 
as 60 degrees F., which means health- 
ier and more comfortable working 
conditions for all employees. 


AIR EXPOSURE—The speed of 
the U.S. insures bacon reaching wrap- 
pers in quickest time, with least pos- 
sible exposure to air between slicing 
machine and packages. 


Each girl on the production line 
does her own weighing and wrap- 
ping. 


HANDLING—The U. S. produces 
uniform slices with clean edges. Group- 
ers, scalers and packers have no oc- 
casion to touch the sliced bacon with 
their hands. In a large percentage of 
cases, scalers find it unnecessary to 
add extra slices. 


The U. S. is a very efficient unit, 
which takes bacon slabs up to 27” 
long, 1344” wide and 4” thick. It 
will keep a production line of 14 to 
16 workers busy, delivering as much 
as 8,000 pounds in an 8-hour day (1 
pound and % pound packets) or it is 
a profitable installation when slowed 
down to accommodate 3 or 4 workers 
in plants with sliced bacon outputs 
as low as 6,000 pounds a week. 


ALL BONELESS MEATS 


If your capacity is less than 4,000 
pounds a week of sliced bacon, dried 
beef, chip steaks and boneless sliced 
ham, consider the Model 150-B, with 
Continuous Feed and Moving Con- 
veyor, that takes meats up to 24” 
long, 9144” wide and 534” high. 
Shingles or stacks slices any thickness 
from 144" to 54”. 


Catalog will be sent, showing rec- 
ords of performance of U. S. Heavy 
Duty Slicers in various size plants. 
Address U. S. Slicing Machine Co., 
La Porte, Ind. 
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Good Records First Need in 
Cutting Steam-Power Costs 


By GEORGE B. MULLOY 


AVING possibilities in a large 
S majority of packinghouse power 

plants, when considered from the 
long term or permanent standpoint, de- 
serve much more 
consideration than 
a great many 
packers seem dis- 
posed to give them. 
Low steam and 
power costs, ob- 
tained by increas- 
ing the overall effi- 
ciency of boiler and 
engine rooms and 
reducing waste of 
labor, supplies and 
effort, continue 
year in and year 
out regardless of 
business conditions 
and volume of 
product handled and sold. 

Power plant savings “stay out,” once 
they have been made and an efficient 
system of power plant operation has 
been instituted, because they are based 
on situations and conditions which do 
not vary greatly from year to year. 
These factors are cost of labor, coal, 
transportation, interest on loans, etc. 
Savings in these items continue day 
after day and year after year regard- 
less of conditions which may affect 
volume of sales and profits. 


Meat Profit Factors 


On the other hand, the packer can- 
not be sure of a steady profit from the 
sale of his products because such a 
profit is dependent upon a combination 
of circumstances largely beyond every- 
one’s control. Profit factors change 
continually. Livestock costs and product 
selling prices move up and down and 
are influenced by the supply of animals 
and consumer demand and purchasing 
power. 

No one knows better than the packer 
the disastrous effect on profits of a sud- 
den decrease in demand and a parallel 
decline in meat prices. Even when 
prices of livestock are low, due to large 
supplies, the packer cannot always make 
a profit because he cannot find con- 
sistently profitable markets for his 
products. 


Weather conditions, which may slow 
up livestock runs or discourage meat 
consumption, and the general business 
situation, which may adversely affect 
meat demand and prices, are other 
factors over which the packer has no 
control and which often influence his 
financial results adversely. 

When the supply of livestock is below 
normal, cost of the packer’s essential 
raw material is high and product prices 


G. B. MULLOY 
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must be increased accordingly. If meat 
prices rise beyond what consumers think 
are fair values, or beyond what they 
can pay, the packer’s volume and profits 
may be affected seriously by a “buyer’s 
strike.” The packer’s profits from sales 
of product are, therefore, more or less 
speculative and variable. 

Packers’ and other organizations are 
doing valuable work in teaching live- 
stock producers to raise better animals. 
The government is doing much to 
smooth out peaks and valleys of pro- 
duction. These efforts should eliminate 
some of the doubt in packinghouse 
operation. 


Plant Operating Records Needed 


However, regardless of all possible 
developments, the packer should give 
consideration to improving conditions 
which vitally affect his business and 
which are under his direct control at all 
times. Good business operations are not 
confined to buying low and selling high. 
As was pointed out in the first article 
in this series, “a dollar saved is a dollar 
earned.” The power plant offers the 
opportunity to make yearly savings 
which can be equalled in profits only 
through the sale of hundreds of thou- 
sands of pounds of product. 

Why don’t all packers pay more at- 
tention to reducing their power plant 
costs? Two principal reasons seem to 
be responsible: 


1—Lack of accurate daily power 
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Cutting Costs 
in the Power Plant 


N this article, the second of a 
series of discussions on the possi- 
bilities of saving money in the pack- 
inghouse power plant, Mr. Mulloy 
shows the importance of adequate 
power plant records. A Chicago con- 
sulting engineer, Mr. Mulloy has had 
30 years’ experience in power plant 
design and operation. His first article 
was published in the March 30, 1940, 
issue of THE NATIONAL PRO.- 
VISIONEER. 











plant records which show power, refrig- 
eration and steam costs and operating 
performances. Even if records are kept 
they seldom are properly analyzed. 

2.—No check is made on the consump- 
tion of electricity, steam, etc., and there 
is no knowledge of whether consumption 
is high or low. 


Without records or follow-up data, 
the engineer or master mechanic can- 
not do a good job of operating the 
power plant efficiently. If the operat- 
ing engineer does not know whether his 
fuel cost for producing 1,000 lbs. of 
commercial steam is 15c, 20c or 30c, or 
whether his overall annual furnace and 
boiler efficiency is 50 per cent, 70 per 
cent or 80 per cent, his conscience will 
not bother him much at the end of the 
day regardless of his opinion of the 
condition of the plant and results ob- 
tained in it. Why should he worry about 
inefficient conditions if the boss is not 
sufficiently interested to “do something” 
to improve the situation? 

My experience has been that once 

(Continued on page 38.) 
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Meat Supply 











a i Son. L i i 





Institute of American Meat Packers 


This chart, showing 


re 1 1 a i 0 
1925 1926 1927 1928 1929 1930 19%1 1932 1%3 193% 1935 1936 1937 1938 


relationship between meat supply, consumer buying power and 


meat prices from 1925 to 1938, illustrates why profits from product sales are uncertain. 
Operating savings, such as those made in the power plant, continue year in and year out 
and are not dependent on prices. 
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LIVER SAUSAGE HOT! ONE OF THE TEMPT- 
ING NEW DISHES BEING PUBLICIZED IN THE 
1. A.M. P. CAMPAIGN BEGINNING APRIL 29 


LET US HELP YOU 


Season lo SHE 


@ Colorful publicity in ‘“‘Life’’ Magazine and elsewhere will take 
care of the demand. Let us help you handle the supply! 


Remember, it’s the seasoning that makes the sausage. Mayer's Special 
Seasonings are made entirely from the world’s choicest natural 
spices . . . with all the flavor-building elements of the natural spice 


“The ten Wee Knees” retained. Choicest spices are expertly sorted, ground and refined. 


But that isn’t all! It’s the blending that counts. Mayer’s Seasonings 
are truly special seasonings — compounded to suit the regional 
preference in your locality. Let us consult with you to make a liver 
sausage with which you can capitalize to the full on the coming 
demand and with the aid of Mayer’s Seasonings build for the future! 


Write us! 


MAYER & SONS CO. 


Clo RCE W Mm ba U3 ab Cob alc WV. i4-Se Os ablolole foes Sb bb atest 
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“The Man You Know” 
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PROCESSING . echoes 





How to Produce High 


Quality Liver Sausage 


ATIONWIDE promotional and ad- 

vertising effort in the coming 

liver sausage campaign must be coupled 

with production of high quality sausage 

and individual sales initiative by the 
participating processors. 

Worthwhile gains in sales can be 
made and held only if the quality and 
taste appeal of the products sold are on 
the same high level as current mer- 
chandising effort. The consumer who is 
sold by the Life pages and other adver- 
tising must be satisfied. 

Make good liver sausage and profit 
through an increase in sales during and 
after the campaign. The Institute of 
American Meat Packers has developed 
the following basic formula for high 
quality liver sausage. The meat formula 
calls for: 


50 Ibs. pork livers 
50 lbs. fresh pork jowls 


This formula gives the right per- 
centage of fat, livers, and gelatin to 
produce a firm sausage with rich flavor. 

SEASONING.—A basic spice formula 
is: 

6 ozs. white pepper 

2 ozs. ground mace 

1 oz. ground marjoram 
% oz. ground cloves 

4 lbs. peeled onions 

3 Ibs. salt 


The livers are trimmed and washed. 
Some sausage makers leach the livers 
for a short time in a cold 20 deg. 
salometer salt pickle after having first 
made several incisions lengthwise in 
them. The livers may be used either 
raw or scalded. 


They are run through the hasher with 
the onions and if raw are further cut in 
the silent cutter. The jowls are then 
hashed through a %g¢-in. plate and 
placed with the liver and onions in a 
mixer where the spices are added. The 
flavor of the sausage is improved if the 
onions are deep-fat-fried before use. 

STUFFING.—The mixture then is 
stuffed into hog bungs, beef rounds or 
middles. If raw livers are being used, 
the casings must not be stuffed too 
tightly because the raw livers expand 
when cooked. Casings are tied with 
twine and knotted for hanging on sticks; 
the sausage then is cooked at a tem- 
perature of 165 degs. F. until the inside 
temperature of the product reaches 150 
degs. F. The sausage is rinsed to free 
it of any adhering particles, chilled in a 
spray of cold water, and delivered to the 
sausage storage cooler. 


BRAUNSCHWEIGER.—Product pre- 


pared by this same formula can be 
smoked and used for smoked liver sau- 
sage, sometimes called Braunschweiger. 
Liver sausage must be cooled very care- 
fully after cooking if it is to be smoked, 
because it must be placed in the smoke- 
house at approximately the tempera- 
ture of the house itself. 

One method employed is to super- 
chill the outside of the sausage and then 
let it hang outside the smokehouse until 
it has dried and until the heat remain- 
ing in the center of the sausage has 
raised the temperature of the outside 
to the proper point. 

If liver sausage is placed in the smoke 
when too cold, dark rings will form in- 
side the sausage. The sausage should 
be smoked at a temperature of 90 degs. 
F. until it has acquired the proper color. 
The formula given here contains too 
much fat to permit smoking at higher 
temperatures. After being smoked the 
sausage is showered with cold water to 
cool it and remove any grease or ad- 
hering particles; it is then delivered to 
the sausage storage cooler. Liver sau- 
sage is sometimes smoked by placing it 
overnight in a cold smokehouse. 





Does Your Sausage 
Suffer from 


“GREEN CENTER?” 
The New Book 


SAUSAGE 
AND MEAT 
SPECIALTIES 


devotes an entire chapter to “‘Sau- 
sage Trouble-Shooting.” Tells you 
how to track down to the source 
such dollar-stealing defects as Chill 
Ring, Sour Casings, Green Spots, 
Pink Center, Air Pockets, etc. 


Nineteen other chapters highlight 
refrigeration and air conditioning, 
plant operations, plant layout, and 
dry sausage. Order your copy now. 


The National Provisioner 
407 So. Dearborn St., Chicago, Ill. 


Enclosed is check or money order for $5.00 
for copy of ‘‘Sausage and Meat Specialties’’ 
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German Type Wiener 


An Eastern sausage manufacturer 
wants a formula for a large wiener of 
the German type. He writes: 


Editor THE NATIONAL PROVISIONER: 


We want to make a plump wiener with good 
color and plenty of eye appeal. We have in mind 
a product that we might call a German type wiener. 
We would like to include some dry milk solids. 
Have you a formula for such a product. 


Such a wiener can be made with the 
following formula. The meats used in 
a 400 lb. block are: 


160 lbs. fresh bull meat 

40 lbs. fresh veal trimmings 

200 lbs. fresh regular pork trim- 

mings 
Grind bull meat, fresh veal, and pork 

trimmings separately through 1-in. 
plate, then through %-in. plate. Put in 
silent cutter and chop from 4 to 5 
minutes or longer adding the following 
for each 100 lbs.: 


20 lbs. fine shaved ice 
2% Ibs. salt 

3 oz. sodium nitrate 

% oz. nitrite of soda 

1 lb. refined corn sugar 

1 lb. granulated sugar 

9 oz. special seasoning 

12 to 14 lbs. dry milk solids 


Stuff in wide sheep casing and link 
from 5 to 5% inches long. (Wash before 
running into smoke house.) Smoke at 
110 degs. F. for one hour, raise gradu- 
ally to 130 degs. to 1385 degs. for 1% 
hours. Cook for 12 to 14 minutes at 
170 degs. F. Color according to shade 
desired. 


Cool rapidly for 8 minutes under cold 
ice water and rinse with hot water. 
Leave for 1 hour and 30 minutes at 
room temperature before running into 
cooler. 

If desired, all cured meats may be 
used to obtain the same results. 


PROTECTING FLEXIBLE TUBING 


Flexible tubing connecting  ther- 
mometer bulbs with recording ther- 
mometers is usually constructed of steel. 
The tubing may be plain or armor 
coated with flexible steel shrouding. In 
any event, the tubing will rust when 
installed in rooms where brine spray 
cooling is employed. 

An excellent protective coating for 
recording thermometer tubing is pro- 
vided by applying two layers of friction 
tape and covering the tape with a mois- 
ture resisting grease. This treatment 
gives absolute protection and is well 
worth the time and effort required to 
apply it. 
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William B. Durling and 
Frank M. Hartigan Head 
Wm. J. Stange Company 


William B. Durling was elected presi- 
dent of the Wm. J. Stange Co. and 


W. DURLING F. HARTIGAN 
Frank M. Hartigan secretary-treasurer, 
at a meeting of the board of directors. 

Mr. Durling succeeds the late Wm. J. 
Stange as president. He has been asso- 
ciated with the company for more than 
ten years; during the past six years he 
has held the position of vice president 
and sales manager and is well qualified 
to carry on the aims and policies of the 
organization. His entire business career 
has been spent in the flavoring and color 
industries and he has a wide acquaint- 
anceship with packers and sausage 
manufacturers in all parts of the coun- 
try. 

Mr. Hartigan has spent his entire 


business career with the Stange organi- 
zation, starting as bookkeeper. He has 
served as secretary of the company for 
19 years. He will continue his jurisdic- 
tion over financial matters and manu- 
facturing operations. 

Mr. Durling and Mr. Hartigan have 
contracted to buy the company stock 
holdings of Mr. Stange and anticipate 
no change in the personnel or policy. 


Ray Treinen New President 
of Cincinnati Packers’ Group 


The Cincinnati Meat Packers’ Asso- 
ciation, at the annual meeting on April 
3, unanimously elected the following 
officers for the en- 
suing year: Presi- 
dent, Ray L. 
Treinen, sales man- 
ager of E. Kahn’s 
Sons Co.; vice 
president, Albert 
W. Goering, presi- 
dent of Ideal Pack- 
ing Co., and secre- 
tary-treasurer, C. 
W. Riley, jr., Cin- 
cinnati packing- 
house products 
broker. The retir- 
ing president, 
Henry Moellering, 
partner and gen- 
eral manager, Lohrey Packing Co., was 
presented with a portable radio and a 
box of cigars in recognition of his effi- 
cient handling of association affairs. 


R. L. TREINEN 


KINGAN VETERANS CONFER WITH PRESIDENT 
Around W. R. Sinclair, Kingan & Co. president, gather members of the company’s 
Old Timers’ Club who have been with the company 50 years or more. Seated (left) 
with Mr. Sinclair as they scan the club roster is Thomas E. Killila. Standing, 
left to right, are veterans Thomas J. O’Connor, William Taylor, Flurance McCarthy 
and George Kirkwood. 
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Benjamin Abraham Elected 
Successor of Sam Abraham 


The board of directors of Abraham 
Bros. Packing Co., Memphis, Tenn., has 
elected Benjamin Abraham president of 
the firm to succeed 
his brother, the 
late Sam Abraham. 
In announcing the 
elevation of Mr. 
Abraham, the 
board pointed out 
that his election is 
in line with the 
company policy of 
having the eldest 
brother direct the 
firm. Abraham 
Bros. Packing Co. 
is one of the 
South’s largest in- 
dependent packers. 
Started more than 
25 years ago by Sam Abraham and his 
four brothers, the company has estab- 
lished a nationwide reputation for 
quality products and high business prin- 
ciples. 

Mr. Benjamin Abraham is active in 
civic and social affairs at Memphis. 

Other officers of the firm are: Harry 
Abraham, first vice president; George 
Abraham, second vice president; George 
G. Abraham, secretary, and J. J. Abra- 
ham, treasurer. 


B. ABRAHAM 


A. E. Kaeslin Dies—Manager 
of Allbright-Nell Branches 


Andrew Emil Kaeslin, manager of 
the three branch offices of the Allbright- 
Nell Co., Chicago, died suddenly on 
April 5 in Augusta, 
Ga. of a heart at- 
tack. Mr. Kaeslin, 
who was only 52 
years old, was 
widely known as an 
expert in the pack- 
inghouse eq uip- 
ment field. He had 
a host of friends in 
the meat packing 
industry and will 
be greatly missed. 
From 1926 to 1934 
Mr. Kaeslin lived 
in New York City, 
supervising the 
branch office of his 
company at that point. For the past 
year he had made his home in Houston, 
Tex., where he established another 
branch. The third Allbright-Nell branch, 
which had also been under Mr. Kaeslin’s 
management, is located in San Fran- 
cisco. 


Funeral services for Mr. Kaeslin were 
held in Media, Pa. 


A. E. KAESLIN 
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P ersonalities and Events 











— Of the Week 


William Lansill, a broker in tallow, 
oils and related products at Buffalo, 
N. Y., for about half a century, died 
there on April 4 after a long illness. 
Mr. Lansill came to Buffalo in the early 
80s and after some experience set up 
the commission business which he ac- 
tively headed until illness intervened. 
He was widely known in the livestock 
field. Mr. Lansill was 72 years old. 


W. E. McFarland, retiring manager of 
the Wichita plant of Swift & Company, 
was guest of honor recently at a sur- 
prise farewell party in the Allis hotel in 
Wichita. Following the dimner and 
talks by guests, who reviewed their ac- 
quaintance with Mr. McFarland since he 
first joined Swift & Company in 1904, 
he was presented with a model boat by 
G. V. Jeck, the new Wichita manager. 
The model boat, said Mr. Jeck, was 
merely a token of the real boat which 
was waiting to be delivered at his con- 
venience. 

J. D. Thomas, Tendermade ham divi- 
sion, and R. G. Haynie, beef depart- 
ment, Wilson & Co., Chicago, spent sev- 
eral days in New York during the past 
week. 

A new branch house was recently 
opened at Portsmouth, N. H., by Ar- 
mour and Company. The new branch, 
which will be under the management of 
Charles E, Brackett, is a modern struc- 
ture of steel, stone and concrete, com- 
bining every known advance in stream- 
lined car unloading and loading. 

M. S. Abraham, New York packing- 
house broker, has removed his offices 
to 402-408 West 14th st., where he now 
has larger quarters and increased facili- 
ties. Mr. Abraham represents Abraham 
Bros. Packing Co., Memphis, Tenn., in 
the New York territory. 

J. H. McManus, vice president, John 
P. Squire Co., Boston, Mass., who was 
a visitor in New York for a few days 
last week, reported that the liver sau- 
sage campaign sponsored by the Insti- 
tute is receiving unprecedented support 
and cooperation from all independent 
and chain stores in the New England 
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MAKES PLANT RUN SMOOTHLY 


H. K. Gillman, mechanical superintendent 

of the Tobin Packing Co., Fort Dodge, Ia., 

is a busy man. Here he paused briefly in 

the power plant, to which a new high pres- 

sure boiler has recently been added. (Na- 
tional Provisioner photo.) 


territory. Mr. McManus added that he 
believes this campaign will be one of the 
most successful sales activities ever 
conducted in that area. 

Anglo American Trading Corp. an- 
nounces removal of its quarters to 90 
Broad st., New York City. 

H. A. Russell, hotel and institutional 
department, Armour and Company, Chi- 
cago, was in the East last week and 
visited the plant of the New York 
Butchers Dressed Meat Co. 

O. D. Dillingham plans to construct a 
meat curing and storage plant at Bal- 
linger, Tex. The plant is expected to 
cost $45,000 to $50,000, including equip- 
ment. 

A. J. Morris, manager of the Trenton, 
N. J. branch of Swift & Company, ad- 
dressed members of the sales and adver- 
tising managers division of the Trenton 
Chamber of Commerce at a meeting 


LARD QUEEN 
VISITS CHICAGO 


Miss Helen Armstrong, 
recently crowned Lard 
Queen of Minnesota, 
had a busy day when 
she visited Chicago last 
week. Greeted by Mayor 
Kelly, she presented him 
a huge cake baked with 
lard. Miss Armstrong 
also made two radio ap- 
pearances and found 
time to pose while 
Charles Umlauf, Chi- 
cago sculptor, modeled 
her likeness in pure 


held April 5 at the Hotel Stacy-Trent. 
He spoke on “Some Sales Problems and 
Solutions in the Meat Packing Indus- 
try.” 

John R. Jones of the provision de- 
partment of Geo. A. Hormel & Co., 
Austin, Minn., spent several days in 
Chicago last week. 

L. O. Alkire, sausage department, 
Swift & Company, Chicago, spent a few 
days in New York last week. 

Robert C. Wothe of the American 
Agricultural Chemical Co., Detroit, 
Mich., has been in the Eastern section 
of the country during the past few 
weeks and is contacting many friends 
in the meat industry. 


The Little Rock, Ark., branth of the 
Cudahy Packing Co. telebrated the 
firm’s fiftieth anniversary on April 7 
by holding open house. M. H. Rice, 
manager, and other employes showed 
visitors through the branch. Mr. Rice 
has been manager at Little Rock for 
three years and has been with the 
Cudahy organization for 20 years, com- 
ing to Little Rock from Memphis, Tenn., 
where he had served as assistant to the 
district manager. The branch has re- 
cently made extensive improvements. 

Gordon Hicks, an employe of Wilson 
& Co. for 20 years, has been named 
manager of Wilson & Co.’s wholesale 
market at Kansas City, Mo. Mr. Hicks 
succeeds R. S. Cook, who is retiring. 
Mr. Hicks started with Wilson in 1920 
when he was an oiler at Kansas City. 
For the past 11 years he has been sta- 
tioned in various parts of the South and 
has gained extensive experience in 
that part of the country. His most re- 
cent transfer was from the company’s 
plant at Birmingham, Ala. 


In the News 25 Years Ago 


(From The National Provisioner, April 10, 1915.) 


President Thomas E. Wilson, of Mor- 
ris & Company, Chicago, was in New 
York this week for a short visit. He 
was accompanied by his little daughter. 

It is reported that the government is 
refusing to send meat abroad by parcel 
post, because there is no way of deter- 
mining that it-complies with the federal 
meat inspection law and regulations. 
German sympathizers have been filling 
the mails with parcel post shipments of 
food to friends in Germany since the 
reports of the food shortage there were 
spread. Much meat was included. Par- 
cel post packages cannot be inspected 
under the federal meat regulations, so 
meat shipments by this means have 
been stopped. 

It is hard to believe that one motor 
truck can do the work of 32 horses, 
but that is what a Federal truck is 
doing for J. A. Huntington, of Plumas 
County, Calif. The truck operates on a 
stage line that formerly required the 
services of relays of 8 four-horse teams, 
and it is doing the work more surely 
and much better in every way than the 
horses ever could. The original Federal 
purchased for this line has now run 
over 40,000 miles, over steep grades. 
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REFR 


IGERATION AT 17S BEST 


WITH CALCIUM CHLORIDE BRINE 


'ALCIUM chloride maintains its position as 

the most satisfactory brine medium in every 
industry where refrigeration is of vital impor- 
tance, 

In the cold storage business, packing business 
and in the dairy industry, dependability is the 
keynote. Calcium chloride brine is more depend- 
able because plants using this brine have less 
precipitation, less corrosion and fewer repair 


On ice arenas, speed is the watchword. Here 
calcium chloride shows marked superiority. It 
carries the lowest temperatures, therefore gets 
quickest action. You get faster freezing with 
less pumping. 

These pictures show the heart of some of the 
best refrigerating systems in the whole world. 
They use calcium chloride brine because they 
know it is best. 

Write for data on the use of calcium chloride 
for refrigeration. 








4145 PENOBSCOT BUILDING 
DETROIT ° MICHIGAN 


CALCIUM CHLORIDE ASSOCIATIO 
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LESSON 57 


Elementary Pump 
Theory 


UMPS are vital parts of the meat 
plant refrigerating system. An 


pipe. If the pipe is fitted with a piston 
and the submerged end is closed (Figure 


FIGURE 2 


Atmospheric _ pres- 
sure at A and B, 
hence liquid level 
same inside and out- 
side of pipe. 








4 
Z, 


7 


3) a partial vacuum can be created in 
the pipe by moving the piston upward. 


FIGURE 3 


Atmospheric __ pres- 
sure at A, and bot- 
tom of pipe closed. 
When piston is 
moved upward a par- 
tial vacuum is cre- 


ated at B. 










closes at start of up stroke, allows 
water to flow through piston. 

The lift pump (Figure 6) is converted 
into a single-acting force pump when 
the discharge opening is placed at a 
height above which the water will not 
rise under the influence of atmospheric 
pressure. Water lift above this level is 


















FIGURE 6 


Simple lift pump can FIGURE 7 


understanding of the principles govern- be converted into 
ing their operation is essential for the mle force pump. Force pump. 
student who wants to learn the theory When the bottom of the pipe is opened me ? 


of refrigeration and the operation of re- 
frigeration systems. 

The following information and illus- 
trations have been supplied by the Gould 
Pump Co. The illustrations are simple 
and tell the story without much ex- 
planatory text. Single-acting and 
double-acting reciprocating and rotary 
pumps are explained. 

No pump will function if it becomes 
air bound and pumps with a suction 
lift must be primed before they can be 
started. A suction check is installed at 
the entrance to the suction line to in- 
sure instant starting. This is known as 
a foot valve. Pumps may also be primed 
with injector lines. 

















FIG. 1—ATMOSPHERIC PRESSURE 


The pressure of the atmosphere is 
14.7 lbs. per sq. in. at sea level (Figure 
1). A column of water 34 ft. high will 
also exert a pressure of 14.7 lbs. per sq. 
in. at sea level. If a pipe open at both 


while the partial vacuum exists (Figure 
4) the atmospheric pressure of 14.7 Ibs. 
per sq. in. will raise the water level in 
the pipe. If a complete vacuum existed, 
water in the pipe would rise to a height 


FIGURE 4 


Atmospheric _pres- 
sure 14.7 Ibs. at A. 
When valve is 
opened water is 
forced into pipe by 
pressure on surface. 
This pressure is theo- 
retically equivalent 
to a column of water 
34 ft. high. 


La 














M 





> 





of 34 ft. Under practical conditions, 
however, because of leaks in the pipe 
and around the piston, and due to en- 
trained air in water, the height to which 
water will rise in the pipe is 22 ft. This 
height is reduced 1 ft. for each 1,000 ft. 
above sea level because of lower at- 
mospheric pressure at higher altitudes. 
Figure 5 shows principal parts of a 


Under practical con- 
ditions, because of 
leaks in pipe, prac- 
tical height to which 
water will rise in a 
pipe at sea level is 22 
ft. This height is re- 
duced 1 ft. for each 
1,000 ft. above sea 
level. 








obtained by the piston acting against 
water in the pump cylinder. 

The double acting reciprocal pump is 
a familiar piece of equipment in the 
meat packing plant. As its name im- 
plies, each stroke is both suction and 
discharge. Important parts of this 
pump and its principle of operation are 
shown in Figure 8 on next page. 

The double acting reciprocal pump 
has a positive displacement. Its limit 
of suction lift is 22 ft. and once primed 
it needs no further priming. Capacity 
in cubic inches per minute equals area 
of piston times the length of stroke in 
inches, times two times r.p.m. This 
capacity is maintained regardless of 
head variations. Pressure is limited only 
by strength of pump and power of the 
motor. 

Reciprocating pumps are operated at 
slow speed, usually between 40 and 200 
r.p.m. of the crank shaft. They may be 
driven by fiat or V belts, chain belts or 
through gearing. A motor with a high 
starting torque is required. They are 


a t a most efficient for relatively small capaci- 
| 1 9. sueraceSS FIGURE 5 ties, high heads and high suction lifts. 


They are not suitable for pumping thick 
or dirty liquids. 


The Rotary Pump 


A partial vacuum is created in the 
rotary pump (Figure 9) when the cams 
disengage. Water is forced by atmos- 
pheric pressure into space between the 
teeth, is carried around and is forced 


NG ends is placed in water, as shown in out of discharge by engagement of the 
AN Figure 2, there will be atmospheric common lift pump. This pump will lift teeth. Rotary pump is, in effect, a series 

pressure at A and B and the liquid level water 22 ft. at sea level. A valve inthe of small plunger pumps on one shaft. 
a will be the same inside and outside the piston, which opens on down stroke and The rotary pump has a positive dis- 
1940 
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placement and a constant capacity 
which varies with its speed. Pressure 
is limited only by strength of the pump. 
Speed of the rotary pump with spur 
gear teeth is relatively slow—100 to 
300 r.p.m. Herringbone or other spe- 
cial types of rotary pumps may be oper- 
ated at speeds up to 1,750 r.p.m. 

The rotary pump has no valves and 
will handle thick, viscous liquids. Be- 
cause of close clearances, however, no 
liquids containing grit or abrasives 
should be pumped with it. The pump 
can be constructed from materials to 
resist corrosive action by the liquids 
handled. It can be driven with flat or V 
belts, gear head motor, direct-connected 
motor or through chain and gearing. 


QUESTIONS 


1.—How high is a column of water 
which exerts a pressure of 1 Ib. per sq. 
in. at sea level? 

A.—2.31 ft. 

2.—What is a stuffing box and how is 
leakage through it prevented? 

3.—Do centrifugal pumps have stuff- 
ing boxes? 

4.—What lubricates the piston of a 
reciprocating pump? 

5.—What takes up the wear of the 
piston? 


EDITOR’S NOTE.—The theory of 
centrifugal pumps will be discussed in 
Lesson 58. 





FIGURE 8 


Double acting recipro- 
cating pump. Each 
stroke is both suction 
and discharge. Its limit 5 
of suction lift is 22 ft. 
Reciprocating pumps 
are operated at relative- 
ly slow speed. They are 
most efficient for rel- 
atively small capacities, 
high heads and high 
suction lifts. 
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FIG. 9—-ROTARY PUMP 











HORMEL INSTALLING 
CENTRIFUGAL COMPRESSOR 


The first centrifugal compressor in 
the meat packing industry is being in- 
stalled by Geo. A. Hormel & Co., Austin, 
Minn. It has a nominal rating of 470 
tons, is back-pressure operated, and its 
use is expected to result in steam. 
economy. The Hormel company is also 
installing a Terry turbine-generator of 
1,000 Kw. rating. This turbine-genera- 
tor will utilize steam at a pressure of 
450 pounds. 





NEW JAMISON NO. 600 
AUTOMATIC TRACK PORT 
DOOR OPERATOR 


No longer will unsightly rods and bars clutter up the exterior 


of track doors. 


No longer will jerky, uncertain operation of 


the track port door delay traffic. Jamison engineers have devel- 
oped a new track port door operating device remarkable for its 
simplicity, its smooth, positive operation, and only three moving 
parts, al] enclosed within the track port! (see inset illustration 
of rear view closed) 


Thoroughly tested in the plant and in actual field operation, this 
new device has proved its merit. It is now standard equipment on 
all new JAMISON-BUILT cold storage doors and is also available 
for replacement on Jamison, Stevenson, Victor, and most other 
standard makes of track doors already in service. 


For complete description of the Jamison No. 600 Automatic Track 
Port Door Operator, get Bulletin Supplement No. 4T. Write to 
the Jamison Cold Storage Door Co., Hagerstown, Md., or to 
branches in principal cities. 


Jamison, Stevenson, and Victor Doors 


TAYE ING 
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“Shipments from all over .. . I’ve never seen this ware- 
house so full of raw materials ag it is right now, even 
with our new addition."’ 


“Well, Joe. . . Stange can’t fill orders without stock, you 
know. If you‘d been writing up the orders like I have, 
you'd realize how sales have increased lately.’’ 





Soluble Seasonings Peacock Brand Certified Food Colors 
Branding Inks © Nitrite Tablets © Curing Tablets 


COMPANY, 2534-40 W. Monroe St., Chicago 


923 E. Third St., Los Angeles 1250 Sansome St., San Francisco 
In Canada: J. H. Stafford Co., Ltd., 21 Hayter St., Toronto, Ontario 
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SMOKED AND COOKED 
MEAT WRAPPERS 


SLICED BACON WRAPPERS 
AND HOTEL PACKS 


WRAPPERS FOR FRESH 
PORK LOINS AND BUTTS 


LARD CARTON LINERS 


WRAPPERS FOR GREEN HAMS 
AND BELLIES FOR THE FREEZER 


INNER COOKED 
MEAT WRAPPERS 


SPICED HAM CAN LINERS 
TAMALE WRAPPERS 
BARREL LINERS 
HAM JACKETS 


BOX LINERS 


THE WORLD'S MODEL PAPER MILL 


O 
KALAMAZOO VEGETABLER A hia ae 


PARCHMENT ° KALAMA ium . MICHIGAN 
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FSCC to Buy Smoked 
Hams, Picnics, Bacon 


HE surplus removal program for 
pork products will be extended to 
smoked pork cuts, the Federal Surplus 
Commodities Corp. announced this week 
in calling for offers of smoked regular 
hams, smoket§ skinned hams, smoked 
picnics and smoked bacon. Purchases 
will be made subject to terms in Form 
FSC 1449 for delivery between May 6 
and June 1. Offers must be received by 
the FSCC in Washington not later than 
4 p.m., EST, on April 15, and notice of 
acceptance may be given on April 19. 
FSCC purchases for relief distribu- 
tion have heretofore been restricted to 
lard and D. S. fat backs. Officials of the 
corporation told the Institute of Amer- 
ican Meat Packers that the quantity of 
smoked pork purchased would depend 
largely upon the reaction of the hog 
market to the program. Products to 
be purchased are: 12/16 regular smoked 
hams; 16/24 skinned smoked hams; 4/8 
shank on or regular smoked picnics, and 
8/16 brisket on smoked bacon. The 
specifications, in part, state: 


All Meats to be Cut 


“All pork products delivered will con- 
form in every respect to the Federal 
Food, Drug and Cosmetic Act, as 
amended. Pork products will be in- 
spected, approved and marked in ac- 
cordance with United States Depart- 
ment of A®ficulture regulations govern- 
ing such products. 

“All meats will be cut and each piece 
will weigh not less than 3 lbs. and not 
more than 6 lbs., with the following ex- 
ceptions: hams weighing 12 to 18 lbs. 
to be cut into three pieces, with meat 


content approximately the same in all 
pieces; hams weighing 18 to 24 lbs. to 
be cut into four pieces, with meat con- 
tent approximately the same in each 
piece; picnics weighing more than 6 
Ibs. and less than 7% Ibs. may be left 
in one piece. The weight of the cuts will 
be based on the smoked weight. Hams 


will be cut in accordance with diagrams, 
as illustrated here. 

“Smoked meats will be thoroughly 
but not excessively cured in a sweet 
pickled cure in accordance with com- 
mercial practice and will be taken out of 
cure prior to shipping date only as long 
as is required to smoke and properly 
prepare for shipping. Meats will be 
thoroughly washed before smoking, will 
be smoked on screens, hangers, by 
strings, or in stockinette tubes. If the 
latter, stockinette tubes will be removed 
before wrapping. 

“Meats will be cut prior to smoking 
and smoked continuously in dry smoke 
from suitable hard wood or hard wood 
sawdust for at least 22 hours at a 
smokehouse temperature of not less 
than 115 degs. F. Internal tempera- 
tures of the meat shall not exceed 
115 degs. F. in the process of smoking. 
Pork products will be cool, dry and firm 
when packed for delivery, and, except 
when delivered locally, will be shipped 





Pet. Price Value 
wt. ° alive 
——180-220 Ibs. 


Regular hams 

Picnics . 

Boston butts 4.00 
Loins (blade in).........-. 9.80 
Bellies, S. P 11.00 
IG aicceqc os Shes wees 
Fat backs 

Plates and jowls 

Raw leaf 

P. & tard, rend, wt....... 12.40 
Spareribs 1.60 
Trimmings 

Feet, tails, neckbones...... 2.00 
Offal and miscellaneous... .... 


Cost of hogs per ewt 
Condemnation loss 
Handling and overhead. . 


ZORAL: VALUM 22.2 2.s cee 


Profit per cwt 
Profit per hog 





HOG CUTTING RESULTS SHOW MARKED IMPROVEMENT 


Light, medium and heavy butchers cut out at a profit at Chicago this 
week, and 41 to 49c better than last week. The strong pork market and 
active carlot trading, without a corresponding rise in hog prices, caused the 
sharp jump in cut-out results. Increases in hog costs ranged from 16 to 20c 
per cwt., but were more than offset by gains of 60 to 65c in product values. 


live per per cwt. 
Ib. li 


Price Value Pet. Price Value 
live per per cwt. live per per cwt. 
wt. Ib. alive wt. Ib. alive 
——-220-240 Ibs. 0-300 Ibs.——— 
13.70 11.3 $ 1.55 11.3 $ 1.53 

5.40 0 .43 7.9 40 
> .38 
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in cars which have been properly iced 
prior to loading. (Car icing will be at 
the expense of the FSCC.)” 

Other specifications deal with indi- 
vidual products, inspection, marking of 
containers and quality. The FSCC calls 
for packaging and packing of the 
products as follows: 

“Pork products will be packed in 
wooden crates or boxes, or wire bound 
boxes or crates. The crates or boxes 
will be lined with Kraft paper, 30 Ib. 
basis waxed to 40 Ibs. Each piece of 
pork product will be wrapped in one 
sheet of glassine paper as an inner 
wrapper, and an outer wrapper of 
Kraft paper (30 lb. basis). Each pack- 
age will be tied with string or fastened 
with gummed tape. Containers will be 
packed to full capacity, and will con- 
tain not less than 95 Ibs. or more than 
110 Ibs. net weight of each type of pork 
products.” 


FSCC Buys 14,672,000 
Lbs. Lard from Packers 


Federal Surplus Commodities Corp. 
on April 8 purchased 14,671,960 Ibs. of 
lard from 29 packers as a result of of- 
ferings made under FSC announcement 
8. This buying brought the total of lard 
purchased by the FSCC since last De- 
cember to 34,740,620 lbs. Lard was 
bought from the following packers: 


Albany Packing Co., Armour and 
Company, Cudahy Packing Co., Emge 
and Sons, Frye and Co., John J. Felin & 
Co., John A. Gebelein, Inc., Gibson Pack- 
ing Co., Albert F. Goetze, Inc., Ham- 
mond Standish & Co., Hately Brothers 
Co., Hughes, Curry Packing Co., Keefe 
Packing Co., Kingan & Co., Krey Pack- 
ing Co., and the Lake Erie Provision Co. 

Louisville Provision Co., Oscar Mayer 
& Co., Inc., Miller and Hart, Inc., John 
Morrell & Co., Ohio Provision Co., Rath 
Packing Co., Wm. Schluderberg-T. J. 
Kurdle Co., Chas. Sucher Packing Co., 
Swift & Company, Theurer-Norton Pro- 
vision Co., Weil Packing Co., Wilming- 
ton Provision Co., and Wilson & Co. 


MEAT IMPORTS AT NEW YORK 
Imports for the period March 28 to 
April 3, inclusive, at New York: 


Point of 
origin Commodity 


Amount, 
Tbs. 


Argentina—Beef extract in tins 2,576 
Australia—Fresh frozen beef 3,325 
Brazil—Beef extract in tins............... 28,560 
Canada—Smoked bacon 
—Fresh pork ham 
-Fresh chilled calf livers 
~-Frozen pork ham 
-Fresh pork bellies 
-Fresh chilled veal livers 
—Smoked sausage 
-——Fresh pork tenderloins 
—Pickled bacon.ec........e.eseenes 


Cuba—10 beef carcasses......... 
—Fresh frozen veal sides... 


Denmark—Smoked ham 
England—Meat paste in tins 
Holland—Smoked sausage. 


Iceland—Smoked lamb 

Italy—Smoked sausage...o.........00-00- 
Switzerland—Bouillon cubes in tins 
Uruguay—Canned corned beef 
Yugoslavia—Cooked ham in tins 
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Give Your Fine Livr 


the Finest Q 





‘USE WILSON’S SUPER- 


@ We recommend the large or 
“Jumbo” size for greater stuff- 
ing capacity and better yields. 
Wilson’s Super-Sewed Liver 
Sausage Containers are made of 
the best materials obtainable 
under expert supervision and 
control. They represent the 
highest selection for uniformity, 
quality and texture. 


WILSON’S 


Your customers, too, will wel- 
come this practical Jumbo size 
for easier and uniform slicing, 
making ideal sandwiches faster. 
This more convenient and quick 
handling means greater sales 
for them, and for you. 

Depend on Wilson’s for 
better quality, better yield and 
more profits 








The Industry’s next 


Big Promotion mill be on 
LIVER SAUSAGE 


This phase starts April 
22nd and continues to 
May 20th with full 
spreads in color in Life 
Magazine, April 29th 
and May 20th issues. 
These pages are selling 
sausage products to 
millions of people. 
Tie-in, and cash-in, on this splendid 
promotion to sell more SAUSAGE in 


‘Natural Casings 














ientifically Processed 


ATURAL CASINGS. 














CHICAGO PROVISION MARKETS 





CASH PRICES 


Based on actual carlot trading Thursday, 
April 11, 1940 


REGULAR HAMS 





Green *s.P. 
«eases easeeee bheewabe Ke 12 13 
EE Nkedeadeeseeeegaumesens 2 13 
DD wuteeewse 6ectcenea'sevun 11% 12% 
REGED néetasveneetacecunpawad 11% 12% 
Be SOND: 6 vartececwencanon 11% ones 
BOILING HAMS 
Green *S.P 
DY usvedosiebdan eke badoe eet 11% i2', 
Me ‘eGaewbsdeeveuvedcaeanna 11% 12%, 
Fe ee 11% 124 
PIE i, edecnececwesean 11% 
a A eee 11% 
SKINNED HAMS 
Green *S.P. 
14 
14 
13% 
13% 
13 
12% 
12% 
12 
10% 
@10% nan 
PICNICS 
Green °6.P. 
Oe Bi inaadenicsensteenes dea 85% ‘a 8% 
SPST Ree Te 84 Sty 
DD < valeguasetvoxeecoqeesess 81g 8% 
 Webwtneedensecncee ws vee Sle 85, 
a Peer Nlg 85s 
8-up, No. 2’s ine. . 8% Peaks 
Short shank %@ Mee | ov ver. 
BELLIES 
(Square cut seedless) 
Green *pD.C. 
er re ra 8%@ 8% 914 
SED hw tharish = Gad 4aanenowe ak eer S 9 
SS eee 75K 85g 
ere rer 81g 
EEN, Ady Ged &anss eeee bs cnhn 6% 7% 
De chweedsseadeoenssciodés 6% 7% 
*Quotations represent No. 1 new cure. 
GREEN AMERICAN BELLIES 
BEY. 2cbaUstnnsqdues ets aseesureeweues 6 @6, 


Clear Rib 





OTHER D. 8. MEATS 


ENE BONNER. i. coo oc che vcvnee 6-8 41y 
Ns ns woe ww ndiecigit ee’ 4-6 + 
SS op 8 “ea PRS ae 31,03% 
OF are ee et 3% 
COU BOE, 655 os oc eensscbavenraeen 41, 
Green rough jowls........cccccccces eras 4 


CHICAGO LARD PRICES 


Prices of cash, loose and leaf lard on 
the Chicago Board of Trade: 













Cash Loose Leaf 

Saturday, April 6.......5.72%¢n 4. 90n 4.8734n 
Monday, April 8 ; 4.8744n 

5.1244n 

5.1249n 
Thursday, April 11....... 6.1249¢n 5.25 
Friday, April 12......... 6.1744n 5.25n 

Packers’ Wholesale Prices 

Refined lard, tierces, f.o.b. Chgo............ 7.12% 
Kettle rend., tierces, f.o.b. Chgo............ 8.12% 
Leaf, kettle rend., tierces, f.o.b. Chgo......8.12% 
Neutral, tierces, f.o.b. Chicago............. 7.87% 
Shortening, tierces, €.a.f.........cccccescees 9.50 
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FUTURE PRICES 


SATURDAY, APRIL 6, 1940 


Open High Low Close 
LARD— 
May ..... 5.72% 5.77% 5.72% 5.77% 
July ..... 5.95 5.9734 5.92% 5.9714b 
Sept. .... 6.15 6.20 6.12% 6.20ax 
Gah. eaces 6.25 6.27% 6.25 6.2714b 


~ 


Sales: May, 6; July, 
total, 33 sales. 

Open interest: May, 1,067: Road 993; Sept., 
1,106; Oct., 160; total, "3,826 lot 


CLEAR BELLIES— 


: Gept., 18: Oct., 2; 


MONDAY, APRIL 8, 1940 


LARD— 

May ..... 5.80-82% 5.85 5.80 5.82%ax 

are 6.02% 6.07% 6.00 6.02% 

Sept. .... 6.25 6.27% 6.20 6.22% 

GHS, sgean 6.35 6.35 6.30 6.30b 
Sales: May, 22; July, 15; Sept., 33; Oct., 1; 


total, 71 sales. 


Open interest: May, 1 
1,108; Oct., 160; total” 33 


CLEAR BELLIES— 


May ..... 5.52% 5.52% 5.42%  5.47%bd 
PT wks<s ae | ... «ewes ., ears 
TUESDAY, APRIL 9, 1940 

LARD— 

May ..... 6.00-5.97%4 6.02% 5.87%  6.02%ax 

eT wecad 6.20 etd 6.07% 6.20b 

Sept. .... 6.40-42% 6.42 6.27 6.42%ax 

Get, esves 6.50 6.52% 6.37 6.50ax 
Sales: May, 46; July, 57; Sept., 102; Oct., 17; 


total, 222 sales 
Open Seteents May, 1022; July, 996; Sept., 1148; 
Oct., 166; total, 3,332 lots. 


CLEAR BELLIES— 


Be "ceed! came)" + gelwee > RROwS 5.55b 

ar acon + > betes. aaa 6.25ax 
WEDNESDAY, APRIL 10, 1940 

LARD— 

, ne 6.0214 6.02% 5.9744 6.00 

; ee 6.25 6.25 6.20 6.22%4ax 

Sept. .... 6.45 6.45 6.37144 6.42\4ax 

Gia: aad 6.55 6.55 6.47 6.52%ax 


Sales: May, 20; July, 20; Sept., 28; Oct., 22: 
total, 120 sales. 

Open interest: May, 1,010; July, 1,000; Sept., 
1,178: Oct., 184; total, 3,372 lots. 


CLEAR BELLIES— 


6.15 6.00 6.15 
6.35 6.25 6.35ax 
6.5744 6.45 6.57 wax 





6.65 6.52% 6.65ax 
Sales: May, 42; July, 34; Sept., 70; Oct., 17: 
total, 163 sales. 
Open interest: May, 983; July, 995; Sept., 1,214: 
Oect., 194; total, 3,386 lots. 


CLEAR BELLIES— 








May 5. Tob 
July 6.47%4b 
LARD 

May 6.2 6.17% 6.20ax 
POR <3 6.42% 6.35 6.40ax 
Sept. ..2.- 6.62% 6.57% 6.62%ax 
GOB. asic 6.70 6.72% 6.67344  6.70b 
CLEAR BELLIES— 

DT watsreaeads >see eee 5.85b 
a ee 6.50 6.75 6.50 6.70ax 





CHICAGO PROV. SHIPMENTS 


Provision shipments from Chicago for 
week ended April 6, 1940, were: 


Week Previous Same 

Apr. 6 week week '39 
Cured meats, Ibs.12,562,000 16,266,000 12,321,000 
Fresh meats, 1bs.53,065,000 57,724,000 36,712,000 
Lard, Ibs........ 4,736,000 3,810,000 2,208,000 
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Provisions and Lard 











XTENSION of the war, with the 
possibility that the United King- 
dom may find it necessary to buy more 
American pork and lard in the future, 
stimulated activity in provisions this 
week. Lard futures made a good ad- 
vance and green meats, particularly 
skinned hams and bellies, gained in some 
of the most active carlot trade in years. 
LARD.—Announcement that the 
FSCC had bought 14,672,000 lbs. of lard 
resulted in cash house and speculative 
covering on Monday and a net gain of 
2%@5 points; realizing and selling on 
easiness in grains checked the advance. 
Futures advanced sharply Tuesday on 
war news; there was considerable realiz- 
ing for long account but investment 
buying checked the reaction. Packer 
hedging and profit taking checked the 
advance at midweek and prices held 
close to Tuesday’s close. Lard made a 
good advance Thursday on scattered 
buying as the hog and grain markets 
rose. Trade interests were offerers in 
hedging and there was some profit tak- 
ing. Thursday’s close was 35@40 points 
over last Friday. 

Prices were steadier at New York. 
Prime western was quoted at 6.50@ 
6.60c; middle western, 6.40@6.60c; New 
York City in tierces, 6@6%c, tubs, 
6% @6%c; refined continent, 64% @6%c; 
South America, 6% @6%c; Brazil kegs, 
6% @6%c, and shortening, 9%c in car 
lots, 944c in smaller lots. 

FRESH PORK.—The Chicago market 
was strong, advancing even on Tuesday 
when hog marketings picked up. Light 
cutting and higher hog prices had a 
bullish effect; light and medium loins 
advanced 3c over last Friday with 8/10 
at 15%c on Thursday. Heavy loins were 
up 14%,@2c. Boston butts were up %e 
after good trade last weekend but were 
quiet and steady later with 4/6 at 11%c. 
Skinned shoulders gained %c. Fresh 
regular trimmings were strong, ad- 
vancing %c to 5%c. 

CARLOT TRADING. — Almost all 
green and cured cuts were higher at 
Chicago this week; there was great 
activity in skinned hams and green 
bellies. Green regular hams moved well 
late last week and early this week. The 
8/10 were only %c higher but balance 
of list advanced %c. There was a heavy 
movement of green skinned hams on 
Tuesday, especially light and medium, 
and prices were up %@‘%c from last 
Friday, also a day of heavy trading. 

Picnics were rather scarce after a 
heavy movement last weekend and 
prices were sharply higher; the list was 
up %@%c over last Friday. S. P. pic- 
nics shared in the advance. A number 
of cars of green bellies sold on Tues- 
day, with activity stimulated by war 
news and reports of FSCC buying. The 
10/12 were especially popular and ad- 
vanced %c; the 8/10, 12/14 and 14/16 
were up %@Xkéc. D. S. bellies were 
firm to strong with good trade late in 
week and prices %@%c higher. There 
was more interest in fat backs. 
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MEAT AND SUPPLIES PRICES 







































Chi 
z- 
re 
e, 
. WHOLESALE FRESH MEATS Fresh Pork and ene Dusters 
a Pork loins, 8-10 Ibs. av........ 17% 
ly Carcass Beef serait gab guna ev as > 10 13 
Week ended Cor. week, Skinned shoulders .............10 14 
le April 10, 1940 1939 IER. 5 65 5 y/s-c se nc si we're Sia 26 32 
Ss per Ib. per lb. are _ BA rae aeceiewne oe heat ® 8 
i tive steers— SECA SOs a 4 
1e x 600 18 @18% 1944 @20 BE NED owt cencdaesee seats 12 15 
600- 800 17% @18% 19%, @20 Boneless butts, cellar : 
‘d 800-1000 174 @18% 20 @20% trim, 2@4 20 
DE 604507 0s>ecacsereiek ee 
r ive steers— 
? Good nati ee 16%4@17% 16% 17 Tails gannatssscetensevecsevess » 
RMD. ecvaes she ~an al "@ : : 
n | aaaeeenrenate 16 @17 BE eg nll o 
ium steers— . - Pigs’ feet 4 
e  ” peng nee 154@16%  14%@15 iiieesn, por i 10 
n - 800 --15 @16 1444@15 SE wend cde Tien 10 
800-1000 ............-. 15 @ié6 14% @16 BED Scio nccanacsahaceeeuade’ 9 
io Heifers, good, 400-600... .1514@16% 16 @li BEAL, 1 oil ysnn nndicot enalapril + 
it Cows, 400-600............ 12 @12% 50 Re BI is eeeessasucskusneedves 5 
Hind quarters, choice....22 @23 24 NL acebierk'y ice Cierde Nievtiv ea anions 6% 
r Fore quarters, choice..... 14 @14% 15% Chitterlings 6% 
e Beef Cuts WHOLESALE SMOKED MEATS 
d Steer loins, prime........ unquoted unquoted Fancy regular hams, 14@16 Ibs., 
Steel loins, No. 1..........+++- 28 32 MOORE DOMED: 6c cacvencndeenseees< 15% @16% 
a Steer loins, No. 2.........+..+-2 5 27 Fancy skinned hams, 14@16 Ibs., 
d Steer short loins, prime. .unquoted unquoted parchment paper .............eeeeee% 16144 @17% 
' Steer short loins, No. 1........ 35 50 Standard reg. hams, 14@16 lIbs., plain. .144%4@15%4 
S Steer short loins, No. 2........ 30 31 Picnics, 4@8 lbs., short shank, plain...11 @12 
n Steer loin ends, (hips)......... 22 25 Picnics, 4@8 Ibs., long shank, plain.... 9 @10 
Steer loin ends No. 2.......... 21 23 Fancy bacon, 6@8 Ibs., plain. ...... 16 17 
[- Cow loinS......+..eeeeseeee sees 17 19 Standard bacon, 6@8 Ibs., plain. . 12% @13% 
Cow short loins..............+- 18 20 No. 1 beef sets, smok 
S Cow loin ends (hips)........... 16 18 eee ee 34% @35% 
Steer ribs, prime........ enquetes unquoted Outsides, 5@9 Ibs............eceeeee 33 @34 
Steer ribs, No. 1............+. 0 24 Knuckles, 5@9 Ibs..........-...-.. 82 @33 
: Steer ribs, No. 2. is 21 Cooked hams, choice, skin on, fatted......... 26 
> Cow ribs, No. 2.... -13 13% Cooked hams, choice, skinless, fatted........ 29% 
1 Cow ribs, No. 3.............+++ 12 13% Cooked picnics, skin on, fatted.............. 22 
V Steer —— gs ecceee unquoted ees Cooked picnics, skinned, fatted.............. 22 
Steer rounds, No. 1...........- 
3, Steer rounds, No. 2............ 16 16% VINEGAR PICKLED PRODUCTS 
: Steer chucks, prime...... unquoted unquoted = Pork feet, 200-Ib. Dbl............cceceeeeees $15.75 
? Steer chucks, No. 1............ 2% 14 Lamb tongue, short cut, 200-Ib. bbl......... 65.00 
3, Steer chucks, No. 2............ 12% 13 Regular tripe, 200-Ib. bbl...........0....00. 17.25 
Cow rounds .......-002+-e+seee 14 14 Honeycomb tripe, 200-Ib. bbl..............-- 22. 
r Cow chase eee un = y, Pocket honeycomb tripe, 200-Ib. bbl......... 26.00 
Steer plates ......ceeeecereeeeee f 
ree 7 9% BARRELED PORK AND BEEF 
t Briskets, No. 1........seseeeee 12 16 Clear fat back pork: 
Cow navel ends.........-..--- 6% 8% 2 2 >See a e+e + $11.50 
y Steer navel ends............-. 5% 8 GUN MIE Koihcessccscvanackevcebedes 10.50 
t Fore shanks .....+++-+++++e+e- 8% 10, BOO ON oases conven vaudenieeees 10.00 
Hind shanks ......... 6% 7% Clear plate pork, 25-35 pieces............. 12.00 
a Strip loins, No. 1 bnis 13 60 OSE eee concep jeep tne rs 2.00n 
Strip loins, No. 2..........+++- 35 50 BE Eo scakanskees SPIER ARE RES: 17.00n 
8 Sirloin butts, No. 1........... 25 30 WR ME cine cc ona ccc atetinnkcn ahaa 15.50 
0 Sirloin butts, No. 2............ 20 22 pO I REGIS IONE CSS ROOT 15.50 
Beef tenderloins, No. 1......... 65 55 
e Beef tenderloins, No. 2......... 60 50 SAUSAGE MATERIALS 
c Pe CD cchadwteibeveesecen 15 16 (Packed basis.) 
Flank steaks ......-..--0+++0+2 S a. Regular pork trimmings............... 514,@ 5% 
e CE a ce won ewes war 15% 17% Special lean pork trimmings 85% " 10% 
: Hanging tenderloins ........... 17 17 Extra lean pork trimmings 95% i 12% 
Be Insides, green, 6@8 aa 16% 18 a Pork cheek meat (trimmed)... wis 8% 
h Outsides, green, 5@6 Ibs....... 15 Lk, ee 2 pe sem Saia'siekin iors 5 @ 5% 
Knuckles, green, 5@6 Ibs....... 16% i | | RRR eeritee eens @ 5 
Pe Native boneless bull meat (heavy). "13 G19% 
. Beef Products - I GENS 2 5 oss ee cdeseeccbaesee bs 13 
BrainS «..--seeeeeeeeeeeeceres 4 10 EO" REPRE REO EEO 
1 — tee “o- > MAGE WOM 4 cnc nok sacs ees es 9% @10 
coon ae "17 17 Beef cheeks (trimmed)................ 7% 
t ——— ad “10 12 Dressed canners, 350 Ibs. and up....... 91%4b 
t ad > Sate Spa ec li 10 10 Dressed canner cows, 400-450-Ib......... 10b 
Prob on ge PeRRene eS 1%, 11% Dr. bologna bulls, 600 Ibs. and up...... 10% 
a + sal ere sh eat eae ae 20 Pork tongues, canner trim, fresh........ 6 
] BD, 6:0.0:010: 0.060 ¢60555 00 04¥s 9 10 DOMESTIC SAUSAGE 
e Veal (Quotations cover fancy grades.) 
" Choice carcass ...............- 16 16 @17 Pork sausage, in 1-Ib. carton..............05. int 
Good carcass ..........-. 14 @15 14 @15 Country style sausage, fresh in link.......... 15 
" Good saddles ........... 18 @19 20 @21 Country style sausage, fresh in bulk......... 18 
ee 12 18 @14 Country style sausage, smoked.............. 19 
1 Medium racks ........... 8 @10 10 Frankfurters, in sheep casings............... 22 
Frankfurters, in hog casings......... sibs bil 20% 
’ Veal Products Bologna in beef bungs, choice.....-.-----... 16 
Re 10 10 Bologna in beef middles, choice.............. 16% 
ae 32 36 Liver sausage in beef rounds................. 134, 
RRL RD ORD FR: 45 55 Liver sausage in hog bungs.................. 15% 
: Smoked liver sausage in hog bungs........... 20% 
Lamb Pe MD -scansasacvepeenensonteaceracceas 14% 
| i PN. oc eu iwesveseus 19 19 New England luncheon specialty............. 20 
: ng ee eee 18 18 Minced luncheon specialty, choice............ 18 
5 SS eae 23 2 WON OS WUNs o6.c0sc cases seterce eae 
3 Medium saddles ............... 22 22 Blood sausage 17 
Choice fores 16 ROUSE cc cccese .16 
3 Medium fores. 15 PUREE CID: 6 kn nn 4s ccesncenacdexcemssen Ge 20% 
Lamb fries 32 
i Lamb tongues 17 DRY SAUSAGE 
ge eee 15 21 Cervelat, choice, in hog bungs............... 34 
é Thuringer 000666600 snnedescHreesovessenresanh 19 
? Mutton DEE wo. 90.c0dtegsanneses ceuenadeeckedes eal 26 
a OO. 6a seus sanndesecies 7 10 COGN, a n.040 55s ucewacewboeeentacbeteheaan 26 
. ME TOE wacinnsavecessedsies 10 12 B. ©. enlaml, chotee.. 5 .secccscsscccseciovens 30 
) ON Ee re a 9 14 Milano, salami, choice in hog bungs.......... 29 
; fee 18 16 B. ©. salami, new condition...........-..+++ +17 
, SD cic bpcbcceuv ees ios 8 Frisses, choice, in hog middles............... 29 
1 RE ; 9 Genoa style salami, choice................. -86 
, I So cclakieecshed ks 13 16 OO salina saa lac i A ORR ERR ARIES 
, SR ee rea e 10 12 Mortadella, new condition 
SE Se 6 7 eer 
CY MOD, 6 ccidc Av v'n.c-cke'cess 10 13%, = Italian style ha 
Sheep heads, each.............. 11 11 Virginia hams 
) : 
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CURING MATERIALS 


Cwt. 
Wierite of sete we Bhan 9m $3.5 
Balt san Nas Gee ton as EN sae 
Db. ulated......... 69 0¢eci80 7.50 
Small pckstenctecevesvegees aeee 8.50 
Medium _— “ies sdoencvens pieceseses 8.75 
Large WORD cnc csccncccseccsees weveses 9.50 
Dodi. rfd. a nitrate of soda.............- 2.90 


Salt, per ton, in minimum car of 80,000 Ibs. 
only, f.o. ‘b. Chicago, per ton: 


Grammlated ......cccccscacccsece eee 
Medium, OE sven ota dense netesscccoucaee 
DE Sasbenccsadesdobndedehigeeenspasets 
Sugar— 


aw, 96 basis, f.o.b. New Orleans.. 
Standard gran., f.o.b. refiners (2%) 
Packers’ curing sugar, 250 lb. bags, 





f.o.b. Reserve, La., less 2%..........+5+5 10 
Dextrose, in car lots, per cwt. (Cotton)..... 3.64 
BR OODOR BO wi vcckanceccccepedvesssesess 3.59 


SAUSAGE CASINGS 
(F. 0. B. Chicago.) 
(Prices quoted to manufacturers of sausage.) 
Beef casings: 








Domestic rounds, 180 pack.............. .16 
Domestic rounds, 140 pa 83 
Export rounds, wide..... 42 
Export rounds, medium. . oo ce 
Export rounds, narrow..............+: .39 
No. 1 weasands............ bhad.<h eemebas -06 
No. 2 weasands.........ssccccccees coos. Oe 
se sd 0 ab hon sdesceconesentan ll 
SS 2. Peeves ree 

WIREION, TOUEGE: 0: sic ccsncecccsccccsiccet .50 
Middles, select, wide, 2@2% in......... .55 
Middles, select, extra, 24% in. & up..... .% 

Dried ee — 
PE SO OS ee 85 
10-12 in . | SRR eR .70 
ke errr re 35 
ee rn pene -25 
Pork casings: 

eT 2 OS re errr. 2.05 
Narrow, special, per 100 yds............ 1.90 
SE SUED. 60-0 cciessnestenees --1.50 
English, medium 1.45 
Wide, per 100 yds. 1.30 
Extra wide, per 100 yd 1.00 
Export bungs ........... co oe 
Large sot SRiinadas 200s ono adn hee 13 
Medium prime bungs...............s+- - OT 
EE I ee ee! 

WERE, POP GHG. oc ccintseevcnsveseuved ‘14 


SPICES 
(Basis Chicago, original bbls., bags or bales.) 
Whole. Ground. 
Allspice, prime . -21 22% 









esifted ...... 24 
GR NS oSccsdsrcccsyencdahoscanes 23 
PEE. 5600 ttdevcdewne4enethamees eis 23 

Cloves, Amboyna 34% 
PD <a odad ence ceaeessaehisuees 23 
GERGEe, SUMGEND <cvccccccecssocccese 14 18 
BE. 50s vecehesectncneesnuwonnt 9% 13 
Mace, soe 4 Pos sawed cetineceed 63 71 
SOR ir Seg Canc ccacneee 57 65 
Bast & Weat India Blend............ 59 
WOE BAT, Gc cc cwiseviecescsece 25, 
WE; anew ede bab nde 63500000 94000Keen 19 
Nutmeg, ee Sys ss bas oomenaen 24 29 
oe balk Mikin tate a eh aiediee es 20% 25 
Ea * « West DE PUN s Sto sinicaus 21 
PR SEE adc on caueeencesvaec es 42 
Fancy Hungarian . 38 

No. 1 Hungarian.. 35% 
Pepper, Cayenne 43 
i RR, A ee eer 21 
Black Malabar ane coes eedeunaiebinwt 10 14 
| eS RS ere 6 7 
Pepper, white EAA Sas Sealtu eww 9% 12 
MOU 0.000656 6506 be egb a ohana sues oh 13 
PREG ccccccvcccevcececcceseeceenes 12 

SEEDS AND HERBS 

Ground 

Whole. for Saus. 

Came BOR. scones sicwhcdchisese nk % 19% 
Catety e008, PROM. 06.60 c-cvssevevvvcs 24 28 
a ra 20 2h 

Coriander Morocco bleached......... 7 éees 

Coriander Morocco natural No. 1...... 6% 8% 

Mustard seed fancy yellow........... 21 ‘ie 

BNE: dicts 604500 0a000n vdes cee 14 
Mare, TEGROR. .. ...cccceccswvetus 28 

CUI sp eBid beep okcntonccdaneen 12 16 
Sage fancy Dalmatian................ 12% 16 
PS SS PR Re Ie 11% 15 
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MARKET PRICES 
New York 


City Dressed 
Choice, native, heavy 
Ohoice, native, light 
Native, common to fair 
Western Dressed Beef 

Native steers, 600@800 lbs 18 
Native choice yearlings, 440@600 Ibs... 

to choice heifers 16 





Fresh bologna bulls 


- 


loins 
inds and ribs 
inds and ribs 


Fs 


City 

Rolls, reg. 4 
Rolls, reg. 6 
Tenderloins, 4 
Tenderloins, 5 
Shoulder clod 


S2RSr ar aaeINEBESSNS 


DRESSED SHEEP AND —— 
Genuine spring lambs, good 
Genuine spring lambs, good to medium. at 
Genuine spring lambs, medium 20 
Winter lambs, good 
Winter lambs, good and medium 
Winter lambs, medium 


Sheep, 
DRESSED HOGS 
Hogs, good and choice (110-140 Ibs.) 
head on; 
Pigs, small lots (60-110 I 
head on; leaf fat in 


FRESH PORK CUTS 
Pork loins, fresh, Western 10@12 Ibs.. : Sof 
Shoulders, Western, 10@12 Ibs. av yes 
Butts, regular, Western................ ae a 
Hams, Western, fresh, 10@12 Ibs. av.. 
Picnics, Western, fresh, 6@8 Ibs. av... 
Pork trimmings extra lean 
Pork trimmings, regular, 50% lean 
Spareribs 


COOKED HAMS 
Cooked hams, choice, skin on, fatted 
Cooked hams, choice, ekinless, fatted 


$ 8.25@ 9.00 
10.00@ 11.00 


Regular hams, 

hams, 

hams, 

bams, 

hams, 

hams, 

hams, 
Picnics, 4@6 Ibs. 
Picnics, 6@8 Ibs. 
City pickled bellies. “s@i2 

con, neless, 

Bacon, boneless, city 
Rollettes, 8@10 Ibs. av 
Beef tongue, light 
Beef tongue, heavy....... Cevvewreseeses 


FANCY MEATS 
Fresh steer tongues, untrimmed... 
Fresh steer —— L ec. trimmed 
Sweetbreads, f 
Sweetbreads, — 


3 


J 


ptnesits 
ie 


BE 
7E 


GREEN CALFSKINS 

5-9 9%- ss 12%-14 14-18 18 up 

Prime No. 1 veals. ..22 3.20 -25 8.70 
Prime No. 2 veals. ..20 
Buttermilk No. 1...17 
Buttermilk No. 2...16 
Branded Y samnad 10 


rirspononoy 
esaene & 
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WHOLESALE DRESSED MEAT PRICES 


Wholesale prices of Western dressed meats, quoted by the U. S. Department 
of Agriculture, Agricultural Marketing Service, on April 10, 1940: 


Fresh Beef: CHICAGO BOSTON NEW YORE 


STEER, Choice’: 
$17. 18.00 
17.00@18.00 
16. 17.50 


. ¥ 16.50 
16.50 ; . 15.00 16.50 
16.50 ‘ 4 15.00@16.50 
STEER, Commercial’: 
IIE, ai coasacmnasencaven 13.00@14.00 : : 13. 


600-700 Ibs. 12.50@13.50 e \. \e m 13.50 


STEER, Utility’: 
400-600 Ibs. 


PHILA, 


14.50 
14.50 


14.50 
14.50 


cacceceuccecerncores 12.00@ 13.00 


COW (all weights): 
Commercial 
} 3 12.00@ 13.00 
11.00@12.00 
Canner 


Fresh Veal and Calf: 
VEAL (all weights)?*: 


15. Hee 
10. 00@11.50 


Common 


CALF (all weights)? *: 


Medium 


Fresh Lamb and Mutton: 
SPRING LAMB (all weights): 


Good 
Medium 
Common 


LAMB, Choice: 
38 lbs. down 19.50@ 20.50 
39-45 Ibs. 19.00: t 
46-55 Ibs. 18.00@19.00 
LAMB, Good: 
38 Ibs. down 
39-45 Ibs. 18.00@19.00 
SG GO, wevetowecessocsaceteve 17.00@18.00 
LAMB, Medium: 
All weights 


18.50@19.50 / 
9.00@20.00 
18.00@19.00 


16.50@18.50 17.00@19.00 18.00@ 19.00 
LAMB, Common: 
All weights 


pare (Ewe), 70 Ibs. down: 


15.50@16.50 


11.00@ 
10.00g@11. 
Common 9.00 


15.50@18.00 
10. 11.50 
9.00@10.50 
8. 9.00 
Fresh Pork Cuts: 
LOINS: 


8-10 . x y 16.00@17. 16.00: 
. 16.00 
15.00 


17.50 
17.50 
16.00 


SHOULDERS, Skinned N. Y. Style: 
PICNICS: 
BUTTS, Boston Style: 


SPARE RIBS: 
Half Sheets 


TRIMMINGS: 


1Includes heifer 


bs. and steer Gewe to 300 Ibs. at Chicago. 
Chicago. 


800-450 1 
‘Includes sides at Boston and Philadelphia. 





HOGS: 
Hogs, good and choice, 193-207-lb 
LAMBS: 


NEW YORK LIVESTOCK 
April 10, 1940 

CATTLE: 
Receipts of salable livestock at Jersey 
City public market, week of April 6: 
— Calves Hogs* Sheep 
834 —- 395 6 
“16'081 10,225 26,609 31,713 

Previous week: 
Salable receipts....1,910 327 


178 
Total, with directs..5,424 9,570 24,827 
*Including hogs at 41st street. 


Salable receipts 
Total, with directs. 
CALVES: 
Vealers, good and choice 
Vealers, common and medium 
Vealers, culls 


105 
35,848 
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Extension of Conflict Brings 


Firm Tallow and Grease Tone 


Trend is in harmony with allied mar- 
ket movements—Trading limited by 
restricted offerings—Buyers, in com- 
fortable position, slow in advancing 
ideas—By-products steadier. 


TALLOW.—The tallow market at 
New York this week developed a 
steadier trend following heavy takings, 
betterment in lard and oil values, and 
lighter offerings from producers during 
the previous week. The latter were in a 
comfortably sold up position, and were 
inclined to look on for the time being. 
It was estimated that soapers absorbed 
2,500,000 Ibs. the past two weeks at 
45gc delivered for extra; but this week, 
bids were raised %c to 4%c delivered 
without any material changing hands. 
Producers were intimating 4%c and in 
some cases even higher. Consumers 
were slow in coming up in their ideas, 
however, and are believed to be in a 
comfortably bought up position. How- 
ever, with tallow and lard cheaper than 
main soap making oils, the domestic 
materials were aided by strength in 
commodities in general, brought about 
by broadening in the war. 

At New York, edible was quoted at 
5%@5%e; extra, 4% @4%c delivered 
and special, 44%4@4%c. 

The tallow market at Chicago this 

week took on a decidedly firmer tone 
with the extension of the European war 
into Scandinavian territory, prices ad- 
vancing about %c on an average. Trade 
has been limited latter part of week by 
lack of offerings; large producers are 
well sold up through April and not 
inclined to offer freely in face of present 
strong feeling. Buyers are averse to 
advancing high market on scattered 
light offerings. Large consumers ad- 
vanced ideas early in week; prime tallow 
salable at 4%c, Cincinnati, for any 
shipment. Couple tanks edible tallow 
sold late in week at 4%c, f.o.b. shipping 
point, equal to 5c, Chicago. Couple 
tanks No. 3 tallow reported at 4%c, 
delivered Southeast point. Thursday’s 
quotations at Chicago were: 
Edible tallow 
Fancy tallow 
Prime packers 
Special tallow 
No. 1 tallow 

STEARINE.—Quiet conditions but a 
slightly steadier tone prevailed in 
stearine at New York this week. How- 
ever, oleo was still quoted at 5%c. 

At Chicago, the market ruled dull 
and unchanged. Prime oleo was quoted 
at 5%c. 

OLEO OIL.—Interest was quiet and 
the market about steady at New York. 
Extra was quoted at 7c; prime, 6%&@ 
6%c, and lower grades, 6% @6%4c. 

At Chicago, trade was moderate and 
Prices steady. Extra was quoted un- 
changed at 7c. 
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LARD OIL.—Demand was small but 
the market for lard oil was steady at 
New York. No. 1 was quoted at 8c; 
No. 2, 7%c; extra, 8%c; extra No. 1, 
8%c; winter strained, 8%c; prime burn- 
ing, 94%4c, and inedible, 8%c. 

Lard oil quotations at Chicago were 
as follows: No. 1, 7%c; No. 2, Te; 
extra, 74¢c; extra No. 1, 7%4c; extra 
winter strained, 7%c; special No. 1, 
7%c; prime burning, 8%c; and prime 
inedible, 8c. Acidless tallow oil was 
quoted at 7%c. 

(See page 37 for later markets.) 

NEATSFOOT OIL.—The trade was 
in a waiting position but the undertone 
of the market at New York was steady. 
Cold test was quoted at 17%6c; extra, 
8%c; No. 1, 8c; pure, 13%c, and prime, 
8%c. 

Neatsfoot oil quotations at Chicago 
were: Cold test, 16%4c; extra, 754c; No. 
1, 7%c; prime, 7%c; and pure, 11%c. 

GREASES.—Quietness in trade fea- 
tured greases at New York again this 
week, but the market was firmer. Even 
at the higher levels, producers were not 
offering to any extent, their ideas ap- 
parently being somewhat above the cur- 
rent market. Great fears were enter- 
tained that the spreading of warfare in 
Europe would interfere with the export 
market for greases. Improvement in tal- 
low and other competing markets—par- 
ticularly betterment in lard values—was 
encouraging to grease producers. Soap- 
ers would have paid 4%c for yellow and 
house grease, %c better than last week, 
but sellers were not interested at that 
level and consumers were not inclined to 
bid higher, pending a disposition upon 
the part of producers to offer more 
freely. 


At New York, choice white was 
quoted at 4% @4%c; yellow and house, 
4% @4%4c, and brown 4%@4%c nom- 
inal. 

Grease quotations on the Chicago 
market stiffened as a result of European 
war developments this week. Fair in- 
quiry developed, but trade was retarded 
by the reluctance of producers to offer 
freely in the circumstances. With both 
producers and consumers in a fairly 
comfortable position as far as nearby 
material is concerned, a tendency to 
mark time temporarily is apparent. A 
few odd tanks of white grease sold 
Thursday at 4%c, Chicago, or %c above 
sales in forepart of week. Tank of 
brown grease sold late in week at 4%c, 
Chicago, while yellow grease showed 
strength toward end of week at an ad- 
vance of % to %c over earlier quota- 
tions. Prices on Thursday at Chicago 
were: 

Choice white grease 

A-white grease 

B-white grease 

Yellow grease, 10-15 f.f.a............. 


Yellow grease, 16-20 f.f.a.............. 
Brown grease 


BY-PRODUCTS MARKETS 


Chicago, April 11, 1940. 

By-products generally steadier fol- 

lowing spread of European war. Higher 
trend in some parts of list. 


Blood 


Last sales of dried blood reported at 
$2.60, with generally higher ideas now 
prevailing and offerings around $2.75. 


Unit 
Ammonia 


Unground 


Digester Feed Tankage Materials 


The 11-12% digester feed tankage 
firmer this week. Last sales around 
$2.75; sellers asking $2.90@3.00. 
Unground, 11 to 12% am 


onia 
ground, 6 to 10%, chulee quality... 


+8 2.90 
Un . 3.15@3.25 
Liquid stick p 1.50 


Packinghouse feeds remain steady at 
last week’s quotations; trade reported 
good. 


60% digester tankage 

50% meat and bone scraps 
Blood-meal 

Special steam bone-meal 


Bone Meals (Fertilizer Grades) 


Very nominal market; 
changed. 


prices un- 


Steam, ground, 3 & 50 
Steam, ground, 2 & 26 


Fertilizer Materials 
This market firmer than last week; 
slight advance in hoof meal reported. 
Per ton 
$ 2.50 & 10¢ 


18.00@20.00 
2.35@ 2.50 


High grd. tankage, ground, 
10@11% 

Bone tankage, ungrd., per ton 

Hoof meal 


Dry Rendered Tankage 


Cracklings a little higher, the low 
test and high test reported moving 
quietly in ranges indicated. 

Per ton 


-T2% 
-67% @.70 


Hard pressed and expeller unground, 
up to 48% protein (low test)...... $.70 
above 48% protein (high test)...... 
Soft pred. pork, ac. grease and 
quality, 
Soft pred 
quality, 


Gelatine and Glue Stocks 
Market unchanged this week. 


Calf trimmings 

Sinews, pizzles 

Cattle jaws, skulls and knuckles 

Hide trimmings 4 

Pig skin scraps and trim, per Ib., l.c.L Ke 3% 


Bones and Hoofs 
Quiet, firm and unchanged. 


ght 
Blades, buttocks, shoulders & thighs. . 
Hoofs, white 
House run, 
Junk bones 


No changes reported. 


Winter coil dried, per ton 
Summer coil dried, per ton 
Winter proc 

Winter processed, gray, lb 
Summer processed, gra 
Cattle switches 








FERTILIZER PRICES 


BASIS NEW YORK DELIVERY 


Ammoniates 
Ammonium sulphate, bulk, per ton, basis ex- 
vessel Atlantic ports, April to June, 1940. .$28 
Blood, dried, 16% per unit 
Unground fish scrap, dried, 1144% ammonia, 
16% B. P. L., f. 25 


Fish ae . 4% 
B. P. L., 
April shipment 

Fish scrap, acidulated, 7% ammonia, 
A. P. A., f.o.b. fish factories 

Soda nitrate, per net ton: bulk, April to June, 
a inclusive, ex-vessel Atlantic and Gulf 


ammonia, 


. 200-lb. bags 
in 100-Ib. —. 


Phosphates 


Foreign bone meal, steamed, 3 and 50 bags, 
Pe Gs Wi nub bekwaeddichnhnebas eeeadown ee 


Bone meal, raw, 444% and 50%, in bags, 


per MeCtéhndatéesncheteb eens cdee bein 31.50 
Pn th Bo bulk, f.o.b. Baltimore, 
ton, 16% flat 


Dry Rendered Tankage 


50/55% protein, unground 
60% protein, unground 


EASTERN FERTILIZER MARKETS 


New York, April 11, 1940. 

The crackling market is firm at 70c, 
and some producers are asking higher 
prices; little material is offered. Blood 
seems to be stronger, with very little 
material offered, and producers are 
looking for higher prices. 

Sulphate of ammonia continues in 
strong position. Material is being sold 
for export at prices about $5.00 per ton 
over the domestic price. Fish meal is 
also a little stronger this week. 


ANIMAL FAT EXPORTS 


Exports of animal fats and oils dur- 
ing February, 1940, and their value, 
were as follows: 

Quantity, 
Ibs. Value 


16,584 
16,014 


Oleo oil 87 x 
Oleo 


Oleomargarine 
—— ing fats, not lard. 

BEL ecbeneseyssvivecdll 25,132, 915 
Tallow, inedible 1 
Other fats and greases. 

Grease stearine 
Neatsfoot oil 


GELATINE IMPORTS & EXPORTS 


Edible gelatine imported into the 
United States during February, 1940, 
totaled 149,273 Ibs. valued at $40,982. 
Of this amount 63,910 Ibs. came from 
Belgium, 47,362 lbs. from Netherlands 
and 33,400 Ibs. from France. Gelatine 
exported totaled 24,281 lbs., and was 
valued at $11,685. 


LARD AND GREASE EXPORTS 


Exports of lard from New York City, 
week of April 6, 1940, totaled 2,566,980 
Ibs.; greases, 116,400 Ibs. and bacon, 
824,660 Ibs. 
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Cotton Oil Futures Gain in 
War Advance;Rally Checked 


Broader outside buying and short cov- 

ering brings recovery — Poor cash 

trade and uncertainty limit gains — 

Bears cautious—Coconut and soybean 
oil firm. 


e recovery of oil futures scored a 
recovery of over %c a pound 
from recent lows under broader 

outside buying and covering by shorts 
on the spread of the war and higher 
prices in allied and other speculative 
markets. Profit taking on a scale up- 
ward satisfied demand, with small hedge 
selling. 

Uncertainty over the export situation 
and disappointing domestic cash trade 
in oil and shortening limited the ad- 
vance in cotton oil. However, increase 
in the scope of the war encouraged con- 
structive sentiment; those bearishly in- 
clined were cautious in pressing the 
selling side. 

May oil widened out to 14 points 
under September under liquidation in 
the nearby and switching of May by 
longs to later months. There was still 
no indication of any May oil being 
wanted on delivery, and this weakened 
the nearby position. Complaints of slow 
cash trade and absence of export inter- 
est also were adverse factors. However, 
there was considerable covering in the 
May delivery at times, credited in part 
to Western packers. These interests 
were believed to be making new long 
purchases of September oil at the same 
time. 

Ring professionals were first on one 
side and then on the other, while com- 
mission interests: were mainly on the 
buying side. 

Midweek reports on cash trade indi- 
cated some improvement in demand. 
Shortening prices were reported to have 
been raised %c in the Metropolitan 
area; a consumer buying movement 
usually precedes price advances. 

COCONUT OIL.—Unsettlement over 
possible freight market changes result- 
ing from the European war served to 
steady the market at New York. Tanks 
were quoted at 34% @3%c. The Pacific 





VEGETABLE OILS 


Crude cottonseed oil, in tanks, f.o.b. Val- 
ley points, prompt 
White deodorized, in bbls., 
Yellow, deodorized 
Soap stock, 50% f.f.a., f.o.b. 
points 
Gepbean 6, T:G.B. WB << occ cv cccsccccevs 5144@5% 
Corn oil, in tanks, f.o.b. mills - -C2OS% 
Coconut oil, sellers’ tanks, f.o.b. coast. 
Refined coconut, bbls., f.o.b. Chicago 8%@8% 


OLEOMARGARINE 


F. 0. B. CHICAGO 


White domestic vegetable.................... 15 
8 SS Seren 12 
eT ES I gd v.c-c adiewesecedncees wen 12 
Milk churned =~ FT ainee ice ccuce dangied ate brea acer = 
White ‘‘nut’’ 


consuming 


coast market for coconut oil was 2%c, 

SOYBEAN OIL.—Demand was mod- 
erate but the market was firmer. At 
New York, bids of 54%4c, Decatur, were 
reported in the market, with sellers ask- 
ing 55% @5%ec. 

CORN OIL.—The market was quiet 
and nominal at New York. Oil was 
quoted at 6% @6e. 

PALM OIL.—The market was quiet 
but steady at New York. Sumatra in 
tanks was quoted at 3c; bulk, 2%e; 
Nigre in drums, 4c, and tanks, 4%c. 

OLIVE OIL FOOTS.—Foots were 
quiet but steady at New York with spot 
7%c and forward at 7%c. 

PEANUT OIL.—The market was 
nominal at New York. Price was called 
6%e. 

COTTONSEED OIL.—Valley and 
Southeast crude were quoted Wednes- 
day at 5%c nominal; Texas, 5%ec 
nominal at common points, and Dallas, 
5%c nominal. 

Futures market transactions for the 
week at New York were: 


FRIDAY, APRIL 5, 1940 


—Range— 
High Low 


666 


665 


Se -ptember . 

October .... 

November .. ies 
Sales 98 contracts. 


SATURDAY, APRIL 6, 1940 


> 
8225525 5 


658 


September . 


October .... 
November .. 


Sales 68 contracts. 


MONDAY, APRIL 8, 1940 


3285 85 85 


5 
5 


674 


670 
676 
September , 
October .... 
November .. 
Sales 55 contracts. 


TUESDAY, APRIL 9, 1940 


BETTE: 


674 
682 
687 
688 


Septembe a= 


October .... 
November .. 


Sales 194 contracts. 


WEDNESDAY, APRIL 10, 1940 


Seg525 85 


689 680 
September . 49 702 
October .... 15 699 
November .. — 
Sales 152 contrac ay 


THURSDAY, APRIL 11, 1940 


332 35 23 


688 
696 
700 
700 


(See Page 37 for later markets.) 


696 
704 
709, 
709 
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WHAT?!—A CURE FOR 
LARD DEPARTMENT 


SUMMER COMPLAINT! 


The Junior Votator is a sure cure for the hot-weather 
troubles experienced in many packing plants. This is 
particularly true where agitation tanks are used— 
where separation, crumbling and streakiness of 
product occur when cooling water temperatures 
go too high. 


Yes, a lot of sub-standard, low-priced lard was made 
last summer from what a Votator could have turned 
into premium quality lard, commanding the highest 


market price! 


And another thing to remember, when hot weather 
taxes your refrigeration system to its utmost, is that 
the Votator requires far less refrigeration than chill 
roll equipment. A Votator may mean the difference 
between inadequacy and efficient load conditions 
for your refrigeration system. 


Now—while there is still time to install a Votator 
before hot weather sets in—investigate the many 
advantages of this modern method of lard produc- 
tion. Write today. No obligation, of course. Address: 


VOGT PROCESSES 


A Division of the Girdler Corporation, Incorporated 
Louisville, Kentucky 


Above: The Junior V otator, requiring only 
about 20 square feet of floor space, has 
a capacity of from 3000 to 4000 pounds 


of lard per hour. Uses only 10 H. P. 
motor, and requires far less refrigera- 8 
tion than any other chilling system. 


VOTATOR 


A Continuous, Controlled, Closed-System 
Method for Production of Highest-Quality Lard 
and Vegetable Shortening 
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HIDES AND SKINS 





Packer hides irregularly *4@1c high- 

er on war news in light trade—Packer 

native kips advance a cent—Light calf 
up re. 


Chicago 


PACKER HIDES.—tThe spreading of 
the war to northern Europe was re- 
flected in considerable speculative activ- 
ity in all commodity markets this week. 
The situation in the spot hide market 
was complicated somewhat by the ad- 
vent of the more desirable April hides, 
with Exchange traders bidding a pre- 
mium for April take-off. Trading so 
far has not been of sufficient volume to 
definitely establish prices, around 15,- 
000 hides being reported at various 
prices. The market appears irregularly 
around %c higher at the moment for 
Mar. hides, with Apr. stock at least 4c 
better. 

The big packers, while more closely 
sold up on winter hides than for 
many years at this season, of course 
have some March hides, and packs 
dating back into Feb. at the slower 
making points, and they want to 
clear such stock before making definite 
offerings of April take-off. However, 
Apr. hides might be included in combi- 
nation with the earlier take-off on sales 
to tanners. The market in general is 
very difficult to quote, pending volume 
trading to define prices. 

One packer sold 4,000 Feb.-Mar. na- 
tive steers to tanners at 12%c, and 
another packer sold 3,000 Feb.-Mar. 
also at 12%c; a third packer made 
sales this basis to traders; tanner 
bids of 12%c were reported later for 
Mar. natives, with 13c asked; deal- 
ers bid 13¢ at one time. Extreme light 
native steers are very scarce; one car 
was reported moving on re-sale at 14c, 
although nothing confirmed, this being 
%c up for Mar. take-off. 


There are bids, mostly from traders, 
at 12%c for Mar. butt branded steers, 
and 13c was bid at one time when fu- 
tures were moving up sharply. One 
packer sold 1,500 Feb.-Mar. Colorados 
to tanners at 12%c, another packer 
moving 2,000 Feb.-Mar. same basis; 
bids of 12%c reported from traders 
for Mar. Colorados, while it was indi- 
cated that tanners could possibly buy 
that basis. Heavy Texas steers are 
nominal around 12%c for Mar. take-off; 
light Texas steers are scarce and nomi- 
nal around 12@12%c; extreme light 
Texas steers quotable around 12%c 
nom. 

One packer sold 700 Feb.-Mar. heavy 
native cows mid-week at 12%c, while 
750 Mar. heavies sold next day at 12%c, 
or %c over last week. One lot of 3,700 
St. Paul Mar. light native cows sold at 
the week-end at 12%c, steady; the 
Association sold 1,000 Apr. light cows 
early mid-week at 13%c; later, 1,000 
Mar.-Apr. take-off from a light average 
point made 13%c, although not con- 
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firmed. An outside packer sold two 
cars Feb.-Mar. all-weight cows early, at 
13e for the light end and 12c for heavies. 
The Association sold a car Apr. branded 
cows mid-week at 12%c, or %c over last 
sale of Mar. hides; later, Mar. branded 
cows were quoted around 12%c nom. 
Cows appear in a strong position and 
packers generally not offering. 


Native bulls last sold at 9c, and 
brands at 8c; quoted nominally around 
lc higher pending trading. 

Total federal inspected slaughter 
during Mar. was 721,163 head of cattle, 
as against 715,118 in Feb. and 773,801 
in Mar. 1939; calf slaughter in Mar. 
was 439,979 head, compared with 378,- 
025 in Feb. and 478,416 in Mar. last 
year. 


LATER: Packer confirms. earlier 
sale of 5,000 Feb. Colorados at 12%c and 
8,000 Mar. branded cows at 12%c. Asso- 
ciation declined bid of 13%c for Apr. 
light cows. 


OUTSIDE SMALL PACKER HIDES. 
—Outside small packer all-weight na- 
tives are quoted in a general way at 
12@12%c, selected, Chgo. freight, for 
Mar. take-off, depending upon avge. 
weight; some 52-lb. avge. Mar. hides 
sold early this week at 11%c, f.o.b. out- 
side point. 


PACIFIC COAST.—The Coast mar- 
ket was active and shows a higher trend. 
Late last week approximately 12,000 
Los Angeles Feb.-Mar. cows and steers 
sold at 10%c, flat, f.o.b. shipping point; 
around 20,000 Feb.-Mar. hides sold early 
this week, cows at 1lc, steers 10%c, and 
a Vernon small packer moved some at 
1le flat. At mid-week, about 9,000 Mar. 
hides sold, cows at 11%c and steers 
1l1c, flat, f.o.b. Los Angeles. 


FOREIGN WET SALTED HIDES.— 
Little was heard from the South Ameri- 
can market this week. Hides are run- 
ning to less desirable seasonal quality 
now in that hemisphere but holdings 
are light and the recent European in- 
terest is expected to continue. Last re- 
ported trading on standard steers was 
4,000 LaPlatas at end of last week at 95 
pesos, equal to 14%¢e, c.i.f. New York. 


LATER: South American market ec 
lower on sale of 5,000 La Platas at 92 
pesos, or 13%c. 


COUNTRY HIDES.—There is some 
trading going on in the country mar- 
ket but demand runs well to light stock. 
Untrimmed all-weights are quoted 
around 11@11%c, selected, del’d Chgo., 
following a fair movement previous 
week at 10c flat, equal to 10%c selected. 
Heavy steers and cows are nominal 
around 9%@9%c, trimmed. Buff 
weights quoted around 11%c, selected, 
trimmed. Sales of trimmed extremes 
were reported early this week at 13%c, 
selected, with 14c usually quoted later. 
Bulls quoted 6% @7c flat; glues around 
8% @9c flat. All-weight branded hides 
around 10c, flat, trimmed. 
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CALFSKINS.—Packer calfskins are 
in a stronger position but Mar. calf 
are well sold up and some trading is 
awaited to define prices. A car Mar, 
northern heavy calf, 944/15 lb., was re- 
ported late last week at 27%4c, and a 
ear light calf, under 9% Ib., at 20%e, 
which figures had not been obtainable 
earlier; a car Milwaukee all-weight 
packers was also reported at 22c. One 
packer sold a car Feb.-Mar. River point 
light calf this week at 20%c. Later, 
two packers secured 4c advance or 2l¢ 
for 10,000 Mar. light calf. 

There appear to be no offerings at 
present of Chgo. city calfskins; last 
treding was at 17%c for 8/10 Ib. and 
23c for 10/15 lb., and some feel %e 
more would be obtainable but collectors’ 
holdings are light and they are inclined 
to await developments. Outside city 
8/15 lb. are quoted 19@19%c nom; 
straight countries around 15%c flat. 
Chgo. city light calf and deacons last 
sold at $1.25 ; a car is offered at $1.40, 
with bid of $1.20 declined. 

KIPSKINS.—Packer native kipskins 
moved a cent higher when one packer 
sold a car mostly Mar. northern native 
kips at 20c; on this basis, northern over- 
weights are quoted around 19c, south- 
erns a cent less, and brands around 17¢ 
nom. 

Chicago city kipskins are quoted 
nominally around 18c, some talking 
18@18%c, but none offered. Outside 
cities around 18¢ nom.; straight coun- 
tries 1444@165c flat. 

Packer regular slunks were quiet, 
Mar. production moving earlier at $1.05. 

HORSEHIDES.—The horsehide mar- 
ket is sympathetically firmer, in a 
contra-seasonal way, with some vari- 
ation in ideas. Good city renderers 
quoted in a carlot way around $5.25@ 
5.30, selected, f.o.b. nearby sections; 
ordinary trimmed renderers $5.10@5.20, 
del’d Chgo.; mixed city and country 
lots steady at $4.60@4.75, Chgo. 

SHEEPSKINS.—Dry pelts quoted in 
a nominal way around 15%c per lb. 
del’d Chgo., last trading price. Shear- 
ling production is beginning to show a 
fair increase and there is the usual 
battle between buyers and: sellers as 
the season gets under way, with rather 
wide variations in prices quoted. One 
packer reports moving three cars, at 
$1.35 for No. 1’s, 90c for No. 2’s and 
40c for No. 3’s; another seller quotes 
market at $1.25@1.30 for No. 1’s, 80@ 
85c for No. 2’s, and 37% @40c for No. 
8’s, the No. 3’s comprising the bulk of 
present production. Small packer shear- 
lings quoted % to % of big packer 
values. Pickled skins quoted steady to 
firm, with last reported trading at 
$5.62%4; a bid of $5.75 per doz. was 
later reported, with $6.00 asked. Mid- 
western packer wool pelts quoted $2.25 
@2.27% per cwt. live weight basis 
paid; outside small packer pelts around 
$2.00 per cwt. live basis. Spring lamb 
pelts offered at $1.50 per ewt. live basis. 


New York 


PACKER HIDES.—The first trading 
in April hides appeared mid-week when 
one packer sold a car Apr. butt branded 
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vhen 
nded 








steers at 18c, and a car Colorados at 
12%c. Other packers declined bids this 
basis, and bids of 13c were generally 
declined for Apr. native steers. 

CALFSKINS.—There has been some 
quiet trading by collectors this week 
but prices and quantities were not dis- 
closed. The market is talked firmer 
later this week and quoted in a general 
way around $1.35@1.40 for 4-5’s, $1.55 
@1.60 for 5-7’s, $2.45@2.50 for 7-9’s 
and $3.70@8.75 for 9-12’s. The only 
packer sale coming to light was 2,000 
of the 5-7’s which moved at $1.90. 


U. S. STORAGE STOCKS 


Lard stocks in the United States 
reached a new record high of 269,284,- 
000 Ibs. on April 1, a gain of 13 million 
Ibs. over March 1 holdings. Frozen 
pork stocks rose to 324,072,000 lbs. on 
April 1 against 298,638,000 lbs. on 
March 1, but S. P. pork holdings 
dropped about 24 million lbs. 

Storage stocks in the United States 
on April 1, as reported by the U. S. 
Department of Agriculture: 


Apr. 1, °40 Mar. 1, '40 Ft ge od Av. 
. Ibs. Ibs. Apr. 1—lbs. 


Beef, frozen.... 58,736,000 60,481,000 62,650,000 
9 


k, frozen... .324, 072, 000 298, 638, 000 206; 838, 000 
Poe 8. in cure.. 47,489,000 48,100,000 43,318,000 
D.S, cured. ... 39,813,000 37,660,000 38,969,000 
S.P. in cure..141,022,000 156,252,000 165,198,000 
S.P. cured... .101,656,000 110,003,000 125,762,000 

b d Mutton 
A ehaa%ed 257,000 4,488,000 3,608,000 

Frozen & = 

—— etc. -101, 050,000 106,654,000 78,875,000 
eee... 269,284, 000 256,640,000 129,909,000 

Product placed in 
"eure auring: | oy 1940 Mar., 1939 5-Year Av. 


Beef, frozen.... 12,715,000 10,507,000 11,794,000 
— = Laws 4,846,000 5,279,000 5,095,000 
Pork frozen.... 76,619,000 44,985,000 40,195,000 
*? Ah geal ... 89,501,000 38,706,000 32,253,000 
. in SA .158,097,000 147,331,000 122,431,000 
as — 995,000 636,000 644,000 


NEW YORK HIDE FUTURES 


Saturday, Apr. 6.—Close: June 13.80; 
Sept. 14.02; Dec. 14.24; Mar. 14.47; 71 
lots; 14@20 higher. 

Monday, Apr. 8.—Close: June 13.85@ 
13.86; Sept. 14.10; Dec. 14.32 n; Mar. 
14.54 n; 160 lots; 5@8 higher. 

Tuesday, Apr. 9.—Close: June 14.12@ 
14.17; Sept. 14.42@14.47; Dec. 14.70 n; 
Mar. 15.00; 521 lots; 27@46 higher. 

Wednesday, Apr. 10.—Close: June 
14.08@14.08; Sept. 14.32@14.36; Dec. 
14.55 n; Mar. 14.80 n; 112 lots; 9@20 
lower. 


Thursday, Apr. 11.—Close: June 
14.22; Sept. 14.46@14.48; Dec. 14.69 b; 
Mar. 14.92 n; 136 lots; 12@19 higher. 

Friday, April 12.—Close: June 14.13 
@14.14; Sept. 14.41; Dec. 14.64 n; Mar. 
(1941) 14.87; 84 sales; 5@9 lower. 


CHICAGO HIDE FUTURES 


Futures market inactive, June option 
not open yet. 
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WEEK'S CLOSING MARKETS 





FRIDAY'S CLOSING 


Provisions 


Hog products were firmer the latter 
part of the week on better hog markets, 
strength in corn and uneasiness over the 
foreign situation and possible Euro- 
pean developments. Belgium lard buy- 
ing was delayed on account of political 
developments. 


Cottonseed Oil 


Cotton oil was moderately active and 
firm on strength in allied other markets 
but the disposition was to await foreign 
developments. March cotton oil con- 
sumption at 243,087 bbls., exceeded ex- 
pectations, but compared with 307,000 
bbls. last year. Visible supply was 2,- 
264,200 bbls.; a year ago 2,370,900 bbls. 
April consumption is expected to exceed 
the March figure. 

Quotations on bleachable cottonseed 
oil at close of market on Friday were: 
May, 6.81@6.83; July, 6.90; Sept., 6.65; 
Oct., 6.65; 81 lots; closing steady. 


Tallow 


New York extra tallow was quoted at 
4%c lb. bid. 


Stearine 
Stearine was quoted 5%c lb. 


Friday's Lard Markets 


New York, April 12, 1940.—Prices are 
for export. Lard, prime western, 6.65@ 
6.75c; middle western, 6.60@6.70c; city, 
6% @6%c; refined continent, 64% @6%c; 
South American, 6%@6%c; Brazil 
kegs, 6% @7c; shortening 9%c. 


NEW SETTLEMENT PRICES 


Settlement prices on several cured 
pork items have been increased by the 
British Ministry of Foods, the Institute 
of American Meat Packers reports. Set- 
tlement prices are those to be paid for 
product requisitioned from January 1 
to March 15. New prices are: Wiltshires, 
86s; A. C. hams, 94s; Cumberlands, 82s; 
bellies, mild cured, 67s, and bellies, dry 
salt, 63s. These supersede prices pub- 
lished in THE NATIONAL PROVISIONER 
on March 23. Minor cuts unchanged. 


FSCC Asks For Offers 
on Fat Backs and Bellies 


The Federal Surplus Commodities 
Corp. has requested offers from packers 
for the sale of a quantity of fat backs 
and dry salt bellies, deliveries to be 
made during the period beginning May 
6 and ending June 1. Product must meet 
the specifications set forth in FSC 1450, 
the offer form. Packers’ offers must be 
received in the FSCC office not later 
than 4 p.m., Eastern standard time, 
April 17. 





CHICAGO HIDE QUOTATIONS 


Quotations on hides at Chicago for 
the week ended April 12, 1940, with 
comparisons: 


PACKER HIDES 


Week ended Prev. Cor. week, 
Apr., 12 week 1939 
Hvy. nat. strs.12% @13 12 @12% 9K@ 9% 
Hvy. Tex. 
WEL. sccien eu 12% @13 @12 @ 9% 
Hvy. butt brnd’d 
GG: sscvses 12% @13 @12 @ 9% 
ep cam 
eee - Swe @11% @ 8% 
Ex. tight Tex 
ceeenye @12%n 12 @ 8 
Bend’ a cows. Giz % 


@12%n 
Hvy. nat. cows ie 12 13% 


@ 
Lt. nat. cows. rena: 13% 12%@12% $ 
Nat. bulls. 94en $ 9 
Brnd’d bulls. 8%n 8 6 
27% 20%@27 17 18 


Calfskins ....21 


Kips, nat..... 19 13n 
Kips, ov-wt... 19n 18 

Kips, brnd’d. 17n 16 10% 
Slunks, reg.. @1.05 1.05 80 
Slunks, hris.. @60 60 35 


Light waltive, butt branded and Colorado steers 
le per Ib. less than heavies. 


CITY AND OUTSIDE SMALL PACKERS 
Nat. all-wts..12 @12% 11%@12 8%@ 8 


% 
Branded ..... 12 11 . 
Nat. bulls.. “ae 4 é ‘y 8 : oi 


Brnd’d bulls.. in 5 5 
a owe 17% bt 17% @23 13% @15 

. eee 17%n 11% @12 
Slunks, reg. ibn %n 70 75n 
Slunks, hris.. 50n Son 


COUNTRY HIDES 


Hvy. steers. . : £4@ 9 9 6 
Hvy. cows.... 9%@ 0% 9 ¢ en 
eee @11% 11 114% =™mMm@8 
Extremes : te 184%@138% 9%@10 
| eee 64@ 6% $5 @5 
Calfskins .... 15% 14%@15 10 @10% 
Kipskins ..... 14% 915 14% 9%@10 
Horsehides ...4.60@5.30 4.60@5.30 2.50@3.30 


SHEEPSKINS 


Pkr. shearlgs..1.830@1.35 1.30@1.35 70 75 
Dry pelts..... 15% 15 15% 18 Sis 


TALLOW FUTURE TRADING 


Mon., Apr. 8.—Close: May and July 
4.55 bid. 

Tues., Apr. 9.—Close: May and July 
4.55 bid. 

Wed., Apr. 10.—Close: May and July 
4.75 bid. 

Thurs., Apr. 11.—Close: Apr., May 
and July 4.75 bid; no sales. 


Friday, Apr. 12.—Close: May and 
July 4.75 b. 


ARGENTINE BEEF EXPORTS 


Cable reports of Argentine exports of 
beef this week up to April 11, 1940: 
To the United Kingdom, 86,956 quar- 
ters; to the Continent, 18,734 quarters. 
A week ago, to the United Kingdom, 
54,097 quarters; to the Continent, 66,452 
quarters. 


MEAT AND LARD EXPORTS 


Exports through port of New York 
during week ended April 11, totaled 
161,400 lbs. of lard and 10,500 lbs. of 
bacon. 
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Steam and Power Costs 


(Continued from page 17.) 


the operating man knows there is power 
plant waste, and where it is occurring, 
he usually has the ability, incentive and 
desire to reduce it. He will give his best 
efforts to cut steam and power costs if 
the big boss will cooperate with him. 

In one case that came under the 
writer’s observation and experience, a 
large packer, by installing a system of 
records and by the daily use of the 
data obtained from the records and 
metering equipment, reduced fuel costs 
approximately $600,000.00 a year in 
the firm’s plants. 

This large saving was accomplished 
in two years and was the result of in- 
creasing the overall furnace and boiler 
efficiency in all plants by approximately 
12 to 13 per cent, selecting the proper 
fuels, correcting defects in furnace de- 
sign, improving method of operation 
and obtaining the cooperation of the en- 
gineers and master mechanics in charge 
at each plant. 


Power Plant Costs 

The packer who wishes to reduce 
operating costs must not only know all 
items which make up total motive power 
expense, but he should also be able to 
segregate the important cost items from 
the minor ones. He can then concentrate 
his efforts on those which have the 
greatest saving possibilities. 

In his analysis of his power plant 
costs the packer will find that the most 


important items of motive power ex- 
penses should be tabulated as follows: 


Per cent 
of total 


Repairs 
Supplies 


A saving of 10 to 20 per cent on these 
items pays big dividends on the time, 
effort and expense put forth. To make 
these savings the packer must know 
specific costs for any given period of 
time. 


Simple power plant records can be 
devised. If these are analyzed and given 
the proper study, much can be accom- 
plished in reducing steam and power 
costs by improving operations with 
present equipment. Proper records 
also indicate what equipment should be 
replaced with units of more modern 
design. 


CANNED BEEF IMPORTS 


Imports of canned beef into the 
United States during February, 1940: 


Ibs. 

MOI. cc iccctsivnreaciteveseieuseoedse tee 
eee 
Uruguay . 
Paraguay 
RE aneSndwets-g 
Cuba 

Total .. 

Value 


Mayer Advocates 
Coordinated Research 
as Depression Cure 


A national program of coordinated 
research, headed by a government Re- 
search Commission empowered to in- 
vest around $100,000,000 per year in 
stimulating research by universities, 
foundations, and go ment and pri- 
vate industrial laboratories, was pro- 
posed on April 12 as a weapon against 
depressions by Oscar G. Mayer, Chicago 
packer and Association of Commerce 
president, in an address at Illinois 
Swine Feeders’ Day at the University 
of Illinois. 


“T venture the statement,” said Mr. 
Mayer, “that had we, as the gamblers 
say, ‘shot’ $100,000,000 per year on a 
systematic research program since 
1930, we would have gone a long way 
by this time toward eliminating our 
unemployment problem and the many 
billions of waste of man-and-capital 
power it has cost us. . .. The four 
new regional agricultural laboratories 
just swinging into action are a highly 
commendable step in this direction. In- 
dustrial discoveries which the govern- 
ment makes should be patented and li- 
censed to responsible bidders. 

Discussing the present hog and pork 
situation, Mr. Mayer declared that 
“present supplies of pork are not ab- 
normally large,” but merely seem so 
because preceded by a comparative 
scarcity of pork for several years. 





REASEY Ice Breakers will crack any quantity and give you, 
with great accuracy, the size flakes you want. The maximum 








Fellow Packers Say: 


‘*Recommend TUFEDGE? You bet! We've used it long 
enough to check every advantage and figure out the sav- 
ings in dollars and cents.”’ 


LOOK FOR THE BLUE STRIPE 


THE CLEVELAND COTTON PRODUCTS CO. 


—Cleveland, O. 


a 


|= 2 2) OP a OF FLOM > 8B. Fe 


CLEVELAND, OHIO 











AIR CONDITIONING 





size particles are fully controlled—you can change particle sizes 
while the Creasey is running. All the old reliability which for a half 
century has made it a saying that “A Creasey never wears out” 
is in the newest models, plus many modern improvements of 
utmost importance. Models range in capacity from 20 tons per 
hour down — all made and guaranteed by Gifford-Wood Co., 
headquarters since 1814 for ice handling and preparing machinery 
and tools. New data bulletin II3N contains complete information. 
Write for a copy. 


GIFFORD-WOOD CO. 
HUDSON, N. Y. 


CREASEY ICE BREAKERS 


E@p2se 


Complete Equipment for Packing House Uses 


The value of many years’ experience in engineering 
design and manufacture of air conditioning equip- 
ment is shown by the superior quality and operation 
of Niagara equipment, including 
Niag Fan Coolers—multiblade and disc fan type 
Niagara Spray Coolers—equipped with patented Niagara 
“NO FROST” method of eliminating de-icing troubles. 


Niagara Evaporative Aero Condensers with the Duo-Pass 
pre-cooling feature. 


Niagara Fan Heaters—multiblade and disc fan types 
Niagara Air Conditioning Units and Systems 


NIAGARA BLOWER COMPANY 


6 E. 45th Street, New York City 
Chicago Office: 37 W. Van Buren Street 
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GET THE FACTS 
about ADELMANN 
Ham Boiling Equipment 


Adelmann was the pioneer of yielding springs and developer 
of this advancement. The new elliptical springs permit expan- 
sion during cooking, and distribute the pressure over a wider 
area resulting in solid, well shaped hams. Adelmann conceived 
the self-sealing cover that reduces shrink, improves quality. 
Only Adelmann gives you this unique spring, cover and bar 
assembly that prevents cover tilting. Adelmann Ham Boilers 
are easiest to handle, quickest to operate, simple to clean, and 
last longer. Truly they are “The Kind Your Ham Makers 
Prefer.” 

Proper pressure—the right amount every time—is produced 
by the Adelmann Foot Press. Perfect hams demand this valu- 
able piece of equipment. Speeds closing and opening opera- 
tions, too. Sold on thirty days’ free trial. 

The Adelmann Washer cleans any shape ham boiler, quickly, 
economically, and efficiently. Cleans even neglected boilers. 
Helps produce clean hams that sell better, at higher profit. 
Sold on thirty days’ free trial. 

Booklet “The Modern Method” shows complete Adelmann 
line. Many helpful hints. Gives trade-in schedules. Write for 
your copy today! 





Send for descriptive 
literature on the com- 
plete Adelmann line 
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U.K. Loses Denmark 
As a Source of Pork 











NVASION of Denmark by Germany 

this week will deprive the United 
Kingdom of about 400 million lbs. of 
cured pork which has been imported 
annually from that country, but is not 
expected to result in any large immedi- 
ate increase in pork purchases from this 
country. The United Kingdom now has 
a “temporary surplus” of bacon and 
other pork and has heavy Canadian 
supplies to draw upon. However, the 
United States will probably sell more 
pork eventually, either directly to Great 
Britain or through Canada. 


Danish cured pork exports to Great 
Britain amounted to about 402 million 
Ibs. during 1939, showing a small in- 
crease over 1938 volume. Recently, how- 
ever, as a result of British war time 
control there has been a decrease in 
British imports of Danish bacon. This 
has forced Danish slaughter of large 
numbers of below-standard hogs and 
young pigs, according to the U. S. De- 
partment of Agriculture. 

Danish exports of bacon from the be- 
ginning of 1940 to March 17 amounted 
to only 75 million Ibs., a decrease of 12 
per cent compared with a year ago. 
Since February 1, the decrease has been 
25 per cent compared with a year ago. 
Exports to Great Britain from February 
1 through March 17 amounted to about 


41,800,000 lbs. compared with 55,900,000 
Ibs. in the like period last year. 


The recent decline in British pur- 
chases of Danish bacon is believed to 
have been due to a number of reasons. 
One of these, of course, was the realiza- 
tion that Denmark’s position was 
hazardous and that its exports might be 
cut off at any time. Because of this, 
the British have desired to encourage 
production in the British dominions, 
especially Canada, resulting in the 
Anglo-Canadian bacon agreement. Other 
reasons have been the expediency of 
negotiating treaties with the Danube 
Basin pork-exporting countries, and 
possibly other neutrals; the conserva- 
tion of foreign exchange; and the large 
supply of bacon and hams that had ac- 
cumulated in the United Kingdom. 


This latter resulted from a combina- 
tion of fairly heavy shipments from 
neutrals at the end of 1939 and early 
1940, and the high price of bacon in the 
United Kingdom, as fixed by the 
Ministry of Food. In order to cope with 
this situation the British authorities 
issued an order, effective January 20, 
which prohibited imports of all types of 
bacon and hams, except under license, 
reduced the maximum wholesale and 
retail price of bacon and ham, and 
doubled the weekly ration of bacon and 
ham. 


Hog numbers in Denmark as of Feb- 
ruary 10, 1940, were reported at 3,040,- 
000 head, an increase of 12 per cent, as 
compared with the 1939 estimate of 
2,719,000 head. Hog numbers in 1938 








were 2,571,000 head; in 1937, 3,024,000 
head and in 1936, 3,263,000 head. While 
hog numbers increased 12 per cent, 
there was a decrease of 18 per cent in 
young bred sows. 

Germany’s meat supply will be 
augmented, at least for the time being, 
by its acquisition of Denmark. Germany 
imported about 15 million lbs. of cured 
pork from Denmark in 1939 and bought 
around 24 million Ibs. of lard and 135,- 
000 live hogs. However, it may not be 
possible for Denmark to maintain its 
present rate of livestock production 
indefinitely because the country is so 
dependent upon imported feedstuffs 
which will be cut off by the British 
blockade. 


FEB. MEAT CONSUMPTION 


Federally inspected meats available 
for consumption in February, 1940. 


Total Per 
consumption, capita, 
Ibs. Ibs. 
BEEF AND VEAL 
February, 1940 ......... 424,204,000 8.22 
February, 1939 ......... 377,363,000 2.88 
PORK (INC. LARD) 

February, 1940 ........- 574,285,000 4.36 
February, 1939 .......+.- 463,239,000 3.54 
LAMB AND MUTTON 
February, 1940 .........- 56,147,000 43 
February, 1939 ........-- 58,558,000 45 
TOTAL 
February, 1940 ........ 1,054,636,000 8.01 
February, 1939 ........ 899,160,000 6.87 
LARD 
February, 1940 ........-- 60,7 46 
February, 1989 ........+. 72,352, 55 








OLD PLANTATION SEASONINGS 


Its Flavor Sells Sausage 


BLENDED TO FIT YOUR PRODUCT—NATIONALLY USED 
IN LEADING SAUSAGE PLANTS—SAMPLES ON REQUEST 


Exclusive MANUFACTURERS 


A. C. LEGG PACKING CO., Inc., BIRMINGHAM, ALA. 























F.C.ROGERSCO. 


NINTH AND NOBLE STREETS 
PHILADELPHIA 


BROKER 
PACKINGHOUSE 
PRODUCTS 


HARRY K. LAX, General Manager 


Member of New York Produce Exchange 
and Philadelphia Commercial Exchange 
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per hour. Write for catalog No. 302: 


STEDMAN'S 


FOUNDRY & ACHINE W 


504 Indiana Ave. 
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C/low TIN LARD CANS 
IN ONE TO FOUR POUND SIZES 


TO ATTRACT Lew ext 
CUSTOMERS... 4 =a 


OIN the parade of modern merchandisers. 

Put your lard in a modern metal litho- 
graphed can... and watch it sell for higher 
prices. Heekin Lithographed Tin Cans... ke. 
in a variety of shapes and sizes . . . enable rs 2) 
you to beautify your package with as many An Oval Style 
colors as you desire... in Of Tall Can 
any design. Write for prices. 































Attracts Attention 





” SELL YOUR 
The Tal LARD TOTHE 
Sgt Appia CONSUMER INA 

DISTINCTIVE METAL 


ole LITHOGRAPHED CAN 


Offers Unusual 
Display Advantages 








Sample Orders Not Accepted for Less than 2,000 
THE HEEKIN CAN COMPANY e@ CINCINNATI, OHIO 


No Motor or Man-Power Needed With 
Standard Stainless Meat Spirals 


Move meat cuts continuously—20 floors 








or 2—no waiting—no power cost—with 
Standard Stainless Steel Spiral Chutes. 
Available in single and double runway 
types, Standard’s patented down flange 
construction in these stainless steel spiral 
chutes provides a smooth, sanitary, cor- 
rosion-free sliding surface. The stainless 
steel is easily cleaned—and being imper- 





vious to corrosion, maintenance costs are 
at a minimum. 

There is a place for one or more Stand- 
ard Stainless Steel Spiral Chutes in your 


MODERN - SANITARY - CORROSION-FREE plant—call in a Standard Conveyor engi- 


neer or write for complete information. 


ye 6 "5 STANDARD 
STAINLESS STEEL 
SPIRAL CHUTES 





General Offices: North St. Paul, Minn. 
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Wilson Safety Program 


(Continued from page 12.) 


partment receives a copy of the doctor’s 
detailed accident report. These are kept 
on file for use in handling compensa- 
tion claims. Yearly summaries are also 
made in the general office showing trend 
of accidents in each of the plants and in 
all of the plants. From these statistics 



































HELPS KEEP WORKERS ALERT 


Large outdoor sign at Chicago plant of 
Wilson & Co. is constant reminder of need 
for safety. r 


is determined what steps are necessary 

in order to keep Wilson accidents at a 
minimum. 

That our safety efforts have been suc- 

cessful is evidenced by the fact that lost 

time accidents in 1939 were at the low- 

est point in the history of the company 

—more than 67 per cent under what 

they had been five years previously. Our 


~ 
ae! 


Los Angeles plant, which has been 
setting the pace in accident reduction 
for the past three years, had only seven 
minor lost time accidents during that 
period. 

In fact, this plant has operated for 
periods of eleven and eight consecutive 
months without an accident, showing a 
record of 33 accident-free months out 
of the past 38. This is a good record, 
but all of the plants, including Los 
Angeles, are out to improve upon it. 


FINANCIAL NOTES 


A quarterly dividend of $1.50 has 
been declared on the preferred stock of 
Geo. A. Hormel & Co., and a dividend of 
50c on the common stock, both payable 
on May 15 to shareholders of record 
April 27. 

Procter & Gamble has announced a 
quarterly dividend of 50c and an extra 
dividend of 50c on the common stock, 
both payable May 15. Books close April 
25. 


A quarterly dividend of 60c has been 
declared by the directors of Jewel Tea 
Co., payable June 20 to shareholders of 
record June 6. 


WANT A GOOD MAN? 


Watch the Classified Advertisements 
page for good men. 


PACKER 





AND FOOD STOCKS 


Price ranges and total sales of listed 
stocks for week ended April 10: 


—Week ended April 10— Apr. 3 


Sales High Low Close Close 
Amal. seater. . 1,200 2 2 1% 
—s<, 100 16% 16% #164 16 
Amer. H. & L.. 7,700 5% 55% 5% 5% 
s Bebe cteos 800 35% 35 1 34 
Amer. Stores... 2,800 13% 13% 13% 124% 
Armour Ill..... 85,300 7 6% 6% 5% 
Do. Pr. Pfd.. 5,900 59 “57 58 55 
» Pid coese wee net cane ooce an 
Do. Del. Pfd 300 109% 109% 109% 109 
Beechnut Pack 200 125 125 125 124 
Bohack, H. C sone poe ai 2% 
_ SS age 40 2% 26 Ye 27% 
Chick. Co. Oil. 2,200 13% 12% 13% 124% 
Childs Co...... 1,600 6 5% 5% 6% 
Cudahy Pack... 3,200 15% 14 14% 18 
PEE .cccve 360 70 69 70 70 
First Nat. Strs 900 44% 4414 444 44% 
Gen. Foeds . 6,800 48% 47% 47% 47% 
es: PER. ccs 400 118 118 18 118 
es O@iccce 3,700 17% 17% 17% 17% 
RD «ss feta ees TT 
Gebel Co...... 5,600 17% $17% $17% 38% 
Gr. A. & 450 108% 107% 108% 105% 
Do. New Ist 
ix aaedes 125 131% 131% 131% 133 
Hormel, G. A.. 100 35 34% 35 34% 
Hygrade Food.. 600 2% 2% 2% 2% 
Kroger G. & B.13,400 34% 335 34% 32 
Libby MeNeill.16,450 8% 7% 85% 7 
Mickelberry Co. 1,650 3% 3% 3% 35% 
M. & H. Pfd. 170 6% 6% 6% 6 
Morrell & Co.. 200 41% 40% ##41% 42% 
ete BOO. neces 12,800 1% ™% 1% 8% 
Proc. & Gamb.. 5,100 69% 68% 69% 68% 
Do. Pfd...... 230 115% 115% 115% 115 
Rath Pack..... $00 ee eines at 36 
Safeway Strs.. 8,010 52% 51% 51% 52 
Do. 5% Pfd 70 108% 108% 108% i111 
Do. 6% Pfd.. 2,400 111%6 111%s 111%6 111% 
Do. 7% Pfd.. 2,230 111%6 111%6 111%6 111% 
Stahl Meyer 100 1% 1% 1 1\% 
Swift & Co....20,700 24% 23% 2% 22% 
Do. Intl..... 6,900 30% 28% 30% 28\% 
Trunz Pork....  ... cece wees vase 81, 
U. 8. Leather.. 1,800 6% 65% 6% 5% 
A.......12,400 11% 10% 10% 94 
Do. Pr. Pfd.. 1,300 64 61 
United Stk. 
M2 cosoee RD 2 2% 2 2% 
Ae 1,100 ™ 6% ™% ™% 
Wesson Oil. - 1,700 23% #=22 23% j 22% 
ee 100 70 70 70 68% 
Wilson & Co. ..58,000 6% 6 6% 5% 
i: ee wnese 2,000 67% 67% 6 

















Roller Process 
Dried skim milk 





Specially prepared for 


sausages and meat loaves 


MELOWARD 


Controlled quality 






WARD MILK PRODUCTS DIVISION 


KRAFT CHEESE COMPANY 
| GENERAL OFFICES, CHICAGO 





x HIGH-PRESSURE STEAM.. 





Five 


SCOTTIE JUNIOR BOILER 


pact, yet easily accessible... 
economical in first and operating 
costs. 
chased on easy payments under 
FHA terms thru our Finance Corp. 


Ask our nearest office, or write for Cat. BIV 
KEWANEE BOILER CORPORATION 


AT LOW 










- conveniently com- 
most 


sizes . 


A fuel saver. May be pur- 


KEWANEE, ILLINOIS 


Branches in 64 Cities—Eastern District 
Office: 37 West 39th St., New York City 

























ABATTOIR 


H 
A. 


Modern Precision- 
Built Hoists at 
Attractive Prices. 


For full 


write 


OISTS 


C. and D.C. 


details 





ROBBINS & MYERS, INC. 


HO! 


ST DIVISION 


SPRINGFIELD, OHIO 
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that tricky variable... 


* SALT * 


Find a formula that works... 
then keep it working! That’s a 
command many a laboratory 
technician has heard... and 
obeyed so well that the for- 
mula he worked out is just 
what you need to keep your 
products uniformly right! Yet, 
when the formula is in opera- 
tion, one ingredient—salt— 
often upsets both formula and 
product. And for good reason: 
salt purity can vary much 
more than you realize. 
There’s no need to take this 


risk. As refiners of quality salt 


for over half a century, we 
have so thoroughly standard- 
ized Worcester that uniform 
purity is a certainty. Specify 
Worcester Salt and you can be 
absolutely certain of the pu- 
rity of ONE ingredient... for 
every pound of Worcester Salt 
is always like the last. 

Should you have any spe- 
cial requirement, do not hesi- 
tate to ask us for full coopera- 
tion. Our laboratory men are 
at your disposal...to help 
you find the salt that fits your 
formula. 


WORCESTER SALT COMPANY 


REFINERS OF QUALITY SALT FOR OVER 50 YEARS 
40 Worth Street, New York, U.S.A. 
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EASY TO WORK 
AND HANDLE, 
J-M Rock Cork 
assures low-cost 
installation. It 
stands up for years 
without mainte- 
nance...gives full 
protection against 
odor, vermin and 
mold trouble. 


SEALED AGAINST 
MOISTURE, Rock Cork 
in pipe-covering form 
holds its exception- 
ally high insulating 
efficiency indefinitely. 
































Here’s a permanent, completely sanitary 

insulation that holds its high efficiency 

indefinitely ... virtually eliminates 
maintenance — J-M Rock Cork 


T MAY BE a part of normal operating in your 
plant to make frequent small repairs on cold-line 
and cold-room insulations. But consider this fact: 


You lose money on every one. The total time, 
labor and materials that you waste always cut 
down on your operating profits! 


Many leading plant operators recognized this more 
than twenty years ago. They installed J-M Rock 
Cork. Today, this basically mineral insulation is still 
completely sanitary, offers no mold, vermin or odor 
problems. Its high insulating efficiency is practically 
unimpaired. And the installations look good for many 
more years of trouble-free service. 


It will pay you to get full details on this lasting, 
unusually effective insulation. Write for the new 
J-M Rock Cork Data Sheets. Johns-Manville, 22 
East 40th Street, New York, N. Y. 


JOHNS-MANVILLE 
| ROCK CORK 


LOW-TEMPERATURE INSULATION IN SHEET FORM 
e+e AND FOR PIPE COVERING 
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LIVESTOCK MARKETS soc, son 





March Cattle Kill Up; 
Hog Slaughter Down 


EDERALLY inspected slaughter of 

cattle and calves was greater in 
March than in February, while March 
slaughter of hogs and sheep declined 
somewhat over the preceding month. 
March slaughter of cattle, calves and 
lambs was smaller than in March last 
year, when kill was heavy. The decrease 
in hog slaughter in March followed the 
usual seasonal trend in which hog runs 
decline with the close of the winter 
marketing season. 


Slaughter under federal inspection in 
March, compared with February and 


LIVESTOCK AND DRESSED MEAT PRICES COMPARED 


Prices of steers, lambs and hogs, Chicago, compared with wholesale and retail 
fresh meat prices, New York, during March, 1940. 


Live animal prices 
Chicago 


Dollars per 100 Ibs. 


Wholesale uae prices 
0! 


Composite retail meat prices 
New York 


Dollars per 100 Ibs. Cents per pound 


Mar., Feb., Mar., Mar., Feb., Mar., Mar., Feb., Mar., 
1940 1 1939 1940 1940 1939 1940 1940 1939 
Steers— 
Chelce ....... $11.93 $11.30 $12.64 $16.79 $17.00 $18.46 $32.67 $33.06 $34.49 
EE vivcaerns 10.34 10.00 10.82 15.10 14.83 17.03 27.50 28.12 29.85 
Medium ...... 8.44 8.46 9.23 13.70 13.72 15.52 23.20 23.30 25.91 
Lambs— 
Choice ....... 9.62 9.40 19.35 17.59 17.87 28.07 27.13 27.65 
OEE cccoceeus 10.02 9.36 9.05 18.38 16.92 17.20 24.25 23.18 24.00 
Medium ...... 8.96 8.17 16.80 15.12 15.81 21.14 20.46 21.45 
Hogs— 
Geee cocvccces 5.35 5.47 7.80 13.07 13.63 16.85 19.12 19.60 24.46 





March 1939, was: : RECEIPTS AT CHIEF CENTERS 
March, Feb., March, i . . 
wee boot one Receipts for week ended April 6: 
Oil Sedecca dens 721,163 715,118 777,801 At 20 markets: Cattle Hogs Sheep 
Week ended April 6....157,000 385,000 252,000 
Calves ...+.+.+00 400,079 = -378,005 478,416 = Devious week......... 165,000 415,000 245,000 
WAGE cv cdccencecs 8,961,165 4,277,212 3,220,120 999 ..........ccccccee 000 278,000 000 
Sheep and lambs.1,265,590 1,312,541 1,478,0GO B9BS .ncccccccccccssees 159,000 271,000 359,000 
MET. Sada anadaaeds 4 174,000 336,000 277,000 
d ——— h f ‘a “ a and sheep At 11 markets: Hogs 
uring March in the last live years: GME GAME. «<< 5 vines aesdcosecostad 331,000 
ht aa. oe ne caleeisncsesnebedeee 359,000 
March Cattle Hogs ee 2%, Co alan a avedesesectees oulexeul 218,000 
See écosivadann 721,163 3,981,165 1,265,590 ae hbo ceased. Rb ceerecavreevecececeseees Poyend 
1989 ....-..0e00e. WU ROe BEIM: — TOUOIOU, wees cool cc cocccccccccccccccccccccccscessSQl000 
| 809,257 2,610,231 ~—«:1, 427,623 
GF. aes eewsnctcan 825,380 3,032,677 1,311,638 At 7 markets: Cattle Hogs Sheep 
Si vatesduesoes 763,067 2,617,246 1,373,784 Week ended April 6....112, 264,000 169,000 
Previous week......... ete pony nd pen 
Whi i ; MEMS, Ccbmacs exe iee ks ‘ : 4 
P ile federally inspected kill of cattle [088 <:::700::0 700051: 109,000 167,000 200,000 
in March was larger than in February, 1937 |.:........2...... 113,000 212,000 164,000 
| ahi actor aia eats, 131,000 174,000 155,000 


it was the smallest for March in the 
last five years. Hog slaughter, on the 
other hand, while smaller than in Feb- 
ruary, 1940, was the greatest for any 
March in the five-year period. Sheep 
slaughter was smaller than in February, 
1940, and was also smaller than in any 
March during the five-year period. 


Slaughter for the packer year to date: 


WARNS AGAINST HOG BOOM 


J. G. Taggart, Saskatchewan Minister 
of Agriculture and chairman of the 
Canadian Bacon Board, has warned 
farmers in Canada not to be too quick 


1940 1939 in boosting their hog production in the 
GN S00 site ds vascewesdns pn 348 3,807,572 belief that there would be better prices 
— EMEC ATA Sat aa mone Pgnsene and bigger demand. He urged them to 
Sheep ceppaaibdadhiamente ee 7,000,132 Weigh all factors carefully. 


CORN BELT DIRECT TRADING 


(Reported by U. 8S. Department of Agriculture, 
Agricultural Marketing Service.) 


Des Moines, Ia., April 11, 1940.—At 
16 concentration points and 10 packing 
plants in Iowa and Minnesota hogs were 
steady to 15c higher, generally 5c to 
mostly 10¢c up with fairly strong load- 
ing. 

Good to choice, 180-240-lb., $4.80@ 
5.15, latter price top rather freely, 
mostly $5.00@5.10 at plants; 200- 
240-Ib., $4.90@5.05; 240-270-lb., $4.85@ 
5.00; 270-300-lb., $4.70@4.90; 300- 
330-lb., $4.55@4.75; 330-360-lb., $4.35@ 
4.55. Good choice, 160-180-lb., $4.55@ 
5.00; sows 330-lb. down, $4.10@4.35, 
mostly $4.20@4.30 at plants; 330- 
400-Ib., $4.00@4.25; 400-500-lb., $3.75@ 
4.10. 


Receipts of hogs at Corn Belt markets 
for week which ended with April 17, 
1940: 


This Last 

week week 
eae eee 31,000 19,100 
De Disecceasscess 24,000 25,900 
PE GE “De cg ccc ceenscels 44,000 39,800 
Buaeiad, ASP. G.ncccecesicses 30,000 21,400 
Wednesday, Apr. 9........00. 35,500 18,600 
Thureday, Apr. 10......cccees 24,500 26,300 












ALL IMPORTANT 
MARKETS 


KENNETT-MURRAY 








Indianapolis, Indiana 








Order Buver of Live Stock 
| LL. H. MeMURRAY 











Livestock Buying Sewice 





Dayton Ohio | 
Omaha,Neb. Cincinnati,Ohio | 
La Fayette,Iud. Louisville, Ky. 

Sioux City, lowa 





is, Ind. 
Nashville, Tew. 
Montgomery, Ala. 
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CANADIAN LIVESTOCK PRICES LIVESTOCK PRICES AT LEADING MARKETS 


Livestock prices at five leading Western markets, Thursday, April 11, 1940, as 
—— —_ reported by U. S. Department of Agriculture, Agricultural Marketing Service. 






































Last 
Apr. 4 week 1089 Hogs (soft & oily not quoted), CHICAGO NAT.STK.¥DS. OMAHA XKANS.CITY 8T. PAUL 
Zosente --- $ Me $ 3 $ 4 
iontreal .. 3 . . 2 
uses ‘ 675 7:00 7:00 BARROWS AND GILTS: 
Calgary nee Ly -4 ca yo Good-choice: 
Edmonton . ‘ : : St eer $ 4.00@ 4.70 $3.90@ 4.50 _.......... $ 4.00@ 4.65 §$ 4. 4.60 
Eotace Albert oa was by} 2OREEE TOR n> <ocansases 4.75@ 5.25  4.50@ 5.05 $ 4.50@ 5.00 4.40@ 5.00  4.35@ 4.90 
Moose Jaw... 7.00 7.00 6.50 160-180 Ibs. ....... sees. 495@ 5.30 5.00@ 5.35 4.80@ 5.15 4.75@ 5.25 4.70@ 5.25 
Saskatoon .... ** 8°50 6.50 625 BEE IR Secccetseess 5.15@ 5.35 5.30@ 5.40 5.10@ 5.20 5.10@ 5.30 5.15@ 5.25 
Regine --eenrercccceees 7.25 7.25 750 ME ssetsadcevers 5.20@ 5.35 5.30@ 5.40 5.1 5.20 5.15@ 5.30 5.15@ 5.25 
VaRCOUVEE ceeesscccccce . , - 220-240 Ibs. eee 5.20@ 5.40 5.25@ 5.40 5.1 5.20 5.15@ 5.30 5. 5.25 
240-270 Ibe. ...ccccesees 5.15@ 5.35 He 4 5.35 5.00@ 5.15 5. 5.25 4. 5.15 
VEAL CALVES , 3 papers 5.00@ 5.25 4.90@ 5.10 5.00@ 5.10 4.90@ 5.15 4. 5.00 
300-330 Ibs. ......... «+» 490@ 5.20 485@ 495  490@ 5.05 4. 5.00 4.70@ 4.90 
TOFONtO +. +eeeeeeeeeees $11.50 $12.00 = $10.50  eeeniett: 4.75@ 5.05 4.75@ 4.90 4.85@ 5.00 4.70@ 4.90  4.60@ 4.80 
DGG ccccccdecnccese 8.50 10.50 8.00 
WIMMIPOE occ ccccccceces a by 4 4 Medium: 
Calgary ..-cecseeecceces \ . A a ae ae 2 9: : 7 . i 
Bamonton meio ks oh 8.50 9.50 7.00 160-220 Ibs. 4.40@ 5.20 4.50@ 5.25 4.50@ 5.00 4.50@ 5.15 4.25@ 5.00 
nce 4 Serre eee a) ° 5 . 
af —yameeneeie 8.00 8.50 6.50 sows: 
Gaskatoem ..cccccccccese 9.50 9.50 7.50 Good and choice: 
ee, seorereessestose ee 270-900 Ibe. .........--- 400@ 475 4.75@ 485 450@ 475  455@ 45 4.40@ 4.45 
RP TNT cree enswaneess es : 300-830 Ibs. ...... ee 4.50@ 4.65 4.70@ 4.80 4.50@ 4.75 4.35@ 4.50  4.40@ 4.45 
SENS Wy 65s aca eevces 4.50@ 4.60 4.65@ 4.75 440@465  4.25@440 4. 4.45 
BACON HOGS Oui 
RS a REE $ 9.00 $ 9.10 $ 8.75 360-400 Ibs 4.40@ 4.50 4.55@ 4.70 4.35@ 4.50 4. 4.35 4. 4.45 
ter, "24s stoenenens oe ‘Se Hy 400-450 Ibs. +» 4.80@ 4.45 40g 4.60 ise 440 4.15@ 4.85 tig 4.45 
ENE: -csesescceeses : : ; 450-500 Ibs. ........-... 4.25@ 4.40 430@ 4.45 4.25@ 435 4.10@ 4.25 4.85@ 4.45 
BEET svccecccesceceve 8.50 8.50 8.00 
nang 9 cesceesesc ‘= = end Medium: 
Prince Bt cccccccccs E ' ; 
awe... 8.35 8.85 8.20 SE O. ccccccvcsees 3.90@ 4.40 4.15@ 4.75 4.00@ 4.25 4.00@ 4.40 4.00@ 4.35 
— eccccccccceces os be ed PIGS (Slaughter) : 

OBINDR wccccccecccsvces * Je . 
as eo <tereevers 8.75 875 565 Med. & good, 90-120 Ibs. 8.00@ 4.25 3.40@ 4.00) .....eceee cee e eee 3.75@ 4.00 

‘Montreal and Winnipeg hogs sold on a “F. & ttle, Veal : 

W.” basis; all others ‘‘off trucks.’’ Seager Galt, ave and Galvan 
STEERS, choice: 
GOOD LAMBS 750- 900 Ibs. .......... 11.25@12.25 10.25@11.25 10.25@11.50 1900 11.00 9.75@10.50 
900-1100 Ibs. - 11.50@12.75 10.50@11.25 10.25@11.50 10, 11.25 9.75@10.75 
Toronto .....seceseeces $11.25 $11.25 $10.00 1100-1300 Ibs. - 11.50@12.75 10.50@11.25 10.25@11.50 10.25@11.25 9. 10.75 
nl settee eeeeeeens 7 ey ren 1300-1500 Ibs. . - 11.50@12.75 10.25@11.25 10.25@11.50 10.00@11.25 9.50@10.25 

MMIPCH .cccccccessece a .* ay 
Ea 9.50 9.25 6.75 STEERS, good: 

Edmonton ......... seeee 8,75 8.75 7.50 750- : 9.75@11.50  8.75@10.25  9.25@10.25 8.75@10.00  8.25@ 9.75 
Prince Albert........... tee . tas 900-1100 Ibs. 9.75@11.50 8.75@10.50 9.25@10.25 8.75@10.25 8. 9.75 
Moose JAW.......+++.-- . 7.00 1100-1300 Ibs. 9.75@11.50 8.75@10.50  9.25@10.25 Heat ia 4 8. 9.75 
— sttereeeeeees : Ts 1300-1500 Ibs. 9.75@11.50  8.75@10.25 9.25@10.25  9.00@10.25 8. 9.75 

Vancouver ...-----++++- ae pea STEERS, medium: 
750-1100 Ibs. ...... «++. 8.25@ 9.75 Oe 8.75 8.000 9.25 7.75@ 8.75 7.253@ 8.50 
1100-1300 Ibs. .......... 8.25@ 9.75 y 6 8.75 8.00@ 9.25 7.75@ 9.00 7.00@ 8.50 

STEERS, common: 
750-1100 Ibs. .......... 7.25@ 8.25 6.50@ 7.50 6.50@ 8.00 7.00@ 7.75 6.25@ 7.25 

WEEKLY INSPECTED KILL STEERS, HEIFERS AND MIXED: 

s Choice, 500-750 Ibs..... + 11.00@12.00 Het et 9.50@10.75 9.25@10.50 9.00@10.25 

Number of animals processed in 27 Good, 500-750 Ibs. ...... 9.50@11.00 8.50@ 9.50 8.50@ 9.50 8. 9.50 8. 9.50 
selected centers for week ended April 5, HEIFERS: 
with comparisons: Choice, 750-900 Ibs. .... 10.00@11.00  9.25@10.25 9.25@10.25 9.00@10.25 9.25@ 9.75 

ood, 750-900 Ibs. ..... 9.25@10.00 + OOS 9.25 8.25@ 9.25 8. 9.25 8.00@ 9.25 

Cattle Calves Hogs Sheep Medium, 500-900 Ibs. .... 8.00@ 9.25 7.50@ 8.50 7.25@ 8.25 7.25@ 8.00 7.25@ 8.00 

New York Area’. 8,236 14,187 46,300 53,733 Common, 500-900 Ibs, ... 6.75@ 8.00 6.75@ 7.50 6.25@ 7.25 6.25@ 7.25 6. 7.25 
Phila, & Balt... 3,254 1,095 30,253 1,712 COWS, all weights: 

Group*® ........ 7,707 3,922 52,365 5,386 SE Shc ctenenasceuws e 7.00@ 8.00 6.75@ 7.25 6.50@ 7.25 6.50@ 7.00 6.75@ 7.25 
Sa 23,389 7,125 92,147 438,190 SE Scntaraconrwnsn $e 7.25 6.00@ 6.75 5.75@ 6.50 5.75@ 6.50 6.25@ 6.75 
St. Louis Area*.. 9,554 6,110 60,348 7,596 Cutter and Common..... 5.25@ 6.50 5.00@ 6.00 4.75@ 5.75 4.50@ 5.75 4.75@ 6.25 
Kansas City..... 9,365 3,705 27,624 19,772 CE Nc 6. vedbee bse weeoe 4.25@ 5.25 4.00@ 5.00 4.00@ 4.75 3. 4.50. 4.00@ 4.75 
Southwest Group*. 10,247 3,884 33,369 35, 

SEE haved oused 12,056 836 26,403 24,794 BULLS (Yigs. Excl.), all weights: 
gy 2 SO — 2 ae Ue ee enon 6.50@ 7.00 6.50@ 7.00 6.25@ 6.75 6.25@ 6.50  6.00@ 6.25 

Group® ...... 19,260 80.726 88.043 7.551 Sausage, good ....... --» 6.75@ 7.15 6.25@ 6.75 6.50@ 6.75  6.25@ 6.40  6.00@ 6.50 
Interior ace ey , , , Sausage, medium ...... 6.25@ 6.75 cae 6.25 600@ 650 5.50@ 6.25 5. 6.25 

a; ie 14,247 5,786 145,129 33,285 Sausage, cutter & com.. 5.50@ 6.25 5.25@ 5.75 5.25@ 6.00 4.75@ 5.50 5.00@ 5.50 

VEALERS, all weights: 

RE 123,762 77,475 627,202 241,926 
Total prev. Good and choice........ 9.50@10.75 9.50@10.75 8.00@ 9.50 8.50@10.50 8.00@10.50 

fee 122,615 76,596 673,374 238,080 Common and medium.... 7.00@10.00 eo 3 9.50 6.00@ 8.00 6.50@ 8.50 5.00@ 8.00 

Total last year.117,618 81,489 456,346 248,866 TRE Neceecheamhecseesss 6.00@ 7.00 5.00@ 7.25 5.00@ 6.00 5.50@ 6.50 4.00@ 5.00 

‘Includes New York City, Newark, and Jersey 7 > 
City. Includes Cincinnati and Cleveland, Ohio, CALVES, 400 Ibs. down: 
and Indianapolis, Ind. *Includes National Stock- Good and choice......... 8.00@ 9.00 7.50@ 9.00 7.00@ 8.50 7.50@ 9.00 7.50@ 9.50 
yards and East St. Louis, Ill., and St. Louis, Mo. Common and medium.... 6.00@ 8.00 py | 7.50 6.00@ 7.00 6.00@ 7.50 5. 7.50 
‘Includes So. St. Joseph, Wichita, Oklahoma City, CUTE wcvcccvveccceccsece 5.00@ 6.00 5.00@ 6.00 5.00@ 6.00 5.00@ 6.00 4. 5.50 
and Ft. Worth. "Includes St. Paul, Minn., Madi- 
=, and Milwaukee, Wisconsin. Includes Albert Slaughter Lambs and Sheep:* 

a and Austin, Minn., and Cedar Rapids, Des 
Moines, Ft. Dodge, Mason City, Marshalltown, SPRING LAMBS: 

Ottumwa, Storm Lake, and Waterloo, Iowa. Ce OR OND a. ccccsescid > veecvede'es . 7 Beebe caciee! |, eee aaeeanee 

Packing plants included in above tabulation en eae +r cbeipe CAG. liceedeadssdc .  eleeneeewn IO.BOGIOTE: veccicccse 
slaughtered in March and April 1939 approximately Ce eS  cekabawces x beenebbices 22 Saco a came DUT OGS ih vic vsccup 
= per yg! {he cattle, 72 per cont of the calves, CHM wancwswdecsweses seersvavics “| sanedesnck. ““Ravesadsaa. Rien naar 

Per cent of the hogs, and percent of the ‘ . 
sheep and lambs slaughtered under Federal inspec- LAMBS (wooled) : 
tion in that two months period. Cates: Cee. BUNNOE) .. .wciwnedste | Sckasbieds |) & seepeeis pee seus ovceeetees 
*Good and choice........ 10.40@ 10.65 9.75@10.50 10.25@10.40 10.00@10.25 10.00@10.35 
*Medium and good....... 9.35@10.15 8.75@ 9.50 9.50@10.15 9.00@ 9.75 9.00@ 9.75 
GENEL. cnwceecsccseed¢ 7.75@ 9.00 7.50@ 8.75 8.00@ 9.50 7.50@ 8.75 7.50@ 8.75 
LAMBS (shorn): 
Sa cennty sorted) .. Serine covcvccece 
s e { le . 
MARCH BUFFALO LIVESTOCK pn HM ane lh 175@ 8.50 
- - Common ........ . evcccccces coves 

March receipts, shipments and slaugh- BWEs: 

ters at Buffalo, N. Y., were: Good and choice........ 4.25@ 5.50 4.25@ 5.25 4.25@ 5.50 4.50@ 5.85 — 4.50@ 5.25 
Cattle Calves Hogs Sheep Common and medium... 3.25@ 4.25 2.75@ 4.25 3.25@ 4.25 2.50@ 4.50 3.00@ 4.50 
NR oe a 1Quotations based on animals of current seasonal market weights and wool growth. Shorn animals with 
neal = 1G,G25  S2,003 46,297 less than 60 days’ wool growth quoted as shorn. *Quotations on slaughter lambs of good and choice and 
tereseeees . 11,802 21,120 36,455 of medium and good grades, as combined, represent lots averaging within the top half of the good and the 

Local slaughters..... 7,027 4,804 12,789 9,845 top half of the medium grades, respectively. 
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PACKERS' PURCHASES 


Purchases of livestock by packers at principal 
centers for the week ending Saturday, April 6, 
1940, as reported to The National Provisioner: 

CHICAGO 
Armour and Company, 6,238 hogs; Swift & Com- 



























































pany, 4,443 hogs; Wilson & Co., 7,852 hogs; 
Western Packing Co., Inc., 2,167 hogs; Agar Pack- 
ing Co., 6,042 hogs; shippers, 4,902 hogs; others, 
26,257 hogs. 
Total: 29,561 cattle; 3,689 calves; 57,901 hogs; 
49,767 sheep. 
KANSAS CITY 
Cattle Calves Hogs Sheep 
Armour and Company. 2,603 478 3,438 7,191 
Cudahy Pkg. Co...... 1,381 385 1,573 5,880 
Swift & Company.... 1,430 318 2,297 4,637 
Wilson & Co......... 1,226 491 1,800 4,827 
Ind. Pkg. Co......... away | pees 100 pares 
Kornblum Pkg. Co... 725 .... atte ee 
GEES ceccccccececes 1,843 422 3,389 3,646 
Total ..cccccccsccecs 9,208 2,094 12,597 26,181 
OMAHA 
Cattle and 
Calves Hogs Sheep 
Armour and Company...... 3,559 5,314 7,178 
Cudahy Pkg. Co..........+- 3,284 3,532 5,933 
Swift & Company.......... 2,748 3,480 4,495 
Wilson & Co.........50005- 22 oo 3,154 
OURSES ccccccccccccccesccce cove 6,580 
Cattle and calves: Eagle Pkg. Co., 20; Greater 
Omaha Pkg. Co., ; Geo. Hoffmann, 42; Lewis 
Pkg. Co., 505; Nebraska Beef Co., 423; Omaha 
Pkg. Co., 202; John Roth, 94; Sputh Omaha Pkg. 
Co., 124; Lincoln Pkg. Co., 216. 
Total: 12,586 cattle and calves; 21,639 hogs; 
20,760 sheep. 
EAST ST. LOUIS 
Cattle Calves Hogs Sheep 
Armour and Company. 2,592 1,370 7,694 3,003 
Swift & Company.... 2,827 1,573 6,449 2,397 
Hunter Pkg. Co...... 1,405 5 6. 739 712 
Mets FRE. Gees cccceee wees 2,522 ceee 
Erey Pig. Oo.....0<. 7. 543 
Laclede Pkg. Co...... 3,190 
Sieloff Pkg. Co....... cess 1,478 coos 
Shippers ......eecees 3,341 2,035 17,185 232 
ORRETS cccccccccccces 2 315 3,362 537 
Betas cccccccvccess 13,433 5,298 56,162 6,881 
Not including 1,045 cattle, 2,503 calves, 31,093 
hogs, and 265 sheep bought direct. 
8ST. JOSEPH 
Cattle Calves Hogs Sheep 
Swift & Company.... 1,339 358 7,177 12,354 
Armour and Company. 1,653 394 6,696 6,062 
OURETS coccccccccccce 1,445 3 897 5,039 
Botal .ccccccsccccces 4,437 755 14,770 23,455 
SIOUX CITY 
Cattle Calves Hogs Sheep 
Cudahy Pkg. Co...... 2,212 52 7,494 3,718 
Armour and Company. 2,126 39 7,589 2,479 
Swift & Company.... 1,736 57 4,441 2,195 
Shippers .........+... 2,556 47 5,376 630 
GEES cccceccccccses 256 22 93 eece 
Betal cccccececcece 8,886 217 24,993 8,722 
OKLAHOMA CITY 
Cattle Calves Hogs Sheep 
Armour and Company. 1,001 436 2,562 923 
Wilson & Co......... 990 417 2,596 1, _ 
GERETD cccicccccecess 200 30 3=61,745 
Betad coccocccscecs & 191 6,903 2,065 
a Not" “indiuding 32 “onl and 1,376 hogs bought 
irect 
WICHITA 
Cattle Calves Hogs Sheep 
Cudahy Pkg. Co...... 658 601 2,047 4,464 
Dold Pkg. Co 92 58 1,207 9 
Wichita D. B. Co 15 ivan 
Dunn-Ostertag 57 
Fred W. 104 
Sunflower Pkg. Co 39 
Pioneer Cattle Co 139 
Interstate Pkg. Co 167 
Keefe Pkg. Co 
Botal cccccccccccce 1,571 659 3,661 4,473 
Not including 44 cattle and 2,875 hogs bought 
direct. 
DENVER 
Cattle Calves Hogs Sheep 
Armour and Company. 716 89 1,959 11,172 
Swift & Company.... 712 114 #1,717 = 9,370 
Cudahy Pkg. Co...... 677 41 1,312 1,670 
Others ..... sceveveee 1,828 270 861,650 16,732 
Total ccccccccccccs 3,933 514 7,152 38,944 
FT. WORTH 
Cattle Calves Hogs Sheep 
Armour and Company. 1,723 e 3,175 ,191 
Swift & Company.... 1,209 506 2,160 7,529 
Blue Bonnet Pkg. Co. 160 11 4 
City Pkg. Co......... . er 436 pga 
Rosenthal Pkg. Co. 28 34 27 34 
WOE * kviccesecesees 3,138 1,008 6,604 14,808 
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8ST. PAUL 

Cattle Calves Hogs Sheep 

Armour and en -aaa 2,941 2,405 17,574 2,429 
Swift & Company 4.560 3,263 19,337 3,657 
Rifkin Pkg. Co.. so a 31 — eee 
United Pkg. Co. . 2,164 134 
Cudahy Pkg. Co. 873 1,171 



















WU a Gocoencnent *. 2,325 1,514 
Bots coccececccsee 13,529 529 8,518 36,911 6,086 
INDIANAPOLIS 
Cattle Calves Hogs Sheep 
Kingan & Co......... 1,495 543 20,22 474 
Armour & Co.. - 982 240 2,624 eeee 
Hilgemeier Bro owe 952 
Stumpf Bros.. e 121 


Meier Pkg Co. 
Stark & Wetzel.. ase 

. 35 79 413 46 
Maass-Hartman Co 33 22 éose esha 
Shippers ... 2,539 1,784 23,650 1,344 














Others 875 101 226 701 
Total 6,189 2,810 48,935 2,565 
CINCINNATI 

Cattle Calves Hogs Sheep 

S. W. Gall’s Sons.... .... 17 sine 93 
E. Kahn’s Sons Co... 533 385 8,148 833 
Lohrey Packing Co... oe * eees 211 owee 
H. H. Meyer Pkg. Co. Se 5,608 eek 
J. Sehlachter’s Sons.. 141 154 ‘see 22 
J. & F. Schroth P. Co. Mm eee 6 cees 
J. F. Stegner Co..... 325 353 aath + 
Shippers 2,726 anne 
Others 815 229 
Total 20,671 1,181 


Not including 828 cattle, 


2,321 hogs and 1,181 
sheep bought direct. 


























RECAPITULATION}+ 
CATTLE 
Week Cor. 
ended Prev. week, 
Apr.6 week 1939 
ED aks ci wesectcsecicn 31,103 30,219 24,427 
EE eae 9,208 8,402 11,911 
REIN) hai teas eraua.@-nieiepeapahe 12,586 14,488 14,061 
( - } | ee 13,433 11,805 9,597 
SG RESETS: 4,437 3,048 3,909 
CE Sa davekecses neces 8,886 9,671 10,289 
Oklahoma City........... 2,191 2,822 ,968 
WEEE Ght.veccencesesene 1,571 1,788 2,176 
(ROSS 3,933 3,413 4,140 
_ ree 13,529 13,821 13,333 
DE covcetcceunne 3,208 3,322 3,626 
Indianapolis ............ 6,189 6,268 4,130 
PE winecdcinnsiveles 2,385 2,189 2,325 
ST ere 3,138 4,519 4,381 
SOND -dehdnncescecsonss 115,797 115,775 111,273 
HOGS 
 iceunyékbanedeule 57,901 59,178 33,789 
SS eee 12,597 11,865 7,201 
ce anaetyeneeaea 21,639 33,334 16,333 
Pe DORs ceeseseves 56,162 50,623 36,748 
ee SUR cvcccosscccces 14,770 13,612 9,498 
| Ae 24,993 30,853 16,566 
Oklahoma City........... 6,903 6,552 7,167 
WEED wcecevcccedcces 3,661 4,250 5,188 
BE Keadsécccdscnceves 7,152 6,877 3,943 
i: i dé veonedbecoenene 36,911 22 18,456 
DED cneccesescoues 10,127 10,419 228 
Indianapolis ............ 48,935 42,738 32,254 
CE snvietvesnes at 20,671 17,951 19,013 
i PT ie mes ee 6,604 8,964 6,444 
WEEE | wepeesesecceevess 329,026 337,443 218,823 
SHEEP 
. 49,767 50,107 56,760 
- 26,181 24,634 29,443 
20,760 15,576 20,024 
6,881 451 8,788 
23,455 22'782 22/012 
8,722 8,009 6,996 
2,065 1,067 4.425 
4,473 2,017 4,780 
94 30,203 32,098 
y 4,463 6,500 
Milwaukee ceeethenneneen 1,005 762 1,634 
Indianapolis ............ 2,565 2,466 4,580 
DE siverscekseces 1,181 860 1,327 
ek ee 14,808 8,995 8,717 
WORE 00 cnceveccesevios 206,893 179,392 208,084 


*Cattle and calves. 
TNot including directs. 


ST. LOUIS HOGS IN MARCH 


Receipts, weights and range of top 
prices for hogs at National Stock Yards, 
Ill., for March, 1940, with comparisons, 
reported by H. L. Sparks & Co.: 


Mar. Mar. 
1940 1939 
WORE TORU, < ccc ricccacceces 249,419 218,725 
Average weight, Ibs.......... 240 224 
Top prices: 
ES iadcendinnedsdayenes $5.75 $8.30 
MEE. encccousepoceencneve 5.15 7.10 
Average COBt... cc ccccsece are 5.08 7.42 
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CHICAGO LIVESTOCK 


Statistics of livestock at the Chicago Union Stock 
Yards for current and comparative periods. 













+RECEIPTS 

Cattle Calves Hogs be 
Mon., April 1........ 11,848 850 24,868 11,304 
Tues., April 2 6,103 2,013 15,371 17,570 
Wed., April 3 8,870 922 13,591 5,120 
Thurs., April 4 3,226 1,234 16,984 14,789 
Fri., April 5. 569 228 10,369 12,232 
Sat., April 6.... 100. =.... + 5,300 4,000 
*Total this week.....30,716 5,247 86,428 55,015 
Prev. week..... 33,054 5,344 91,488 50,592 
Year ago....... .-26,623 7,880 54,231 58,011 
Two years ago....... 31,380 6,707 59,059 60,052 

SHIPMENTS 

Cattle Calves Hogs Sheep 
Mon., April 1......-. 2,321 36 1,820 3,864 
Tees... AGE Beccceves 1,538 25 668 3,045 
Wed., April 3........ 3,441 6 468 360 
Thurs., April 4....... 1,670 24 1,464 4,777 
Fri., April 5......... 41 37 7130 -2,545 
Sat., April 6......... 1 swee 100 500 
Total this week...... 9,486 128 5,233 15,291 
Previous week....... —_ 60 5,373 16,905 
Ea oh dendevdees 5,790 221 2,590 14,899 
Two years ago....... 9, "322 613 .6,010 22,144 


*Including 411 cattle, 1,398 calves, 25,936 hogs 
pd _ 498 sheep direct ‘to packers from other 


Powail receipts include directs. 


APRIL AND YEAR RECEIPTS 


Receipts thus far this month and year to date 
with comparisons: 





——April—_—_- —————Year 

1940 1939 1940 1939 
Cattle ........ 30,616 25,340 477,664 448,325 
Calves ........ 5,247 7,435 64,009 89,570 
BOND 2. cvcoces 86,428 45,112 1,618,841 1,130,624 
Sheep ........ 51,282 45,991 675,940 851,293 


WEEKLY AVERAGE PRICE OF LIVESTOCK 
Cattle Hogs Sheep Lambs 


Week ended April 6. * 80 $4.90 $4.50 $10.10 
Previous week....... 15 5.05 5.10 10.10 
1 ‘ 





939 10:40 7.05 5.35 9.75 
1938 8.75 8.50 4.75 8.70 
1937 10.60 10.00 6.00 12.00 
1936 8.65 10.60 5.35 10.60 
W985... ceeeeeeeeees 11.05 9.05 4.00 8.35 





SUPPLIES FOR CHICAGO PACKERS 
Cattle Hogs Sheep 


Week ended Apr. 6...... 21,230 81,195 40,724 
Previous week.........- 24,140 87,191 36,919 
DY cvsctsessotcdedests 20,775 50,554 43,995 
PEED ccccccvcevcsscecees 21,471 ,052 39,927 
DP he Geadacavansnateoue 22,313 68,750 33,290 
BE. Kuaccccasssense cine 25,845 48,144 32,853 


HOG RECEIPTS, WEIGHTS AND PRICES 
Av. 
No. Wt., —Prices— 
Ree’d lbs. Top AV. 
3 





*Week ended Apr. 6..86,400 251 $5.25 90 
Previous week........ 91,448 247 5.55 5.06 
ae 54,231 253 7.50 7.05 
SE esecéuesqenecters 59,059 258 9.15 8.50 
BEE vtesesretevecseee 76,295 234 10.30 10.00 
BEE Kccdesecveuss eas 53,622 249 11.00 10.60 
BEES. cccscccsccscosocs 65,964 243 9.40 9.05 

Av. 1935-1939....... 61,800 247 $9.45 $9.05 


*Receipts and average weight for week ending 
April 6, 1940, estimated. 


CHICAGO HOG SLAUGHTERS 


Hog slaughters at Chicago under federal inspec- 
tion for week ending Friday, April 6: 







Week ending April 6........ce.sceeeeeeeeee 92,147 
Previous week. . 101,750 
Year ago....... 62,761 
TWO FORTS ABO... cccccccccccccccces - . 55,876 


CHICAGO HOG PURCHASES 


Supplies of hogs purchased by Chicago packers 
and shippers week ended Thursday, April 11: 


Week ended Prev. 





Apr. 11 week 

Packers’ purchases........... 51,799 52,999 
Shippers’ purchases .......... 24,829 4, 

ME Sacsoccearsseesened -. 76,628 57,901 


PACIFIC COAST LIVESTOCK 


Receipts for the five days ended with 
April 5: 
Cattle \Calves Hogs Sheep 


Los Angeles......... 4,258 704 1,995 2,456 
San Francisco....... 1,000 ° 80 1,400 500 
WOUND bkscccscces 2,460 265 3,540 1,725 
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SLAUGHTER REPORTS 


Special reports to THE NATIONAL PROVI- 


SIONER show the number of livestock slaughtered 


at 16 centers for the week ended April 6, 1940. 

































CATTLE 
Week Cor. 
ended Prev week, 
Apr. 6 week 1939 
Chicago? ... 21,672 22,390 19,534 
Kansas City 11,302 10,360 14,035 
Omaha* ..... 13,060 14,671 14,196 
East St. Louis........... 10,092 9,125 8,026 
nena canes 4,515 4,504 4,483 
AR 6,528 7,272 8,075 
MUO nc cccdvcccosece 2,274 5,025 2,982 
NG WOR ccc ccccccccvece 4,146 5,957 6,211 
Philadelphia ............ 1,890 1,628 1,475 
Indianapolis ............. 1,494 1,461 1,201 
New York & Jersey City. 8,274 8,047 8,156 
Oklahoma City*.......... 3,106 4,048 4,374 
GHRCEMMERT oc cccccccccccce 3,027 3,547 2,352 
DET Ctanccth ease oe 3,763 3,572 3, 
|} ee eee 10,331 10,858 10,932 
OT eee 3,086 3,240 3,235 
en eee 108,560 115,705 113,075 
*Cattle and calves. 
HOGS 
DNS ks ccvdnteccesdan 92,147 101,750 62,761 
eens OME ccivacccscve 27,624 30,436 25,716 
SE. cava cvdcetoseoese 26,403 42,461 17,362 
East St. Louist.......... 60,348 58,838 48,551 
eC eee 14,147 13,329 9,986 
“2a 25,221 34,400 12,488 
TIN aveeedtcccoevess 7,536 4,250 7,44 
PE WOCER soc cccacccccee 6,604 8,964 6,444 
Philadelphia ............ 17,390 18,561 15,287 
Indianapolis ............ 195 8, 14,167 
New York & Jersey City. 46,905 45,925 42,632 
Oklahoma City........... 8,279 7,879 8,183 
NS OS 18,245 15,545 16,485 
IRS avn tine odo oak ou 6,719 6,915 3,571 
Mt SER: venececvachecese 36,911 40,227 25,823 
DED \s0secsascccues 10,117. 10,148 6,107 
DOE. ccccodoaecessccid 424,791 458,534 323,011 
+Includes National Stock Yards, East St. Louis, 
Ill., and St. Louis, Mo. 
SHEEP 
| 34,662 33,566 42,206 
CE Ms wSdaw Sewension 26, 181 24,634 29,443 
EE dinceendederos chee 21,416 
East St. Louis 8,553 
fi Mineenee vec cecece 19,003 
OO eee eee 6,825 
WEEE cwonccceseccecees 4,780 
Fort Worth 8,717 
Philadelphia 3,333 
Indianapolis .. 2,249 
New York & Jersey City. 51,416 
Oklahoma oe: hes seame - 2,065 1,067 4,425 
Cincinnati ... 2,028 1,975 2,434 
Denver .. 6,158 6,029 6,899 
St. Paul.. 6,086 4,463 6,500 
DY cetthncveccesoe 1,994 762 1,634 
TL: Se wésenewewnecees 214,994 191,861 219,833 


+Not including directs. 


LARD YIELD AND PRODUCTION 


Average yield of lard (rendered 
weight) per animal during February, 
1940, was 33.21 lbs., compared with 
34.07 Ibs. in January, 1940, and 31.24 
Ibs. in February, 1939. This yield was 
14.28 per cent of the live weight in 
February, 1940, 14.62 per cent in Janu- 
ary and 13.56 per cent in February, 
1939, 

Production, estimated on the basis of 
number of hogs slaughtered under fed- 
eral inspection (including leaf) totaled 
141,687,000 lbs. in February, 1940; 182,- 
000,000 Ibs. in January, and 90,038,000 
Ibs. in February, 1939. Five-year aver- 
age for February was 74,538,000 Ibs. 


CHICAGO PACKER PURCHASES 


Purchases of livestock at Chicago by 
the principal packers for the first three 
days this week were 19,047 cattle, 2,427 
calves, 34,177 hogs and 19,411 sheep. 
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MEAT SUPPLIES AT EASTERN MARKETS 


(Reported by the U. S. Department of Agriculture, Agricultural Marketing Service) 
WESTERN DRESSED MEATS 






NEW YORE PHILA. 
STEERS, carcass Week ending April 6, 1940............. 9,793 2,409 
A OR ere 7,108% 2,394 
Same week year ag0........0.00-00--05 9,600%4 2,472 
COWS, carcass Week ending April 6, 1940............. 846 734 
WO Is av vnc cccciecinmwsceciepecs 656 877 
Same week year ago................-:: 1,576 1,156 
BULLS, carcass Week ending April 6, 1940............. 328 531 
WE BI ohh oe eeSb esc evee cece 29414 352 
Same week YeOF AGO... ccccccescsccccces 266 486 
VEAL, carcass Week ending April 6, 1940............. 13,754 1,854 
Week previous......... RNS ES REPRE 14,080 1,738 
DRUGS WOR SORT Qi oc iccewcesicecns cc 12,4054 1,588 
LAMB, carcass Week ending April 6, 1940............. 41,589 10,858 
Weel DUNUNIMR. copccvccncceeecsccccens 32,438 12,689 
Same week year ago..........-+--s0-55 45,175 13,700 
MUTTON, carcass Week ending April 6, 1940............. 1,608 206 
WEE WUE, ociecccoabes vssevsveense 1,685 277 
eT errs 2,281 273 
PORK CUTS, Ibs. Week ending April 6, 1940............. 2,757,202 405,053 
TE SI wa drad ces bececé scissors 2,466,789 422,004 
Same week year ago..............02-::; 1,803,891 493,648 
BEEF CUTS, Ibs. Week ending April 6, 1940............. ee 
Week BUCUIGER. cccccccccccsccscesccees - ee rs 
Same week year AgZ0........eeeceeeenes eee. |. eo than 

LOCAL SLAUGHTERS 
CATTLE, head Wéek ending April 6, 1940............. 8,274 1,890 
WE EC rE Ce Sdaces's nce svceeeoe 8,047 1,628 
Same week year &G0........2-+eeeeeees 9,908 1,904 
CALVES, head Week ending April 6, 1940 14,062 2,459 
Week previous.......... 13,569 2,888 
Same week year ago..... 15,383 2,556 
HOGS, head Week ending gut GO WOOD... . cscccees 46,905 17,390 
. ss. eer 45,771 18,561 
Same week yout Bc ecetecescccssoese 47,078 18,456 
SHEEP, head Week ending April 6, — Dos néwaweeeew 53,763 2,690 
Week PROVIOUB. oc cccicccccccccccccsce 51,722 2,546 
Same week year ago..........seeee0% -. 57,490 3,299 


BOSTON 
2,216 
2,336 
2,230 
2,568 
2,417 
2,334 

87 

16 

30 
1,313 
1,165 
572 
15,948 
15,330 
13,513 
752 
880 

105 
321,672 
401,284 
368,732 





Country dressed product at New York totaled 6,159 veal, no hogs and 715 lambs. Previous week 3,928 
veal, no hogs and 278 lambs in addition to that shown above 





MARCH LIVESTOCK PRICES COMPARED 


March livestock prices at Chicago, as reported by U. S. Dept. of Agriculture, 
Agricultural Marketing Service: 


CATTLE AND CALVES 







Mar., Feb., 
1940 1940 
Steers— 
Choice, 750-900 Ibs........ 08 $11.51 
900-1100 Ibs... eee 123.07 11.50 
1100-1300 Ibs. 1.93 11.30 
1300-1500 lbs 11.77 10.90 
Good, 750-900 Ib: 10.43 10.16 
900-1100 Ibs. 10.34 10.00 
1100-1300 Ibs. 10.22 9.87 
1300-1500 Ibs...... 10.06 9.55 
Medium, 750-1100 Ibs 8.44 8.46 
1100-1300 Ibs....... 8.48 8.20 
Common, 750-1100 Ibs..... 7.26 7.04 
Steers, heifers and mixed— 
Choice, 500-750 Ibs........ 11.35 10.50 
Good, 500-750 Ibs......... 10.00 9.48 
Heifers— 
Choice, 750-900 Ibs. . 10.40 10.29 
Good, 750-900 Ibs. 9.48 9.12 
Medium, 500-900 lbs...... 8.48 8.02 
Common, 500-900 Ibs..... - 7.05 6.94 
Cows—All weights— 
ee 7.18 6.68 
MIG ve cciswidcsciees seas 6.39 5.96 
Cutter and common....... 5.42 5.07 
oS ER re eer 4.48 4.23 
Bulls (ylgs. excluded)— 
All weights— 
Beef, go0d........+eeeeees 6.69 6.72 
nee —_ beaduswoseet - 6.90 6.96 
= ere 6.54 6.61 
Gane and ‘common....... 6.10 6.18 
Vealers—All weights— 
Good and choice........... 10.44 10.66 
Common and medium...... 8.29 8.84 
ONE ci cases ates oneaes 7.04 
Calves—400 lbs. down— 
Good and choice........... 7.84 8.00 
Common and medium...... 6.67 6.75 
WEEE ewaesedncesccons coscee Oe 5.50 


4Closely sorted. 
Medium grade. 


Mar., 
1939 


$12.38 
12.64 
12.64 
12.64 
10.79 
10.82 
10.85 
10.85 
9. 
9.21 
8. 


SEE 


~ 
to 


10.38 


2Lots averaging within top half of Good grade. 


HOGS 
Mar., 
1940 
Barrows and Gilts— 
Good and choice, 
Se a ees 4.08 
gw SS 4.58 
SE Bi a9 sine ecreevene 5.12 
180-200 Ibs.............. 5.32 
BEPBSO TOS. 62. cccccscees 5.35 
HDEO INS. .ccccccccccce 5.34 
ed Te 5.18 
270-300 Ibs..........000- 5.01 
300-330 Ibe Seeevecsos cores Oe 
330-360 Ibs.......... seve Gee 
Medium, 160-220 Ibs...... 4.83 
Sows— 
Good and choice, 
ee eee 4.65 
00-330 Ibs...........20. 4.57 
SED BEP TRB... oc cccvcvecce 4.49 
Good, 360-400 Ibs.......... 4.44 
400-450 Ibs........ save 4.36 
450-500 Ibs.............. 4.27 
Medium, 250. 500 Ibs....... 4.00 
Pigs (slaughter)— 
Medium and good, 
90-120 Ibs. ........0.... 38.62 


LAMBS AND SHEEP 
Spring lambs— 





Gatne* on. kcsciccectovecs coe 

Good and choice?.......... wae 

Medium and good*........ o6ee 

COMMON ccccccscccscccccse soon 
Lambs— 

pe ee Ee eee peer 

Good and choice?.......... 10.10 

Medium and good*........ 9.49 

Common ......... eeccecs o 
Yearling wethers— 

Good and choice.......... 8.74 

Medium ......... e - 7.98 
Ewes— 

Good and choice..... coves BG 

Common and medium...... -05 





Feb., Mar., 

1940 1939 
‘ee 
483 7.55 
5.26 067.78 
5.46 7.80 
5.47 7.80 
5.38 _ 7.69 
ot t.at 
4.85 
a7 5 738 
4.91 7.49 


eeeteteate 
BBR SESS 
> 
a 


3.72 . 

eee 9.40 
9.44 9.12 
9.03 8.38 
7.86 7.13 
8.24 7.92 
7.50 6.81 
4.85 5.02 
3.51 3.69 


SLots averaging within top half of 
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Packaging Show Exhibits 
(Continued from page 14.) 


HAZEL-ATLAS GLASS CO.—A gen- 
eral line of wide-mouth packers’ ware 
and glass tumblers for meat specialties 
and cheese was shown by Hazel-Atlas, 
which also displayed an attractive line 
of closures. W. H. McClure, vice presi- 
dent and sales manager; J. S. Algeo, 
sales manager; W. C. Dannenberg, ad- 
vertising manager, and members of the 
Eastern sales staff greeted visitors. 


HINDE & DAUCH PAPER CO.— 
Hinde & Dauch emphasized its com- 
bination shipper-counter display duo- 
purpose boxes. The company’s general 
line of corrugated containers and the 
“Selmore” floor display stands, suitable 
for packers’ canned meats, attracted 
much attention. The action display in 
the center of the exhibit proved very 
successful. On hand were J. H. McLeod, 
vice president and general manager; 
R. W. Whitney, vice president and East- 
ern sales manager; Paul Meelfeld, ad- 
vertising manager; Reed Grunden, art 
director; H. L. Kast, sales manager; 
M. H. McArthur, sales ‘manager, 
Canadian division, and Eastern sales 
staff members. 


INLAND CONTAINER CORP.— 
Corrugated fibre board duo-purpose con- 
tainers for shipping and display were 
shown. The Kingan & Co. counter dis- 
play box created considerable interest. 
In attendance were W. H. Lincoln, de- 
velopment engineer; A. H. Thursby, 
Chicago district manager; C. F. Smith, 
Eastern district manager; Victor Kran- 
nert, advertising manager, and Eastern 
representatives. 


INTERNATIONAL STAPLE & MA- 
CHINE CO.—This company’s display 
included a new progressive type stapling 
machine which employs retractable 
anvils for clinching the staple, eliminat- 
ing the necessity of a horn or tongue 
anvil. The machine, which can be placed 
in the production line, seals corrugated 
fibre cartons, tops and bottom simul- 
taneously, at the rate of 10 per minute. 
In attendance were W. Schafroth, vice 
president and general manager; M. B. 
Chaveas, sales engineer; F. H. de Bay, 
and R. Sharpnach, sales representatives. 


KALAMAZOO VEGETABLE 
PARCHMENT CO. — This company 


showed a general display of products, 
including packinghouse papers such as 
ham wraps, shortening and butter pa- 
pers. Color slides, entitled “A Trip 
Through the World’s Model Paper 
Mill,” presented an excellent oppor- 
tunity to view K V P’s methods and 
offered visual evidence of the firm’s 
ability to handle special paper problems. 
Glenn Stewart, advertising manager, 
and salesmen from the Eastern office 
answered visitors’ questions on K V P 
products. 

MILPRINT, INC.—This display fea- 
tured the company’s general line, which 
includes cellophane converting and 
packaging for food products. Those in 
charge were William Heller, executive 
vice president; P. Hultkrans, Pliofilm 
sales manager, and S. Rosen, Eastern 
manager, and members of his sales 
staff. 

MINCO PRODUCTS CORP.—General 
line of stitching machines for knock- 
down corrugated shipping cartons and 
a new safety device for wire stitching 
machines were shown by Minco. Robert 
Minkow, president, and J. M. Minkow, 
vice president, were in attendance. 


OWENS-ILLINOIS GLASS CO.— 
This exhibit included a general line of 
glass containers, among which were 
Libbey Safedge re-use tumblers for 
various meat specialties. Packers’ cans 
and a complete line of lithographed and 
premium ware were also of considerable 
interest. From the glass division came 
L. Lanning and George Noonan, New 
York manager; T. K. Almroth, adver- 
tising manager; F. J. Solon, vice presi- 
dent and sales manager; A. E. Ury, 
merchandise division; Dr. H. Barnby, 
director of research, and W. D. Plum- 
mer, advertising manager of all glass 
containers. Representing the can divi- 
sion were S. L. Rairdon, vice president 
and general manager. 


PETERS MACHINERY CO.—This 
company featured an All-America pack- 
age winner—the Borden 2- and 5-lb. 
processed cheese packages, and a gen- 
eral line of lard, shortening and frozen 
food cartons used in the meat packing 
and food industries. Visitors were 
helped by H. K. Becker, president, and 
B. C. Lewis, sales manager. 


REYNOLDS METALS CO.—The 
large Reynolds exhibit featured protec- 
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VISIBILITY 
AN ASSET 


The eye appeal of 
Honor brand quick 
frozen loin lamb chops 
is enhanced by this at- 
tractive tray unit pack- 
age featuring an over- 
wrap of Du Pont Cello- 
phane specially de- 
veloped for frozen 
foods. In addition to 
providing product iden- 
tification, the label car- 
ries suggested recipes on 


reverse side. 





tive and display labels, wraps, cartons, 
bags, envelopes and other products. The 
company was represented by I. P, 
MacCauley, vice president and general 
sales manager; G. S. Nagle, assistant 
general manager of plain foils; Thorn- 
ton Hill, manager, Unifoil department; 
H. W. Kephart, manager, Eastern sales 
division, and Don Dunn, adv. mgr. 
RIEGEL PAPER ~CORP.—“Dian- 
fane,” a new low-cost transparent, heat 
sealing moisture-proof wrap, to be used 
printed or plain for bacon and ham 
wraps, and “Marketex,” a food wrapper 
for tray lining, interleaving, and gen- 
eral meat wrapping, were shown. The 
latter is taste proof, blood proof, and 
has a very high wet strength. It will 
keep wrapped meats from discoloring 
in refrigerated storage. F. L. Triggs, 
advertising manager; John L. Riegel, 
president; Paul Bachman, vice president 
and sales manager, and sales repre- 
sentatives were in attendance. 


SHELLMAR PRODUCTS CO.—An- 
other outstanding exhibit, with its chief 
feature the handsome gold laminated 
Bohack baked ham wrap, was that of 
Shellmar Products Co. The company 
also showed the pickle package de- 
signed for H. J. Heinz Co. The pickles 
and their liquor are securely sealed in a 
Pliofilm bag which is then packed in an 
open face cellophane carton. A similar 
package was suggested for lamb tongue, 
and other pickled meat products. B. W. 
Martin, president; P. M. Gilfillan, vice 
president and general manager; T. W. 
Koch, director of sales development; 
F. P. Winslow, Eastern sales director, 
and J. H. Gauss, Western sales director, 
attended. 

SYLVANIA INDUSTRIAL CORP.— 
Sylvania’s exhibit featured the increas- 
ing number of products now wrapped 
in Sylvania cellophane, both printed and 
plain. This company is the manufac- 
turer of Sylphcase casings for sausage 
and meat specialties, as well as bacon 
and ham over-wraps, and recently de- 
veloped the Gold B A _ non-bleeding 
Sylvania cellophane sheet. In attend- 
ance were Miss F. T. Helmer, advertis- 
ing manager; J. V. Conti, technical de- 
partment; H. W. Dearborn and R, E. 
Sexton, Boston sales department; E. M. 
Farris, R. D. Handley and E. V. Weston, 
Philadelphia sales department, with F. 
Edelstein, H. H. Fetzer, H. T. Guiter- 
man, R. M. Levy, R. E. Murray, W. R. 
Poucher, C. B. Stiner and J. M. Wells. 


UNION STEEL PRODUCTS CO.— 
Display racks for canned meats, spe- 
cialties, packaged items, canned goods, 
hams and frankfurts, for cooler display 
were shown. In attendance were R. L. 
Swartwout, display sales manager, and 
the entire display consultant sales staff. 

WILSON & BENNETT MFG. CO— 
Of chief interest this year was the com- 
pany’s new type locking ring and pro- 
tective sanitary interior lining, which 
makes its containers suitable for food 
products, chemicals, soaps, etc. The ex- 
hibit also included the lithographed 
line of drums and pails in capacities 
from 1 to 65 gallons. G. D. Zuck, adver- 
tising manager, and members of the 
Eastern sales staff were present. 
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CANNED FOODS 
HAMS e BACON e LARD ec SAUSAGE 


We specialize in carlot beef sales 


JOHN MORRELL & CO. 


General Offices: OTTUMWA, IOWA 
Packing Plunts: OTTUMWA, IOWA; SIOUX FALLS, SOUTH DAKOTA; TOPEKA, KANSAS 














THEE. KAHN’SSONSCO. 


CINCINNATI, O. 


“AMERICAN BEAUTY” 
HAMS AND BACON 


Straight and Mixed Cars of Beef, 
Veal, Lamb and Provisions 


Represented by 
NEW YORK PHILADELPHIA WASHINGTON BOSTON 
H. L. Woodruff Earl McAdams Clayton P. Lee P.G. Gray Co. 
437 W. 13th St. 38 N.DelawareAv. 1108 F.St.S.W. 148 State St. 























PATENT CASING COMPANY 


Manufacturers of 


PATENT SEWED CASINGS 


MADE UNDER SOL MAY METHODS 


617-23 West 24th Pluce Chicago, Illinois 


PORK PRODUCTS—SINCE 1876 
The H. H. MEYER PACKING CO. 
Cincinnati, Ohio 


Rath 


from the Land O'Qrn 


~Sa=aaaawuawuaw VPPPPrPPrPPrrPrr?'| 





BLACK HAWK HAMS AND BACON 
PORK - BEEF - VEAL - LAMB 
Straight and Mixed Cars of Packing House Products 
THE RATH PACKING CO. WATERLOO, IOWA 
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Philadelphia Scrapple a Specialty 


9 ohnJ.Felin&Co., inc. 


4142-60 Germantown Ave., Philadelphia, Pa. 
New York Branch: 407-09 West 13th St. 


HAMS - BACON - LARD - DELICATESSEN 








| KINGAN'S RELIABLE 


HAMS @ BACON @ LARD @ SAUSAGE 
CANNED MEATS @ OLEOMARGARINE 
CHEESE @ BUTTER ® EGGS ® POULTRY 


A full line of Fresh Pork @ Beef @ Veal 
Mutton and Cured Pork Cuts 


Hides @ Digester Tankage 


KINGAN & CO. 


PORK AND BEEF PACKERS 
Main Plant, Indianapolis Established 1845 

















CASING HOUSE 


Bearn. Levis Co., inc. 


ESTABLISHED 1682 


CHICAGO 
AUSTRALIA 


LONDON 
WELLINGTON 


MEW YORK 
BUENOS AIRES 





Clsified ADVERTISEMENTS 


Advertisements on this page, $3.00 an inch for each insertion. Position Wanted, special 
rate, $2.00 an inch pope insertion. Minimum Space 1 inch, not over 48 words, 
including signature or bor number. No display. Remittance must be sent with order. 





Position Wanted 


Equipment Wanted 


. Equipment for Sale 





Salesman and Demonstrator 


Experienced salesman and demonstrator, well 
acquainted from Denver to Pacific Coast, desires 
change. Is now employed, calling on packers and 
Sausage-makers handling supplies, spices, ma- 
chinery and equipment. Write Box W-861, THE 
NATIONAL PROVISIONER, 407 So. Dearborn St., 
Chicago, Il. 





Casing Foreman 


Married man with family wants position as cas- 
ing foreman. 25 years experience with casings. 
Sober, steady, reliable. Will go anywhere. What 
have you? Write Box W-862, THE NATIONAL 
PROVISIONER, 407 So. Dearborn St., Chicago, Ill. 





Sausage Maker 


Expert in manufacturing a full line of sausages, 
including summer sausages and a large variety of 
meat specialties, baked and cooked loaves, smoked 
meat, boiled hams, ete. No experimenting, high 
ee quality as well as lower priced product. 

ould invest with reliable concern. Box W-863, 
THE NATIONAL PROVISIONER, 407 So. Dear- 
born St.. Chicago, Il. 





Glue and Gelatin Salesman 


Representation offered to manufacturer by ex- 
perienced, technically trained man. Actively en- 
gaged for 30 years. Protestant. Box W-866, THE 
NATIONAL PROVISIONER, 407 So. Dearborn 
St., Chicago, Il. 


Men Wanted 


Purchasing Agent 








Wanted: Man with purchasing ex- 
perience buying edible offal. State age, 
experience, salary expected. Write Box 
W-864, THE NATIONAL PROVI- 
SIONER, 407 So. Dearborn St., Chi- 
eago, Ill. 





Wants Sausage Maker 


Wanted: One good sausage maker for a small, 
mid-intermountain packing plant; capable of mak- 
ing sausage, all kinds, loaves, luncheon meats, 
etc., and with complete knowledge of curing meats. 
State age, experience, present employment, char- 
acter references and include snapshot. State salary 
expected. Replies confidential. Write Box W-865, 
THE NATIONAL PROVISIONER, 407 So. Dear- 
born St., Chicago, Ill. 


Business Opportunities 


Wanted to Lease 


Young man, married, well educated, with wide 
Packinghouse experience, all departments, i. e. 
killing, cutting, curing, sausage, stores, orders, 
delivery, lard, by-products, maintenance, super- 
vision, etc. wishes to take over on a lease agree- 
ment basis, with view to later purchase, a small 
sausage or packing plant now in operation. Would 
prefer plant conducting complete operations. 
Smaller plant must have space available for later 
installation of slaughtering equipment. Excellent 
opportunity for an estate with a plant to offer or 
a partnership wishing to dissolve. Write Box 
W-840, THE NATIONAL PROVISIONER, 407 So. 
Dearborn St., Chicago, Ill., or write THE NA- 
TIONAL PROVISIONER direct for further in- 
formation. 
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Packing Equipment Wanted 


Wanted for user: 2—50 and 100 Ib. Silent 
Cutters; 2—50 and 100 Ib. Stuffers; 2—100 
and 200 lb. Mixers; 3—-Grinders; Filter Press, 
Lard Cooling Roll. W-718, THE NATIONAL 
PROVISIONER, 300 Madison Ave., New York 
City. 





Machinery Wanted 

Buffalo Stuffer, 500 Ib. cap. Small dry rendering 
outfit, U. S. Slicing Machines, stacker and con- 
veyor types, revolving gas ovens, small and large 
Pan capacities. Hog de-hairing machines, 50 to 
100 hogs per hr. capacity. 

Offerings and inquiries invited on packing house 
products, animal casings, glands, machinery and 
supplies. 

E. R. Galloway, Brokers 
914 Fulton Market HAY. 1320 
Chicago, Ill. 


Shop Here 
An advertisement placed in this space 
will bring you that piece of equipment 
or machinery you are in need of—as 
soon as you need it. For details, write 
THE NATIONAL PROVISIONER, 
407 So. Dearborn St., Chicago. 








Equipment for Sale 





Amazing Machinery Buys 


Buffalo Silent Cutter, 43T (self-emptying, tilt- 
ing type) complete with 25 h.p. motor, 2 sets of 
knives, cost new $2500, offered at only $500. 

M & R Automatic Smoke House Smoker, used 
only 6 months, complete with 5-speed motor, auto- 
matic gas shut-off, cost new $500. Only $250. 

Perfection Box Stitcher and Top Closer, almost 
new, Model 23NF, Serial No. 9912, cost new $525. 
Only $200. 


— Shoulder Chopper, 24” blade, no motor. 


Buffalo 66B. Grinder, guaranteed, used only 25 
hours, complete with 10 h.p. motor, starter box, 
knives and plates. $425. 

E. R. Galloway, Brokers 
914 Fulton Market HAY. 1320 
Chicago, Il. 





New York’s Largest Stock 


Guaranteed rebuilt equipment. 
Meat Choppers, kettles and tanks of 
copper, Monel, aluminum, in all sizes. 
Hammermills, boilers and miscel- 
laneous processing and factory equip- 
ment. 
Send for complete food machinery 
catalog. 
FIRST MACHINERY CORPORATION 
827 East Ninth St., 
New York, N. Y. 





Grinder 


Boss Grinder No. 166 new enterprise 
bowl, connected to 10 h.p. motor mounted 
on top, with push button starter, in 
good condition, $350, f.o.b. 


L. A. Pressel 
9171-9181 Gratiot Ave. Detroit, Mich. 


Used Equipment 

No. 23 Buffalo Silent Cutter....$ 40.00 
No. 43 Buffalo Cutter, Direct 

cca ocees ceueset cee en 
200 lb. Boss Cutter, Direct 

TNO esos chbees se dene oes se ee 
600 lb. Boss Mixer, Direct 

MUI: <3. «:« aiden Gaceleaiine.s &o.* Coe 
15 h.p. Cleveland Grinder...... 200.00 
5 h.p. Grinder, used one month... 200.00 
2 h.p. Enterprise Grinder...... 100.00 
No. 56 Pulley Enterprise Grinder 
100 Ib. Randall Stuffer........ 150.00 
200 lb. Randall Stuffer........ 
Buffalo Casing Puller.......... 
BO0 CEUBIEG © «606-004 245.00 
U. S. Electric Stacker Slicer.... 100.00 


Electric Artery Ham Pumps.... 35.00 

30 gal. Copper Kettle.......... 25.00 

42 gal. Sausage Hanging Trucks. 12.00 
CHAS. ABRAMS 

1422 S. 5th St. Sag. 5176 


Philadelphia, Penna. 





Rendering Equipment Offerings 


5—9’ x 19’ Revolving Digesters or Percolators. 
1000 Feet Drag or Scraper Conveyor. 
———S ~. a . 
25—Do ettles, all sizes. 
7 it lg Mills, Crushers, Grinders, Pulverizers. 
Power Plant Equipment. 

Sausage and Meat Equipment 
5—Ice Breakers and Crushers. 
2—Brecht 200 Ib. Stuffers, without tubes. 
2—Grinders, No. 156 and No. 52. 
2—Meat Mixers, 35 gal. and 1000-Ib. 
1—Brecht 18” Filter Press. 
1—Hand Operated Fat Cutter. 

Ask for ‘Consolidated News’’ listing our large 
stock. Send us your inquiries—we desire to serve 
you. What have you for sale? We buy from a 
single item to a complete plant. 


CONSOLIDATED PRODUCTS CO., INC. 
14-19 Park Row, New York City, N. Y. 





For Quick Results 


Is a piece of extra machinery or equipment 
taking up valuable space in your plant? If 
so, an advertisement placed in this space will 
bring you results quickly and economically. 
For information write THE NATIONAL 
PROVISIONER, 407 So. Dearborn St., Chi- 
eago, Ill. 





The Bunn Tying Machine 


is used very generally by packers for 
tying sausage boxes, bacon squares, 
picnics, butts, etc. Ties 20-30 packages 
per minute. Saves twine. Write for our 
10-day free trial offer. B. H. Bunn Co, 
7609 Vincennes Ave., Chicago, Ill. 





Machinery Buys 


These columns offer, weekly, many reasonable 
buys in machinery and equipment. Our subscribers 
know this and are sure to review the advertise- 
ments placed here. That is why your offerings 
placed in this space will always be seen by 
interested readers. Send inquiries for further in- 
formation to THE NATIONAL PROVISIONER, 
407 So. Dearborn St., Chicago, Il. 
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Main Office and Packing Plant 


Austin, Minnesota 














BICZYJA 


(Pronounced BE-CHI-YA) 
— AND — 
PRONOUNCED 


The finest Polish-Style 
Ham on the market to- 
day, by hundreds of sat- 
isfied Tobin customers! 


THE TOBIN PACKING CO., INC. 


FORT DODGE, IOWA 











HONEY BRAND 


Hams . Bacon 


Dried Beef 





HYGRADE’S 
Orivinal West 
Virginia Cured Ham 


Ready to Serve CONSULT US BEFORE 


YOU BUY OR 
HYGRADE’S aais 
Fcuccl Cos : 
Domestic and Foreign 
HYGRADE’S Connections 
Invited! 


Beef - Veal 
Lamb - Pork 





HYGRADE FOOD PRODUCTS CORP. 


30 Church Street, New York, N. Y. 








Reprints of Articles on 
Efficiency in the Meat Plant, Operating Costs 
and Accounting Methods, Published in 
THE NATIONAL PROVISIONER 


may solve the problems that are vexing you. 
Write today for lists and prices. 


























ie 
Bell Bread 


Hams—Bacon—Sausages—Lard—Scrapple 
F. G. VOGT & SONS, INC.— PHILADELPHIA, PA. 


THE CUDAHY PACKING CO. 


PRODUCERS, IMPORTERS AND EXPORTERS OF 








Sausage Casings 


221 NORTH LA SALLE STREET CHICAGO, U.S.A. 





HUNTER PACKING COMPANY 
East St. Louis, Illinois 
STRAIGHT AND MIXED CARS OF BEEF AND PROVISIONS 




















Wilmington Provision Company 
TOWER BRAND MEATS 
Slaughterers of Cattle, Hogs, 


Lambs and Calves 


U. S. GOVERNMENT INSPECTION 
WILMINGTON 








DELAWARE 
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Superior “Packing Co. 


Quality 
















Price Service 








Chicago St. Paul 











DRESSED BEEF 
BONELESS BEEF and VEAL 
Carlots Barrel Lots 
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“BOSS” ELECTRIC BEEF HOISTS 


These hoists are rapidly replac- 
ing the old-time cumbersome friction hoists 
which served their purpose well enough prior 
to the development of this new type. Users 
cannot fail to see the marked improvement 
embodied in these electric hoists : 

Durability in construction 

Simplicity in operation 

Positive control while hoisting 


Another proof that “BOSS” gives 
Best Of Satisfactory Service 





The Cincinnati Butchers’ Supply Co. 
General Office: 2145 Central Parkway, Cincinnati, Ohio 
Factory: 1972-2008 Central Ave., “Cincinnati, Ohio 
824 Exchange Ave., U. S. Yards, Chicago, IIl. 























New, 





small M&M HOG 
















the small renderer! 


This new economy HOG performsall the 
duties of the larger M&M 
machines . . . but witha 
smaller capacity for small 





manvéacturers. Grinds fats, 
bones, carcasses, viscera, etc. to uni- 
form fineness. Reduces cooking time, 
saves steam and power, lowers operat- 
Ing costs! Write for Bulletin. 


especially developed for 





MITTS & MERRILL swiss ter Sono, wi 
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ADVERTISERS 


in this issue of Th 


Allbright-Nell Co., The..... Third Cover 


pe 8 ere 54 
Armour and Company............. 10 
Brown Instrument Co.............. 8 
Calcium Chloride Association....... 22 
I: > re i 31 
Cincinnati Butchers’ Supply Co..... 52 
Cleveland Cotton Products Co...... 38 
Cudahy Packing Co................ 51 
Dairymen’s League Cooperative 

MN di a:-s 55... 6 bate OE ee 52 
Du Pont de Nemours, E. I., & Co., 

ESIC het ia eatin kena ack ae 9 
Felin, John J. & Co., Inc............ 49 
Gifford-Wood Co........... T Sone 38 
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eam Mattee Coe. . ... 5 dss ae 39 
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Pee The. cog oid cc ewewre 53 
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pe eee eee 6, 7 
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Jamison Cold Storage Door Co...... 24 
Johns-Manville Corp..............- 43 
Mebe's, B., Bome Ge. o.ccccceccseaan 49 
Kalamazoo Vegetable Parchment Co. 26 
Kennett-Murray & Co............. 44 
Kewanee Boiler Corp.............: 42 
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Kraft Cheese Co., Ward Milk Products 
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While every precaution is taken to insure accuracy, we cont 
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When these firms advertise their equipment, sup- 
plies and services, they bring you news more 
important to you than that contained in your daily 
newspaper. You wouldn't think of missing your 
Paper; you shouldn't miss the news these firms bring 
you in their advertisements. Collectively, they tell 
you about late developments that make possible 
better and more efficient ways of conducting all 
your operations. It pays to watch for and study 
their messages. 
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Cash-in On LAMP Publicity 
with LIVER-STIX 


Here’s a novelty product with 
sales-appeal. . . a wiener-size 
liver-sausage to fit the stand- 
ard oblong bun. No awkward 
casing to wrestle with 
—=zipp it back and it’s 
off! LIVER-STIX are a 
“natural’’ for vendors 
at ball-parks, beaches, 
fairs and roadside 
stands... and for 
picnics and quick 
lunches at home, 
too. Can be sold 
at a real profit! 
Send today for 
free book! 


















































IDENTIFICATION, INC. 


4541 N. Ravenswood Ave. Chicago, Illinois 











POWERS Hot 
Water Tank Regulator 












Ends 
Hot Water 


Complaints 


Pays back its cost several times a year 

















OSS water causes complaints 
wastes fuel — shortens life of valves and 
plumbing fixtures and increases deposit of lime 
in pipes. @ Powers regulators will help to reduce 
these losses. Install them on your hot water heaters. 
They keep the water at the right temperature. Fuel 
savings alone often pay back their cost several times a 
year. As they usually last 10 to 15 years they pay big 
dividends. Write for Bulletin 2035. 


The Powers Regulator Co. 
Offices in 45 Cities. See your phone 
directory. 2725 Greenview 
Avenue, Chica o; 231 E. 46th 
Street, New Yor Citys 1808 West 
8th Street, Los Angeles. 


45 Years of Temperature Control 


POWERS 


AUTOMATIC 
WATER TEMPERATURE CONTROL 
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YOU’RE CERTAINLY SOLD YES, AND WHY 
ON AMERICAN CAN, 
AREN’T YOU? 


SHOULDN'T | BE... 


“«, .. they keep ahead in can developments, and in 


research. They go the limit to give us quality and 
service. And with their factory set-up we’re always 


sure to get the deliveries we need.” 


> AMERICAN CAN COMPANY, 230 PARK AVENUE, NEW YORK, N. Y. 
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BUILT TO LAST 


Durability, Convenience and Sani- 
tation are only a few of the many 
features of ANCO Retainers. Hundreds 
of users attribute a large portion of the 
success of their Boiled Ham and similar 
products to improvements attained by the use 
of ANCO Retainers. 
The Double Torsion springs, which provide for 
greater elastic limits than the coil springs, exert and 
maintain even pressure on the product throughout 
the entire processing. These Retainers are made of steel, 
heavily tinned. Manystylesalsocan be madeof Stainless Steel. 


THE ALLBRIGHT-NELL CO. 
5323 S. WESTERN BLVD., CHICAGO, ILL. 


117 Liberty St. 832 First Nat’l Bank Bldg. 111 Sutter St. 
New York,N.Y. Houston, Texas San Francisco, Calif. 








Write for 1940 ANCO 
Retainer Catalog No. 53 


ANCO HAM RETAINERS 





| “Oh Dear, They All Look So Good, 


| Don’t Know Which to Get!” 


On parade in the dealer’s case, the appearance of sausage has a ; : 
powerful influence on the almighty Lady of the Pocketbook. She p . 
may not know—probably doesn’'t— much about grading, uni- . 
formity, processing, etc. But she knows that a plump, straight, 
well-filled piece of liver sausage (for example) appeals to her. 


And you know that such liver sausage—such Braunschweiger 
and Thuringer, too—can only be had in natural casings. There 
is no satisfactory substitute. 


SWIFT’S NATURAL CASINGS .. . insure fine appearance, pro- 


tect and enhance fine quality of your sausage. 


SWIFT’S NATURAL CASINGS... do this extremely 


well because of (1) large, dependable supplies, 
insuring (2) uniformity through (3) careful grad- 
ing and (4) skillful processing. 


So, as we go into the year’s biggest selling 
season for liver sausage, Braunschweiger, and 
other products of this type, be sure yours enjoy 
the advantages of 


Swift’s Selected G&@stal Casing 
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